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It is just three months since we introduced KON-ITE 
Buckles and Keepers as regular equipment on SPLIT- 
PROOF and SPLIT-PROOF TUBULAR Watch Straps. The 
manner in which dealers and public have accepted 
them is amazing, and our factory is running at full 
capacity to keep up with orders. These handsome non- 
metallic corrosion-proof buckles have created a sensation. 
To all who have cooperated in giving KON-ITE its fine 
start we say: ‘Thank you, and keep up the good work.” 
If you are not among those who are cashing in on 
this popular and profitable item don’t delay any longer. 


FILL IN AND MAIL THIS COUPON AT ONCE! 


‘ SAUER & CO., 439 Race St., Cincinnati, Ohio. 


Send me the Watch Straps checked below, equipped with KON-ITE Buckles 
and Keepers to match the leather, and mounted on handsome display cards, 
- six to a card. 


SPLIT-PROOF STITCHLESS Style 2FK @ $3.25 per doz. 
| |acz. Black, doz. Tan [ Jace. Natural [ _]aoz. White 


SPLIT-PROOF TUBULAR Style 8 @ $6.00 per doz. 
doz. Black doz.. Tan [ doz. Natural | |doz. White 


doz. Brown 


[| |doz. Brown 
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1e most popular 
styles of SPLIT-PROOF Watch 
Straps: STITCHLESS Style 2FR 
and the TUBULAR Style 8. Made 
of finest leathers in black, brown, 
tan, natural or white. all with 
KON-ITE Buckles and Keepers 


Comp nats} (ol ale dalsMore) (eo) ake) mtalcm (ctcblalsoe 


Here are two of tl 
| 


All Split-Proof and Split-Proof. Tubular 
Watch Straps and KON-ITE Buckles 
and Keepers are fully protected 
by patents and patents pending 
Manufactured only by 


A. SAUER & CO. 
0-00. a @) 2 3 (@) ay - 0. On wv: Ou NO): 0 4 
439 Race St. 
CINCINNATI, OHIO 
NEW YORK OFFICE 


724 Fifth Ave., N. Y. 
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SPINEL 


‘’1F you touch the four corners of a house or garden with 
the balisius, it will preserve them from lightning and 
tempest,’’ wrote Camillus Leonardus in 1502, concerning 
what we call the rose-colored spinel. Balisius is derived 
from the name of the ancient kingdom of Balascia, now in 
Afghanistan, which Marco Polo visited in the | 3th Century, 
and whence he brought back to Europe both spinels and 
rubies. 
The huge ‘Black Prince Ruby" in the English imperial 
state crown is really a ruby-red spinel, and evidences the 
popular confusion of the two gems. Among the vague 
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ISABELLA ALLEN, soloist on the NBC program 
“Dreams of Long Ago,” wears a 16-carat square 
cut red spinel, flanked with bullet-shaped diamonds 
in a platinum ring, and a ruby necklace. Jewelry 
courtesy of Marcus & Co., New York. 


names which have been applied to the other color varieties 
of the stone is "'balas ruby,'' which denotes the pale red 
spinel, of less value than the so-called "ruby spinel." 
Partly because the gem varieties of spinel are found with 
ruby and sapphire, the corundum gems, in the gravel de- 
posits of Burma, Ceylon and Siam, it was thought erro- 
neously that red and rose spinels were inferior rubies. The 
truth dawned when it was noticed that spinels crystallize in 
octahedrons, as do diamonds, while corundum crystals are 
hexagonal. Its hardness, 8. the same as that of precious 
topaz, makes spinel eminently suitable for a ring stone. 








Pletiond Jewelry Co., 
San Angelo, Texas, under the man- 
agement of I. J. C. Holland, has 
made the average man and woman 
more watch conscious in San Angelo 
and has stimulated watch repair busi- 
ness by featuring in advertising and 
window cards the “distance” a watch 
runs in the course of a year. To 
impress the idea, the company com- 
pares a watch to an automobile, and 
stresses the necessity of giving a 
watch the same consideration that 
the average automobile receives. A 
typical advertisement of this watch 
repair campaign is headed, ‘3186 
Miles Per Year—Without a Change 
of Oil.” The text leads off as fol- 
lows: “1. Would you drive your 
car for more than 1000 miles with- 
out adding oil or a change of oil? 
2. Would you carelessly allow your 
car to run a year without a check-up 
of some kind? That is exactly what 
most people do with their watch— 
allow it to run dry—give the least 
care to their treasured possession— 
yet, a watch is one of the smallest 
machines made...” The text urges 
watch owners to bring in watches 
for free examination and stresses the 
efficiency of the watchmakers on 
duty. 


© © 
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i— are four steps 
your advertisement must take before 
it can register success,” said J. P. 
Licklider, manager of merchandising 
service for Eisenstadt, Mfg. Co., St. 
Louis, at the Missouri R.J.A.’s recent 
convention. ‘You must learn to ad- 
vertise and sell to the tune of ‘Aida.’ 
Remember these four letters, a-i-d-a. 
Your first step in building a result- 
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ce HOROL ox FERREA, iE: 
‘Rota aqua _ferrea atherifq; volustur , Recludd aque et hec et illa tempor . 






Watch and Clockmaking Shop of the 16th Century—engraving by Strada 
nus-Galle. This busy horological workshop is particularly interesting in that 
it shows the complete variety of timepieces in use at that period. At the 
upper left hang half a dozen “Nuremburg eggs’ — the first portable 
timepieces. Their name came from their shape and the town of their 
origin. Too large to be held in the pocket, they were hung from the girdle 
or belt. They were dressed in beautifully ornate cases. All clocks at this 
time were driven by weights. This type existed for centuries until Gallileo’s 
discovery of the pendulum principle in 1657. Despite their fairly primitive 
mechanics, a goodly amount of masterful craftsmanship went into their 


making 


In 1379 Henry de Vick made a clock for Charles V and it is still 


running, in fair condition, at the Victoria and Albert Museum, London 
The watchrnaking profession started to make great strides around this time, 


both technically and as a profession 


In 1544, Francis | granted the Master 


Clockmakers of Paris the exclusive privilege of making watches. This ruling 
removed inexperienced meddlers—as it should—-from competition with horo- 


logical craftsmen 


getting advertisement is to put atten- 
tion value into it. You must stop your 
reader—y 0 ur_ prospect—otherwise 
the money you have spent for space 
or time is wasted. Your second step 
is to immediately arouse interest. At- 
tention and interest are almost iden- 
tical; the one must follow the other 
immediately or you are lost, for over 
goes the page and your message has 
gone with the page. 

“The third step is to develop de- 
sire—make ’em want it. Answer the 
question that is in every prospect’s 
mind, ‘What will it do for me?’ 
Bear in mind that the first three steps 
are just what the three initial letters 
a-i-d—an aid to the last step, 
action. If you have failed in any one 
of the first three you have failed in 
all. (Get attention, arouse interest, 
create desire—and then inspire action. 

“In building your advertisement, 
whether it is for your local news- 
paper, or for mail, or your window 
display—remember that there are just 
three things your reader or prospect 
wishes to know—what is it, why 
should I buy it, and, where can I get 
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(Print from Bettman Archive) 


it? Answer those three questions to 
the tune of a-i-d-a and you have built 
a good advertisement, an advertise- 
ment that will sell jewelry.” 


© © 
Bae background of birthstones 


fascinates G. A. Schlecter, who—89 
years young, and keen of eye, without 
glasses—lives at the Masonic Home 
in Elizabethtown, Pa., after 65 years’ 
connection with the trade. ‘During 
the middle ages interest in gems of 
all kinds prevailed to such an extent 
that it bordered on fanaticism,” he 
says. “From the lordly diamond 
down to the humble agate, each pos- 
sessed some special significance and 
power. Kings, no less than slaves, 
clung to their amulets and talismans. 
Farther back still the ruby, sapphire 
and zircon divided into male and 
female, as they were intense in color 
or weak, were supposed in the bowels 
of the earth to propogate their kind. 
They were classed among the things 
endowed with life, even when this 
notion passed away their belief in 
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their. supernatural powers prevailed. 
Not till medieval times did birth- 
stones come in, but they have in- 
creased in favor ever since, and today 
are receiving large attention from the 
trade. It is an amiable weakness at 
worst, this propitiation of a power 
neither to be measured nor defined, 
though its actual office may be no 
more than by suggestion to kindle 
possibilities within ourselves.” 


a 
f course it’s not 


real,” is the thought that flits 
through every head when jewelry on 
the star or featured player flashes on 
the screen. But don’t be too sure 
that it isn’t real, or at least that it 
isn’t costly. Frequently real jewelry 
is used, but when artificial pieces are 
made up they are often amazingly ex- 
pensive. In “Hollywood Hotel” 
Lola Lane wears real jewels of such 
value that she was constantly under 
guard during the production of the 
picture lest someone should try to 
rob her. 

Another picture for which the 
hudget on jewelry rivalled the one 
for costumes is “The Adventures of 
Robin Hood.” Although the gems 
worn by Maid Marian were only 
semi-precious, the special creating of 
pieces was the expensive part. 

More than $600,000 worth of real 
jewelry is being worn by Katharine 
Hepburn, Doris Nolan and Binnie 
Barnes in “Holiday,” which will be 
released this month. Director George 
Cukor refused to allow imitation 
jewelry to be worn by the millionaire 
family in the movie. Among the 
jewels for Miss Hepburn, all of 
which were designed and made by 
Paul Flato, New York jeweler, is a 
necklace of little jeweled hands, 
which spell out in deaf-and-dumb 
language the name of the star; 
jeweled flower pins and_ brooches; 
clasps made in the signs of the zodiac, 
and lavalieres and bracelets. 
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em of the most 


unique businesses operated within the 
jewelry industry is the one practiced 
by Grover C. Kaiser of Los Angeles. 
He acts as a neutral source for ap- 
praisals for the retail jewelers, for 
individuals and for the Better Busi- 
ness Bureau. Up to the time that 
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THE JEWELER’S DEATH WATCH 
by Frank Farrington 
For the Death Watch in the jewelry 


store we nominate the following ten 
types of salesmen: 


1. 











-1. The salesman who responds with an 
unqualified “No” to the customer's query, 
“Do you keep soandso?” 

2. The salesman who waits behind his 
counter for the customer to come to him, 
going no step to meet the visitor. 


/ 
st ; 
e 





3. The.salesman who is always so busy 
with the customer he is serving that he 
cannot look at the newcomer and grect 
him or intimate he is seen and will re- 
ceive attention soon. 

#. The salesman who talks on and on 
until he has talked the deal past the point 
where the customer was ready to say, 
“Tl take that.” 

5. The salesman who waits to see 
whether the customer really means busi- 
ness, before taking the goods out of the 
case. 








6. The salesman who shows annoyance 
at the actions of a child who has come 
in with an older person. 

7. The salesman who has to say, “I 
don’t know,” when asked some question 
about merchandise, that he should be able 
to answer. 

8. The salesman who divides his atten- 
tion between the customer and someone 
not a customer. 

9. The salesman who does not know 
what the store’s advertising is offering 
or what it is saying about the advertised 
merchandise. 

10. The salesman who will crowd a 
customer into buying something not suited 
to his needs. 





Kaiser established his service, there 
was no place in the state that could 
give an impartial appraisal service. 
Jewelers, insurance companies and 
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individuals were quick to realize the 
value of. the service offered. Now 
with a reputation at his command, 
Kaiser is in a position to testify in 
court on his appraisals, a point that 
the Better Business Bureau thor- 
oughly appreciates. In every city the 
B.B.B. has many cases brought to its 
attention in which an_ experienced 
neutral jeweler appraiser is of as- 
sistance to the good work which it 
is endeavoring to render to the com- 
munity. Many cases of rebuilt, doc- 
tored watches, yellow diamonds with 
flaws being sold as “Pure white flaw- 
less,” and other articles fostered on 
the public by auction houses and the 
like, have been straightened out to 
the satisfaction of the purchaser. 

In speaking of his business Kaiser 
said, “I am not in the jewelry busi- 
ness in any form. My slogan is 
‘Nothing to sell but service.’ Ap- 
praisals are based on a fair, average 
retail value and my service has the 
sanction of all our better jewelers.” 


When Philadelphians switched 

from Standard Time to Daylight 
Saving Time the Wanamaker’s Store 
tied-in the change with an unusual 
window display, with replicas of 
antique clocks combined with excel- 
lent modern timepieces. The display 
included the lamp clock used in the 
dark ages; the water clock with its 
inscription “tyme passeth swift 
awaye;” the candle clock used by 
King Alfred and the sun dial gun 
clock which was used for firing guns 
during medieval times. Flanking 
these ancient timepieces were two 
huge wrist watches, one running on 
Standard Time and the other on 
Daylight Saving Time. Placed about 
the old pieces were various styled 
modern watches and their beauty was 
accentuated by a black velvet back- 
ground. 
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The “dress rehearsal” crown 
that King George VI used prior to 
his coronation in Westminster Abbey 
has been acquired by Harry Gamler, 
president of Gamler’s jewelry store in 
Buffalo. “It is an exact duplicate 
in every detail of the original im- 
perial state crown, and is the only 
and original crown used by King 
George VI, rehearsing the coronation 
ceremonies,” said Mr. Gamler. 








BENNETTS ROTO SERIAL 


Claude S. Bennett 





Wen you have 80 per cent 
of the adults in a community regularly looking for your 
advertisements, and another 20 per cent reading the same 
ads from time to time, you've really got something as 
the current expression has it. 

Claude S. Bennett, Inc., Atlanta, Ga., jewelers, in 
making a check-up of the effectiveness of their weekly 
advertising program also discovered that practically every 
child of school age was following it regularly. 

Furthermore there wasn’t a single person interviewed 
who did not know of “Claudette, Ben and Nette,” a 
retogravure advertising serial which appeared every Sun- 
day from February, 1937, to Jan. 2, 1938, in one of the 
Atlanta newspapers. 

“The biggest year in our history was 1937,” says Mr. 
Bennett, creator and executor of these attention-demand- 
ing advertisements. “And our big increase in this year we 
attribute to this special campaign, because of the volume 
of comment received from week to week.” 

The novelty of such a retail advertising campaign, 
which prompted Printers’ Ink, noted advertising journal, 
to devote a page to it in a recent issue, is of secondary 


RINGS INTEREST BELL 


by J. RODMAN KEAGY 


importance to the fact that almost every player in this 
Sunday morning drama is a week-day employee in the 
Bennett establishment. It was the means of acquainting 
thousands of Atlantans with the store personnel. 

“Claudette,” the heroine, in real life is Claudette Ben- 
nett, daughter of the writer of the script. ‘““Nette” and 
“Ben” are the only two outsiders who appear regularly. 
Others of the store staff who have participated are Roy 
Norvell, salesman in the diamond department ; Joe Sellers, 
salesman of silver; John Bips and Leslie Buchanan, also 
of the sales department; Mrs. C. J. Harris, sister of Mr. 
Bennett, who is store manager; Miss Margaret Alston, 
stenographer and engraver; C. J. Harris and Harley 
Strong of the watch department. 

Many prominent local personalities, such as Chief 
Hornsby of the Atlanta police department, and Eddie 
Moore, manager, and other members of the Atlanta 
baseball team, were also brought into the picture. 

“Whenever our continuity demands we may have to 
visit a local ball park and arrange to have photos made 
with the players in uniform; or the story may require the 

(Please turn to page 56) 


@ Opposite page—Two typical ads from Bennett's novel advertising campaign 


@ Roy Norvell, right, salesman in the 

diamond department, as best man, waits 

at the church with “Ben” (Walter Lee) 
for the arrival of . 





@ The “bride,” “Nette’ (Miss Maie 
Mooney) who is receiving one last com- 
pliment from ‘‘Claudette” her maid-of- as the happy climax to this make- 
honor, who is really Cfaudette Bennett 


@ One fond kiss before the happy 
couple go arm-in-arm down the aisle 


believe romance of the roto strip 





‘THE JEWELERS’ CIRCULAR-KEYSTONE 
for June, 1938 














a 
in 20 short 0 UP 








THE JEWELERS’ CIRCULAR-KEYSTONE 
for June, 1938 











1 CALL my CREDIT PLan > ysiINess OUT OF THE pact 


WILL IT TAKE MY 8 







WHO ARE-GOOD CREDIT RISKS? pO | KNOW ENOUGH ABOUT CREDIT? 


MINOR? 





Black Star 


by ROBERT E. GROVE 


Manager of a Finlay-Straus, Inc 
ewelry store in New York City 


RTING 


his capital—and not take in a lot of other theoretical and 
irrelevant considerations. 

It is true of course that the matter of extending credit 
to retail jewelry customers is of major importance in store 
operation. That, however, is a// that can be said about it. 
Credit is neither a cure-all for an unprofitable store, as 
some advocates would have us believe, nor on the other 
hand would it hurt the prestige of a well-operated store 
which wants more volume, as some of its critics claim. 

If properly planned and intelligently carried out a 
credit plan will undoubtedly increase the volume—and 
this means profitable volume—of any store. If not planned 
in accordance with sound credit principles and if not 


bee need of proper perspective 
on the part of every jeweler who considers credit service 
for his customers has become more and more apparent 
during the past year. 

In any business which is confronted with a number of 
serious problems there is always the danger that one 
problem might be overemphasized out of proportion to 
its real ‘mportance. 

Our retail jewelry trade must find answers within the 
near future to such challenging questions as: How to 
make the public properly jewelry-conscious so that we 
can get a more adequate share of the consumer’s dollar; 


how to develop and expand our diamond business in par- ; a 
: nr : harmonized with the atmosphere and general tone of the 
ticular; how to meet the competition increasingly offered nigger 
tt store, it will just as surely cause harm. 
by department stores ; and—among many more—this ques- ig ; andl eda 
lecsciel talline dieidiiainiacsceellie n short no matter how long we theorize or debate on 
Th dit celli b ds ii a credit in the last analysis its success or failure lies not in 
aie it selling (or bu om Cees, OF divided pay- the right or wrong of the idea itself, but in its applica- 
ment selling, or whatever 7 will) = only one of many tion in the individual store. I believe that this is becom- 
problems that confront the individual jeweler today. And ing more and more apparent to the retail jewelry trade 
it might be well to add that in working out this problem as a whole, and it is a healthy sign. 
each jeweler will do well to confine his reasoning to just Another important preliminary point is to clear up 
two really important factors—his individual ability and some of the confusion that has arisen due to the variety 
26 THE JEWELERS’ CIRCULAR-KEYSTONE 


for June, 1938 











of plans, forms, and advice that has been offered. There 
have been any number of credit plans suggested to jewel- 
ers during the past couple of years. Probably many have 
heen puzzled by the variation in suggested contract forms, 
‘a terms to be offered, in type of information to be re- 
quested, etc. 

To clarify this situation properly it might be well 
to generalize a little. 

All retail credit plans fall in two main classes. The first 
and oldest is the open charge plan which formerly was 
considered merely as a convenience for responsible people 
in making their purchases and paying for them once a 
month. The idea behind it originally was not primarily 
to give a customer a period of time to pay. 

The other class covers all the various types of plans 
which have as their purpose the immediate sale of an 
item for which a customer is unable to pay at the moment. 
This is the class in which all of the suggested plans for 
retail jewelers fall. 

It is extremely important that we all realize this fact 
and that we do not delude ourselves with the belief that 
by calling a credit plan a “charge” plan we can in any 
way change the fundamental purpose underlying it. 

If we agree that the occasion for extending credit in 
our stores is to enable people to buy out of income which 
they have not yet earned, then we must guide ourselves 
accordingly if we are to be properly protected. There 
is a vast difference between selling a volume of jewelry 
on open charge agreements and on conditional sales con- 
tracts. The one may work—the other has proven its 
practicability and is perfectly honest and fair from the 


AFE CRED 


customer’s point of view. So much for the agreement 
itself. 

The same rule applies to the information required. 
No matter what you call your plan, or how you dress 
it up, you still have to be in a position to judge your 
customer’s intentions and his ability to pay, and to be 
able to collect if he does not pay. To do this intelli- 
gently, you must get certain essential information. 

As long as this is clearly understood there is no limit 
whatever to what you can do in individualizing your 


credit policy, and in handling it on a plane :hat will 
react to the benefit of your store. 

The simplest way to do this is to let your credit forms 
and your policy reflect the language your customers talk. 
The merchandise you buy, the windows you dress, your 
selling attitude, everything you do and the way you do 
it is determined by the general type of people to whom 
you appeal. The same rule should guide you in the adop- 
tion of a credit system. 

If your store is patronized by people who respond 
naturally to a dignified conservative store atmosphere you 
will use as a matter of course a sort of “‘modified charge” 
plan which ostensibly is a mere extension of the usual 
30-day open account up to about six months depending 
on the amount of the sale. On diamond sales running 
into higher figures the time can be extended up to ten 
months or a year with a reasonable down payment. 

This type of customer will often have charge accounts 
in local department stores, and a checking account in a 
local bank. 

If, on the other hand, your customers are average wage 
and salary earners too much dignity will scare them away. 
They want to know in plain English “how much per 
month, or per week?” They will often have furniture 
accounts in local stores and will usually not have a check- 
ing account, although many will have savings accounts. 

There is no pretense here that the distinctions men- 
tioned are clear cut, or that any store can classify its cus- 
tomers accurately. The purpose is to illustrate that the 
essential nature of what you are doing is the same no 
matter how you do it or what you call it. 


IT COURSE 


Vary it as you will-to suit your own inclinations and 
to fit your idea of your customers’ attitude toward credit 
—but always remember that many things can happen be- 
tween the signing of a contract and its final liquidation. 
Attention to every detail which the light of experience 
has proven to be necessary is only sound business judg- 
ment. 

The succeeding articles will develop these details step 
by step. They will represent of course the writer’s own 
personal opinion of good credit practice. 


The purpose of the series of articles of which this is the first is three-fold: First, 
to emphasize the need of a proper perspective in considering credit as applied 
to the jewelry trade; second, to clear up some of the confusion.caused by vary- 
ing types of credit plans naw in use; third, to give the average jeweler simple, 
practical information to help him in his everyday credit work. This article covers 
the first two points. Succeeding articles will explain the credit application, its 
proper analysis and collection problems. This series supplements Mr. Grove’s 
“From Cash to Credit” articles, published herein February through March, 1937. 
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WORLD PRODUCTION 


World's production of diamonds 
in 1937 was approximately 9,003,302 carats, worth at 
the mine some $43,474,750. Compared to that of 1936 
(revised figures 8,006,823 carats, value $35,000,000), this 


is an increase of about 12.4 per cent by weight and of 
24.2 per cent in value. Only two South African pipe 
mines operated and in consequence the alluvial mines 
accounted for some 90.9 per cent of the carats and some 
68 per cent of the value. 

The increase in the 1937 production over that of 1936 
came from larger production by the pipe mines of South 
Africa and the alluvial mines of Sierra Leone, offset in 
part by a decrease in production of alluvial mines of the 
Gold Coast and South Africa; as in 1936, the increase 
comes from mines administered by interests closely allied 
to the Diamond Corporation. For the fifth year in suc- 
cession, the corporation’s sales exceeded the production. 
Of the total production less than one-third was of gem 
quality. Of the production, the British Empire produced 
by weight 37.2 per cent and by value 68.2 per cent. 





The following table gives, with the accuracy available 


statistics permit, the world’s diamond production for the 


years 1935, 1936, and 1937: 





World Production of Diamonds, 1935-37, By Countries in Carats 

















Country 1935 1936 1937 
Africa: 
LO || te a ee 481,615 577,500 626,000 
Belgian Congo ...... 3,812,023 4,634,266 4,904,000* 
French Africa 2.2... sce. 7,050 25,600* 
Gor Const .;.....0. 2,172,563** 1,175,399** 1,170,000* 
Sierra Leone ....... 250,000* 616,200 913,000* 
South-West Africa .. 128,464 184,917 190,000* 
Tanganyika ...+.. 0% 1,415 2,678*** 3,230*** 
Union of South Africa: 
Ee SS Te 274,317 339,719 820,284 
AMNGVIA! sisi ve cs en 402,405 284,204 207,359 
676,722 623,923 1,030,434**** 
PRMD 5.075525 tence ei ees 50,000* 136,462 100,000* 
British Guiana ..... 46,564 42,478 38,038 
Miscellaneous ***** . 3,500 6,000 6,000 
7,622,866 8,006,823 9,003,302 
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OF DIAMONDS 


* Estimated. 
** Exports year ended March 31. 
*** Exports. 
**** Includes a small quantity of diamonds recovered from 
retreatment of tailings. 
***** 1935, Australia, Borneo, French West Africa, India, Ni- 
geria, and Venezuela. 
1936, Borneo, India, Nigeria, Rhodesia, Venezuela, and 
California. 
1937, India, Borneo, New South Wales, Liberia, Vene- 
zuela, Rhodesia. 


SOUTH AFRICAN PRODUCTION: 


Due to the discovery of important alluvial diamond 
fields during the past 30 years in Africa but outside the 
Union of South Africa, the latter dominion cannot in the 
future enjoy the dominant position in the trade it did 20 
years ago. It will, however, for many years to come be 
in normal years the largest producer of diamonds to value. 
Its production to the end of 1937 has been some £324,- 
276,000 or in value about 22 per cent of the total gold 
production of the dominion. It should be added that it 
was the money made in the diamond fields which devel- 
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Part Two of a report on the diamond 
industry for 1937 


by SYDNEY H. BALL 


oped the Witswatersrand goldfield, in other words, these 
profits were the spark-plugs of South African financial 
prosperity. 

South African production reached a peak value in 1928 
of £16,677,772. From then to 1932 (£1,437,591) the 
value dropped drastically, in part due to the partial ex- 
haustion of some of the alluvial fields but mainly to the 
closing of the pipe mines in 1932. The increase since 
1934 has been due to the gradual re-opening of the pipe 
mines. 

The value of recent productions is shown in the fol- 
lowing table: 


Year 

TP Kiss eriedsaainaenil £1,437,591 
vines veers 2,171,267 
Se ieee ab aedinneaets 2,125,216 
| en 3,444,678 


Of the 1937 production 79.6 per cent (54.5 per cent 
in 1936) by weight and 76.9 per cent (48.1 per cent in 
(Please turn to page 42) 













FAREWELL TO SUMMER 


4d 
we salesmen can reduce to a joke 
that old bugaboo, the summer slump in jewelry store 
volume,” says J. D. Dougherty, general manager, J. B. 
Hudson Co., Minneapolis. 

“The people of our nation are more vacation-minded 
than ever, and we as merchants must serve this avalanche 
of pleasure seekers with a more intelligent grade of 
merchandising.” 

Hudson’s province is Minnesota, the land of the sky- 
blue waters, with the largest chain of lakes anchored in 
any playground, but jewelers everywhere can borrow 
pages from this firm’s book of summertime selling. 

“All that one must do to equip himself, his organiza- 
tion, and his merchandise to meet this holiday parade is 
to take a little journey about his store with his staff and 
familiarize his organization with the things to which the 
passing tourist and the stay-at-home who entertains sum- 
mer guests might be attracted.” 

Vacation requisites, travel accessories, gifts for the 
hostess, things for summer costumes are all featured in 
an appealing manner at Hudon’s, where general sales 
activities are under the supervision of Felix A. Berner, 
assistant manager. 


this center dish are pottery fighting cocks. Everything 
matches. 

Near this large table are smaller ones with relish dishes 
and unusual service dishes, emphasizing articles for sum. 
mer use, and obtaining a wide variety in each display, 
Ice tea glasses, fitted Sunday-night supper trays, and 
salad sets are shown on these smaller tables, which are of 
iron summer furniture. 

The idea behind these displays of china is to carry the 
customer along from one article to another in the group, 
and give miscellaneous suggestions of things for summer 
serving. 

Jess Dobson Alt, in charge of the novelty and gift de- 
partments, stimulates customer interest in ladies’ summer 
bags by displaying them in groups, with a harmony of 
color scheme throughout. 

These ladies’ bags are practical for summer costumes, 
Some are made of small beads, and others are metal mesh, 
with enamel finish, made of materials not ruined by 
perspiration. 

Men’s accessories are arranged so that when a sales- 
person pulls out a tray for display to a customer, cigarette 
lighters, shirt things, and bottle openers are grouped 





@ Refectory table in the Hudson store, set 
with hand-decorated chinaware of fruit 
design,and novelty flower holder in center. 


Finding a ready sale during the summer months are 
strap watches, compacts, vanities, summer jewelry, silver 
pieces especially adapted for entertaining in the warm 
months, cigarette lighters, field glasses and auto clocks. 

Lake set-ups predominate in the displays of the china 
and crystal departments, where Florence Irons, buyer, 
finds that summer sales-are mostly for lake homes, both 
in the immediate vicinity of the Twin Cities and in upper 
Minnesota. 

China is displayed on tables, set complete in every de- 
tail, and this brings a variety of pieces to the customer’s 
attention, in natural sequence. For instance, in one dis- 
play, a table is set with sand-colored pottery, and sand- 
colored linen place mats are used. In the center of the 
table is a large oval dish, covered with artificial fruit 
and pods in dark brown and mustard, and at the ends of 


@ For the terrace or breakfast nook—this 
cool-looking table set with Italian pottery 
in various colors and c-ystal stemware. 
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including 
matching plates and relish set, flatware, 
hurricane lamps, and crystal bowl. 


@ Informal luncheon service, 


together with other articles, making it unnecessary for 
the salesman to go trailing around for suggestions. 

“Amber is pleasant to wear because of its light weight, 
and it is particularly appropriate for summer wear be- 
cause of its color, toning-in with light dresses,” observes 
I. Paul Shaw, who is featuring amber jewelry in brooches, 
bracelets, and necklaces in his department. 

‘We have a busy season during the vacation period,” 
relates Carl G. Cason, manager of the watch service de- 
partment. “Students are returning home from school, and 
are preparing to leave on trips, others bring in their 
watches for attention before moving to their lake homes 
at distant points, and out-of-state vacationists bring us 
their timepieces. 

‘Whenever things slacken a bit, we send our old cus- 
tomers postcard reminders to have their watches exam- 


THE JEWELERS’ CIRCULAR-KEYSTONE 
for June, 1938 











SLUMP 
















by Albert W. Morse, Jr. 


Takea little journeyaround 
your store; sort out and 
feature vacation-time 
merchandise. Every depart- 
ment of J. B. Hudson Co.'s 
store in Minneapolis is 
geared for summer sell- 
ing. Call for waterproof 
watches, travel accessories, 
gifts for the hostess! Cock- 
tail shakers, field glasses, 
auto clocks! Glassware, 
chinaware, silverware! 


@ Nautical cocktail trays shown with col- 
lapsible luggage rack stands. The trays 
have rope edges and raffia handles. 


ined, and we find no difficulty at all keeping busy during 
the summer months.” 

During vacation time a customer frequently is in a 
hurry for his watch, and where the store is pressed for 
time and they can have the watch only 24 or 48 hours, 
even though the watch must have a major overhauling, 
Hudson is able to determine in a few minutes the number 
of seconds the watch is fast or slow, by placing the watch 
on a timing machine. 

Adah Davis, buyer for the stationery department, dis- 
plays unusual shades of stationery, suitable for country 
and summer homes, with interesting dies, and fountain 
pens and pencils to use in writing home. 

There are also hand-decorated portfolios, and hand- 
decorated photograph boxes to hold loose prints, ideal for 
summer porches. 
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BUNNET FROM MONKEMEYER 


A “horsey”’ desk set, with stirrup on the fountain. pen 
stand, saddle straps at ends of the large blotter, and the 
bit on the waste basket, all executed in golden calf, is 
characteristic of the articles shown for summer. And 
sales for late August and September weddings are not 
overlooked in the stationery department. 

“The out-of-doors period, with its golf, swimming, 
boating and camping, brings the jeweler an opportunity 
to sell strap watches which are ideal for sports wear, and 
by featuring these watches in our window and counter 
displays, and emphasizing them in our sales conversation 
we help make the summer active,” declares Leslie FE. 
Dewey, manager of the watch department. 

“We are having an increasing number of calls from 

(Please turn to page 42) 








Lets Use A Regulation Ball 


In [he Business Game 


From an address by Arthur Manheimer at the Md.-Del.-D. of C 


Jewelers Association convention at 


Wilmington, Del., May 9 


on as a people 
are sportsmanlike. We have a well-developed sense of 
fair play. This is evident in the world of sport. Most 
games are played without handicaps—in fact the offer of 
a handicap would be resented in most cases. 

Can you imagine what would happen if Yale offered 
to spot Harvard two touchdowns in their annual football 
game? I am a Harvard man, and I know that we have 
been having a tough time to beat Yale, but I can see a 
very vivid motion picture of the explosion which would 
follow such an offer. 

Or suppose the tail-enders in the National Baseball 
League should ask the leaders for a handicap of three 
runs. You can picture, or I should say hear, the recep- 
tion that would greet that unfortunate team on its next 
appearance. 

Neither the contestants nor the public would stand 
for this sort of thing in the world of sport. Whatever 
our shortcomings may be, we Americans do insist on fair 
play and sportsmanship in our games and recreations. 

But when it comes to business, our rating as sports- 
men is not so high, in my opinion, as in the world of 
sport. The percentage of business men who try to secure 
some advantage over their competitors by legislation or 
other outside help is much larger. For example, in the 
past there has been much lobbying at Washington de- 
signed to secure special advantages for some group of 
business men. 

Of course I realize that most of the lobbying nowadays 
is in reverse—trying to get Congress not to act, or at 
all events not to shoot so that one class or group gets 
all the fire, but in the past there have been many efforts 
to secure favers, as we all know. I think it is fair to 
say that most business men do not think of sportsman- 
ship in connection with business. Please note that I am 
not referring to honesty. I am talking about sportsman- 
ship—consideration for competitors and for others af- 
fected by the game. 

In our jewelry industry, we have various types of re- 
tailers—old line cash jeweler, credit jeweler, and depart- 
ment store. 

There is a place for each of them in the field of dis- 
tribution. Each has certain advantages. There is no 
reason why each type of retailer should not buy the 
merchandise he wants and sell it on his own plan, without 
asking special advantages from manufacturers and whole- 
salers, and without adopting methods which injure other 
types of stores. 

For example, if a retailer wants to make his own 
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prices, higher or lower than the average, he may buy 
merchandise which is not nationally advertised at prices 
suggested by the manufacturer. There is plenty of this 
available. If he wants nationally advertised merchandise, 
he may buy accordingly, choosing those lines that carry 
the mark-up he requires and maintaining the prices. 

This seems fair enough for all concerned. But we 
find some of each group working on manufacturers and 
wholesalers for special advantage. 

The cash jeweler wants the credit jeweler to be re- 
quired to add a carrying charge or stop handling the 
nationally-priced line altogether. 

The credit jeweler, on the other hand, wants to sell 
at the same price as the cash jeweler but wants the 
manufacturer to provide a larger mark-up than the cash 
jeweler requires. And he wants the cash jeweler pre- 
vented from cutting prices. 

The department store, meanwhile, wants to feature 
jewelry during the selling seasons and to run specials at 
an even smaller mark-up than the cash jeweler requires. 

It is obviously impossible for a manufacturer to satisfy 
them all. If he yields to any one group, he loses out 
with the other two. The manufacturer who desires uni- 
form consumer prices can either (1) cater to one group 
and rely on it for the bulk of his sales or (2) arrive at 
compromise price and sell in all three groups. But he 
cannot legitimately establish three different prices on the 
same article. That would: be unsound and unfair to the 
consuming public. 

The retailer may choose (1) an open price line, (2) a 
high mark-up line, (3) a low mark-up line, or (4) an 
average price line. In any case, he should play the game 
in a sportsmanlike manner and with due consideration to 
the manufacturers, wholesalers and other retailers. 

The following seem to me obviously unfair and un- 
sportsmanlike : 

(1) For the cash jeweler, credit jeweler or depart- 
ment store to choose a line nationally advertised on a 
price maintenance basis, and cut prices, either directly 
or by subterfuge. This applies to fictitious trade-ins. 

(2) For the credit jeweler to use a nationally adver- 
tised line as a “twister,” or to knock such a line by say- 
ing or inferring derogatory things that are untrue, for 
the purpose of switching a customer to a mark-up item. 

(3) For any retailer to place an inflated, fictitious 
price on any article and then advertise “cut price sale.” 

If you are playing indoor or soft ball, you use the 
regulation indoor ball and bat. You would not think 

(Please turn to page 58) 
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Tentative Program of N.W.J.A. Convention, at Chicago, June 13-15 


ARTHUR 
MANHEIMER 


of Manheimer Watch 

Co., Chicago, president 

of the National Whole- 

sale Jewelers Associa- 
tion. 





MONDAY, JUNE 13 
MORNING 


Call to order, 10 A.M., by President Arthur E. Man- 
heimer. President’s address. Report by George A. 
Fernley, secretary. Address, “The Background and Util- 
ity of Credit Reports,” by Walter Mitchell, Jr., of the 
research and statistical department, Dun & Bradstreet, 


Inc. 
AFTERNOON 


Address, “Cooperation Between Wholesaler and Re- 
tailer,” by Arthur P. Care, of E. W. Reynolds Co., Los 
Angeles, chairman of the committee on wholesaler-re- 
tailer relations. Address, “What the Credit Jeweler 


Wants from the Wholesaler,” by William Gibson, of Cole 







Above—Just supposing you arrive at the convention by plane, this is how 
you'd see Edgewater Beach Hotel, ideally situated on the shore of Lake 
Michigan. All of the convention sessions will be held here, as will the 


banquet Monday night, June 13. 


‘ 


& Young Co., Chicago, president of N.A.C.J. Address, 
“Cooperation the Wholesaler Expects from the Manufac- 
turer,” by Howard L. Carpenter, of Albert Walker 
Co., Providence, chairman of the committee on whole- 
saler-manufacturer relations. 


EVENING 


Thirty-first annual banquet in the elevated section of 
the Edgewater Beach Hotel’s marine dining room. 


TUESDAY, JUNE 14 
MORNING 


Address, “Resale Price Maintenance,” by Secretary 
George A. Fernley. Address, “The Miller-Tydings Act 
and State Fair Trade Laws,” by Harley H. Noyes, direc- 
tor of sales for Oneida, Ltd. Discussion of the recently 
approved Trade Practice Rules, led by Lloyd G. Pattee, 
of S. H. Clausin & Co., Inc., Minneapolis, Minn., chair- 
man of that committee. 


AFTERNOON 


Group meetings: American Watches—Walter H. Butler, 
chairman, E. W. Reynolds Co., Los Angeles; jewelry, 
card goods and rings, Charles G. Brown, chairman, Stein 
& Ellbogen Co., Chicago; watch material and jewelers’ 
supplies—J. G. Swartchild, chairman, Swartchild & Co., 
Chicago; sterling silver and plated ware—Walter Mayer, 
chairman, The Wallenstein-Mayer Co., Cincinnati; clocks 
and Swiss watches—Silas B. Reagan, Baldwin-Miller 
Co., Indianapolis, Ind., and A. C. Becken, Jr., A. C. 
Junior, Inc., Chicago, Illinois, co-chairmen. 


WEDNESDAY, JUNE 15 
MORNING 


Election of officers, reports of the treasurer and the 
relations committee, and discussion of the overhead ex- 
pense report for the year 1937. 


Below—The tiled porte-cochere 
and main entrance of the Edgewater 
Beach Hotel. 
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AL” 


T is hard to realize that May is past and Juno (June to you), the goddess of woman, 

marriage and jewelry, is here. Jewelry, if it has a gender, is feminine, and this, so fully 
realized, causes us at times to overlook the sale of men’s jewelry that can and should be 
made during these two months. 

The writer just took a quick inventory of his own personal needs in the way of jewelry, 
and as familiar as I am with the industry and its wares and where they go, I could hardly 
believe my eyes when I realized the number of pieces of jewelry a man can use. 

For instance: A ring—scarf pin—collar buttons—cuff links—watch—gold strap or 
chain—knife—cigar cutter—cigar lighter—cigarette case—tie snap—collar clips—leather wal- 
let, gold-trimmed—gold belt buckle. 

In discussing the matter with a number of retail jewelers, they frankly admitted that 
while they do a nice business in men’s jewelry, they probably have not pushed it as much as 
its possibilities justify. The jeweler’s window display should always contain some items of 
men’s jewelry. 

Advertising for June and July should be released early in June at the latest. It is hardly 
to be expected that on items such as jewelry and clothing, people make up their minds to pur- 
chase these items and immediately rush to the store. As a proof of this, we find merchants 
in women’s wear generally—dresses, hats, shoes—start advertising stmmer apparel as early 
as February and March; and in the heat of August, they start their campaign for fall and 
winter, hats, shoes, etc. 

Right now plans for setting up the July and August jewelry sales should be well in 
hand, and there are many attractive and inexpensive ways to promote what we call summer 
jewelry. Who knows but what some day we will call it “air conditioned” jewelry; and | 
believe with “Andy” that one could put some money into a new pill which will be known 
as an “air conditioning pill” to keep the temperature of the body cool. 

Well, this may sound facetious, and it is, but the thought I am projecting at this time is: 
How can we develop a more all-year-round business so it would average our monthly sales 
to a more even trend? Of course most stores have their largest volume in May-June and 
November-December, but I am inclined to think that while we, as jewelers, enjoy good busi- 
ness during these months, we dip during the other months all out of proportion to many of 
the other stores. 

In discussing the matter a few days ago with one of the best-known economists in this 
country, he said the time had come when many merchants are, and many more will, eliminate 
from their stock merchandise that does not show an average turn-over commensurate with 
the particular line of business they are in. 

The credit store claims a much higher turn-over than the so-called cash store. I am 
familiar with the practice of a number of stores which, upon finding that they have only an 
occasional call for a given article, have eliminated it from their stocks because the live 
items have to carry such merchandise for too great a part of the year. In other words, one 
storekeeper I have in mind claims he operates on a three and a half time turn-over and any 
merchandise that does not lend itself to such a turn-over is out, insofar as this merchant is 
concerned, and he is a successful operator. 

I think he is right. We may argue that we have to carry a number of items in our 
stores which require very little space and very little handling and do not change in style, so 
that if some one comes in and asks for them, we have them. 

This is a fallacy. The intent back of running a jewelry store is profit, and it is a very 
easy thing to run up a substantial inventory on slow-turning merchandise that results in a 
loss far greater than the profit a merchant can make on an occasional sale of things he car- 


ries in stock the year round. 
Vice-President. 
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GEM-SET GOLD BRACELETS © 1 un 


E bt value of coordinated styles as a sales factor in any industry pertaining , 
to women’s fashions needs no brief. This axiom is no less true in connection F 
with fashions in jewelry. The chief object in presenting these new models of 
gem-set gold jewelry is to aid in such coordination and in the wider diffusion of 
this style among American retail jewelers. 


omer ret 


Preservation of the elegance and aesthetic individuality of this distinctly new 
type of jewelry is of interest to all concerned with its sales potentialities in 
America. This new style, which originated in Paris, has everything in its favor 
to become a lasting fashion. It is as remote from traditional types of gold 
jewelry as are the latest streamlined creations of the motors industry from the 
first Ford models. 


Three striking designs for gem-set gold bracelets are shown above. The bracelets 
at the left and at the right have two detachable clips on each. The bracelet in | 
the center is flexible. They were created last month in Paris especially for this | 
journal by “‘l’Official de la Bijouterie & Accessoires.” } 
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IMPERIAL 


CULTURED PEARLS 


The recent Paris Openings gave prominence to Cultured Pearls 
as a chic accent to their loveliest fashions. This summer and early 
fall will see an increasing demand for Imperial Cultured Pearls for 
every occasion. Women will wear them for sports, afternoon and 
evening. 

The jeweler will find us ready to supply him with a scintillating 
variety of strands in a flawlessly beautiful line that offers real op- 
portunities for profit. 


Write for your sample of attractive illustrated "educational" booklet 
which tells the fascinating story of Imperial Cultured Pearls. We will 
supply you with a sufficient amount of these booklets to serve as 
"dealer helps" with your order. 


IMPERIAL PEARL SYNDICATE 


607 Fifth Avenue, New York 
DIVISION OF 
CHICAGO THE AMERICAN JEWELERS BUREAU, INC. SAN FRANCISCO 
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Birthstone 


PROMOTION 


by 


ROY B. SIMPSON 






RUBY.... 


The July Birthstone 


If you were born in July your birth- 
stone is the ruby, which the poet 
Ruskin called ‘the ecliins stone of my 
knowledge." Rubies this year, more 
than ever before, are fashion's darling 
— made up in dazzling combinations 
with diamonds and platinum or the 
new two-toned gold. The chief source Platinum breech 
of rubies is Upper Burma, near Kip- made with carved 
ling's romantic Mandalay, and others rubies, and round, 
come from Siam and Ceylon. You are Pr crane Re et 
invited to inspect our selection of pli a a 
jewelry set with rubies. 


A. Bb. ©. JEWELRY CO. 


NEW HAMPTON, OHIO 


x OR O90 
pstscceseaseses 
SOOO es 








HOUGH this attractive plat- 





A. B. G. JEWELRY CO. 


¢1 SOUTH NORWALK BOULEVARD 


inum, diamond and_ carved 
ruby brooch may not be in your 
stock, it will serve as an attention- 
getter and is typical of the fine 
new creations set with the July 





Dear Madam, 


because about 90 per 
for gift purposes. 
ruby, the July birthstone, 
born this month. 


Our store is headquarte 
and we also feature mon 
great utility in promoting t 
happiness of modern home life. 


July i 
glasses, iced tea : 
useful and fngenious poses 

inspect your watch so you'll have 


vacation trip. 


You can have no adequate 
a fine jewelry store unt 
A few minutes in this store 
We promise you 4 cordial welcome, 


buy. 
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NEW HAMPTON, OHIO 


July 1, 1938 


th,* 
tore every month is “gift montn, 
ncn Poppet le of its merchandise is bought 
Our offerings of jewelry set with 
are especially fine for those 


beauty, 
re for gifts of style and 

thly offerings of merchandise of 
-the comfort, convenience and 


nvites the replenishing of your lemonade and cocktail 


and sherbet sets, cob holders, 
n sterling silver. 
"good time” on your 


idea of what a dollar will buy in 
41 you come and see for yourself. 
will be a revelation to you. 
without insistence to 


Sincerely yours, 
THE A.B.C. JEWELRY COMPANY 


Heung Conte 





birthstone. 

Jewelers may either (1) draw 
suggestions from the above adver- 
tisement, or (2) obtain a mat of 
this ad, to be run exactly as shown 
early in July in their local news- 
papers, with their stores’ name 
substituted for the imaginary title 
shown at the bottom of the ad. 

Elsewhere in this issue it is ex- 
plained how to receive mats of 
this ad and of the other ads in this 
journal’s original series of birth- 
stone promotions. 

A plan for a timely letter to be 
— sent to your mailing list early next 

month appears at the left. 

Some jewelers may prefer to use 
the text for a “follow-up” insti- 
tutional advertisement, to be run 
a few days after the birthstone 
advertisement, instead of a letter 
as suggested. 

This is the fifth in a series of 
advertisements and letters de- 
signed to promote the sale of birth- 
stone jewelry. Future issues will 
contain advertisements and sales 
letters for the natal gems assigned 
to the remaining months, but you 
can now obtain in one envelope 
newspaper mats for the entire 12- 
month series. 
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Established 1866 


L&M:Kehn&@. 


Importers and Cutters of 


DIAMONDS 


608 Fifth Avenue, New York 


utti W : Antwerp—48 Rue Simons 
Cc tting orks Amsterdam—33 Sarphatistraat 
64 West 48th Street London—23 Holborn Viaduct 














DIAMONDS 


Round, Emerald-cut and Marquise, in all sizes, available for 
your approval. All our stones are cut in our own factory. 


LOUIS GURFEIN & SON 


608 Fifth Ave. New York, N. Y. 


ANTWERP SOUTH AFRICA CHICAGO, ILL. 
76 Rue de Pelican 76 Church St., Kimberley 31 North State St. 
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Pechape no other gem enjoys 
wider acceptance by persons of discrimination than the 
black pearl. 

To mention just a few whose portraits in the world 
press have shown them wearing these gems, one can 
name three generations of Rockefellers, J. Pierpont 
Morgan, Gov. Herbert Lehman of New York, Walter 
Chrysler, Jr., Charles M. Schwab, Ambassador Joseph 
E. Davies, Clarence Mackay, Prime Minister W. L. 
MacKenzie King of Canada, and Lord Reading. The 
late King-Emperor George V was a connoisseur of 
black pearls. 

Aside from the element of its subtle beauty the 
greatest attribute of the black pearl is probably its 
modesty. The largest can be worn without the slight- 
est hint of ostentation, which accounts in great meas 
ure for their appeal to men who can virtually buy 
nations. 

Light striking the pearl will converge in one bright 
highlight, to attract the eye, and then seem to bathe 
the rounded surface in a gossamer sheen of the most 
delicate tonal qualities. 

Every color of the peacock’s feather is to be found 
in black pearls. The peacock green is the créme de la 
créme. Prized colors are the blue-black, the midnight 
blue-black, the brownish-black, the gray-black, but the 
value of any of these is enhanced by the presence of 

(Please turn to page 61) 


THE JEWELERS’ CIRCULAR-KEYSTONE 41 ‘ 
for June, 1938 

















Ee ees 


d 
4 
H 





oo NEES OT 











Farewell to Summer Slump 
(From page 31) 
the adverse condition of sports wear. 
“When a -woman asks to look at a watch, I usually 
og farsi Zaatati inquire if it is for her own use or for a gift. When it js 
SOT] MAT 
Y E ! . ° 
es ornamental, as well as a good time piece, or a strictly 
utilitarian watch. 
“ie 4 “If she asks for a utility watch, I explain that she can 
—1\ ee N C obtain a good time piece in a strong case for a moderate 
watch must stand abuse. 
“We emphasize the idea that everyone should have 
two watches, a dressy watch, and a more rugged watch to 
f : \ “Prices are moderate enough to justify purchase of this 
extra watch, and it gives us a chance for an additional 
sale. Customers appreciate being sold something that has 
them money. 
‘*To the man who has a fine strap watch which is not 
\aterproof, we recommend that he purchase a waterproof 
time piece. 
| “In selling the waterproof watch for summer wear, | 
| point out the dustproof feature, explaining that it means 
is good for men as well as women, and is ideal for the 
' younger generation, which is liable to be careless. 
“Sometimes the customer will say that he does not need 
with it. The answer to that objection is that quite aside 
from being a swimming companion the watch is proofed 
against perspiration.” 
his wrist while taking a shower at his club after a round 
of golf, and his fellow players were quick to notice it and 
yell a warning that he had forgotten his watch. 
Dewey for summer wear, because when a watch is near 
an electrical appliance, as a wrist watch is bound to be, it 
is easily magnetized unless it is non-magnetic. The mag- 


women for a substantial watch that will stand up under 
for herself, I ask if she wants one which is more or less 
price, something well suited to summer wear, when a 
és Pa: i 
/ / é \ wear when the other one might be damaged. 

merit, something that will give good service and save 
and dustproof watch cased in stainless steel, as an extra 
fewer trips to the shop for cleaning and overhauling. It 
waterproof watch, because he is not going in swimming 

Mr. Dougherty purposely left his waterproof watch on 

A non-magnetic wrist watch is recommended by Mr. 
neto of an outboard motor and electric fans are hazards. 


World Diamond Production 
(From page 29) 





if 


ie 


| mave 6) 
OFTHE 
| MATER] 


1936) by value came from the pipe mines. About 38 
per cent of the production was made in the first six 
months of the year and 62 per cent in the second half. 
The increase was due to the greater pipe mine production 
and that of the Namaqualand alluvial deposits. Indeed 
the production of the Transvaal alluvial diggings pro- 
gressively decreased throughout the year. 
The diamond production by provinces follows: 



















Production 
Carats Estimated Value 
RUMOOTER. 655.5 54 eee weraus 128,025 £ 276,101 
i} BE Se re ay hig Wie 1a tau Sots reece 804,876 2,980,980 
———_—___—_—— Sc ce 97,531 187,597 
= Debris Washers o.cccccsves 2,791 1,742 
e 642 z Rieti AVEN US 1,033,223 £3,446,420 
we The division as to pipe and alluvial mines follows: 
a eee Y R Y Mines 
ro oo me * V V O | . ‘ Estimated Per 
pikes BO ia te aeanbia iM Carats Value Carat 


TIDOUUERL piicoekacvencevees wewees §  Seee@asier § /*6ieemes 
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: eT ae 724,253 £2,470,265 68s.3d. 
Grige Free State ....-.-. 96,031 179495 37s. 5d. 
Ta 
820,284 
Alluvial 
Estimated Per 
Carats Value Carat 
OE nee a eee 128,026 £276,101 43s.1.7d 
ek wae 77,833 508,973 130s.9.4d. 
Fecees Bene State... 04>. 1/500 8,102 108s.0. 3d. 
207.359 


The alluvial production in 1937 was 207,359 carats, 
estimated to be worth £793,176, or 76s. 6d. a carat. By 
weight this is but 72.9 per cent and by value but 71.9 
per cent of the 1936 alluvial production. Not since 1921 
has the value of alluvial production been less and not 
since 1925 has the weight been less. The alluvial pro- 


duction by district was as follows: 
Value 


Metric Value Per Carat 

Carats £ s d. 

a re 18,523.25 78,501 84 9 
penn eiasaececes> SORGSL,00 195,280 36 3 
Pretoria ...+---..+--2+++ 1,859.00 2,276 24 6 
NRC 12.50 44 70 5 
Transvaal... . 128,025.75 276,101 43 2 

ee OCC Cee 4,461.50 30,634 137 4 
Barkley West ..........-. 26,740.00 162,383 121 5 
Namaqualand ........... 40,607.00 273,058 134 6 
FIOSDEEE cccvcecccccnccses 1,800.50 22,211 178 11 
Hane TOW 22. cceccccee 2,483.00 11,286 125 4 
MEE digrnscn «wetness 702.50 2,173 61 10 
| Arce 958.00 7,078 147 9 
Hay ... 4,50 18 80 0 
ia 004 6:0:6 8i0's0'n' 44.50 113 50 9 
Van Rhynsdorp ......... 31.00 19 12 3 
Cape.... 77,832.50 508,973 130 9 
ae 16.00 175 218 9 
IEE gsiaces 6 acess Bewree's 475.25 6,773 115 3 
ID aloe c's a ew ck es 160.50 422 52 7 
rae 138.75 675 97 4 
EE Wa ce ke Kearse 8.00 54 135 0 
So | ee nee 1.00 3 60 0 
Orange Free State.. 1,500.00 8,102 10 0 
Total Alluvial... .207,358.25 793,176 7 6 


Namaqualand accounted for 34.4 per cent of the total 
value and 19.6 per cent of the total weight and Lichten- 
burg for respectively 24.6 per cent and 52 per cent. 

Sales during the year follow: 











Carats Value € Per Carat 
po eC ee eee 128,032 276,387 43s.2d. 
De 6#teinecieseeeeeeue ss 757,09 3,318,205 87s.8d. 
Orange Free State ....... 63,987 144,668 45s.3d 
949,112 3,739,260 78s.10d 


In 1936, the Union diamond mines paid dividends of 
about £3,376,255 and in 1937 some £2,579,000, the 1936 
payments being largely credited to De Beers large pay- 
ment of arrears on the preference shares. 

The pipe mines employed, in January, 1098 whites and 
3565 natives and in December, 1459 whites. About 3045 
European diggers were employed and the number of 
natives fell from 11,790 in January to 8201 in December. 


SOUTH AFRICAN EXPORTS AND SALES: 


South Africa in recent years has exported rough dia- 

monds as follows: 
SE DOE tasnins 455s eae £2,091,000 
1936 2,509,088 

and cut diamonds as follows: 
1933... .62,305 carats worth £1,138,618 
1934....43,477 “ ” 897,763 
1935....38,930 “ ‘ 884,584 
1936....36,420 “ . 804,387 


The 1937 exports from preliminary figures showed a 
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| 22.3 per cent increase over those of 1936: those of the 


7 yy | first 10 months being markedly greater, and those of th 
. | last two months being less than those of the meal 
y 4 ing periods in 1936. 


4 y RELATION OF SOUTH AFRICAN GOVERNMENT 
y TO THE INDUSTRY: 

The South African government in 1937 continued to share 
its diamond sales quota with De Beers and Consolidated Dia- 
mond Mines of South West Africa. 

Two changes took place in the government representative op 
the Diamond Industry Control Board in 1937, J. H. Holmeyr 
being successively succeeded by J. S. Smit and Prof. R, B 
Young. The other representatives are Guy Macneeght, (goy. 
ernment), and E. H. Farrer, H. T. Dickinson, and H. Oppen- 
heimer. The Diamond Board for South West Africa consists of 
F. P. Courtney-Clark representing the Administrator, and 
Messrs. H. T. Dickinson and V. U. T. Watson, representing 
the diamond producers. 

In the Union of South Africa House of Assembly in May, 
Dr. Van der Merwe, Nationalist Member, urged the govern- 
ment to increase diamond production. Mr. Holmeyr, Minister 
of Mines, countered by recalling the fact that the government 
, was bound by the international agreement by which production 

Two 0 the >, was based on actual demand. He called attention, however, to 
Bonniest things ' a Ma the reopening of the Dutoitspan Mine and the fact that that 
in the World. \ of Bulfontein was soon to follow. 

The governmental committee appointed to investigate condi- 
tions prevailing on the diamond alluvial diggings had as its 
chairman, the Rev. P. du Toit, the Commissioner of Social 
Welfare. Its report was made public in October and will 
presumably form the basis of an act to be submitted to the next 
session of Parliament. Among its many recommendations are 
the following: relaxation of restrictions of the Precious Stones 
Act as to methods of prospecting, as to allowable number of 
laborers to be employed and as to prohibition of partnerships 
between diggers and financiers; reduction in renewal fee and 
in cost of transfer of alluvial claims with, however, an increase 
in the registration fee: that a survey be made showing the 
number of diggers who could be absorbed in private or goy- 
ernment work, the number who should be committed to some 
institution, the number of old people and children who should 
be sent outside the district. Relief measures should be con- 
tinued until the survey can be completed. The committee adds 
that the diggings should be exploited by diggers with means 
and closed down when unpayable.. More social workers should 
be apportioned to the diggings. The condition of the majority 
of natives on the diggings was found to be deplorable. Little 
can be done, however, beyond the betterment of the condition 
of the old and decrepit blacks. The findings as to fees, number 
of laborers employable, and partnerships are satisfactory to 
the diggers, the rest of the report less so. In the Transvaal 
fields, it is reported that but 30 per cent of the diggers earn a 
living, the rest receiving charitable or State aid. The govern- 
ment intends to gradually evacuate the 70 per cent. 











DE BEERS CONSOLIDATED MINES LTD.: 


‘he De Beers Consolidated Mines, Ltd., formed in 1888, is 
by far the world’s most important diamond producing unit 
since besides its own mines, it owns Koffyfontein, controls 
Premier, and to all intents and purposes controls New Jagers- 
fontein, Cape Coast Exploration, and Consolidated Diamond 
Mines of South West Africa. It performs the administrative 
and consulting work of all these companies and has estab- 
lished for them a central diamond-sorting office. The com- 
pany has the right to all diamonds in Rhodesia and priority 
rights over any diamonds found in the territory of the South 





“Orientas” o Course 


They are Oyster Born and Permanently Guar- 
anteed. That’s the beauty of owning something 


Good. _| West Africa Co. The company celebrated its 50th anniversary 


on March 31, 1938. In July, 1937, De Beers offered to exchange 
for each 100 Premier Diamond (q.v.) 5s. preference shares, 


40 De Beers £2%4 deferred shares, the offer to be open until 

, Sept. 15, 1937. Almost 90 per cent of Premier preference shares 

were exchanged and De Beers deferred shares were increased 

¥ ° by 57,275 and the issued capital increased to £4,869,472.10s. 


: Chicago ; San Francisco 
55 E. Washington St. Selection on request. 133 Geary St. . 





65 NASSAU STREET:NEW YORK (preference £200,000: deferred £2,869,472.10s.) Rumors that 

|| New Jagersfontein and Consolidated Diamond Mines of South 

GIFTS FOR A LIFETIME ‘| West Africa would eventually be absorbed were current in the 
CCHITPCPTZME EEE Fall. 
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The De Beers mines supply all grades and qualities of dia- 
monds needed in the market. De Beers deserves great credit 
in assisting the industry to weather the depression of 1929-1935 
the worst in the history of the industry. 

After being closed down since 1931, the company resumed 
mining operations at Dutoitspan on March 18, 1936. That 
mine was doubtlessly selected, as its rough is of good quality 
and it can be operated at low mining cost. In 1936, 1,208,184 
loads of blue ground were washed, yielding 216,575 carats (18 
carats per 100 loads) at an average cost of 4s.2.97d. per load. 
A second shift was started at Dutoitspan on Jan. 1, 1937 and 
the mine was run on double shift throughout 1937. By June, 
1937, the mew machinery at the Bulfontein Mine had been 
installed and was turned over and from July 1, 6000 loads were 
treated per day. Bulfontein is a producer of stones of fine 
color and of medium size. Work preliminary to reopening 
is being done at the Wesselton Mine. 

In 1937 the company’s production was 739,341 carats. From 
July 1, 1938 it is reported to be the company’s intent to run one 
shift at each of the three mines. Dutoitspan, Bulfontein and 
Wesselton. Washing of the blue ground on the Koffyfontein 
Hoors was started in March. As there were on Dec. 31, 1937, 
2,419,896 loads of blue ground, the operation will last for two 
or three years. 

Below is a summary of washing operations for 1937: 


, 


Loads Carats Carats Cost 
Mine Washed Produced Per Load Per Load 
Bulfontein . 879,636 224,642 0.255 3s.8.35d. 
Dutoitspan ..... . 3,302,836 499,306% 0.151 3s.1.8d. 
Koffyfontein . 863,823 69,392 0.080 
5,046,295 793,340% 


De Beers for years has held exclusive diamond rights in 
Southern Rhodesia (both alluvial and pipe) but has done little 
prospecting there. In April, the Rhodesian Colonial Secretary 
of Mines reported that the colony and De Beers had reached an 
agreement by which within 20 years the company was to re- 
linquish its right (at the rate of 7500 square miles a year) to 
all but deposits discovered. For 10 years, the company’s pros- 


pecting expenditures are to be at least £5,000 a year. There- 
after if its expenditures are less than £5,000 annually, its 
rights lapse. The public can prospect for diamonds in aban- 
doned areas. 

The government continues to transfer to the company a por- 
tion of its diamond sales quota and the quotas of New Jagers- 
fontein and Premier are purchased by De Beers. 

With the reopening of the mines, Kimberley once again be- 
came a prosperous community and many of its old inhabitants 
who had left during the depression returned. As there was a 
shortage of competent miners, due to the Rand boom, the com- 
pany brought some 30 North of England miners under contract 
to South Africa in 1937. The two mines now have, however, 
a full crew unless operations are further expanded. Young 
engineers, graduates of South African universities, are also be- 
ing engaged. There is no unemployment in Kimberley among 
juveniles and little among the colored population. On Dec. 31, 
1937, 1240 white men, 123 white lads and 5712 natives were 
employed. At present there is a housing shortage at Kimberley, 
which construction under way will remedy. 

On June 30, 1939 the company will cease to operate, as it 
has done for the past 25 years, the Kimberley tramway system. 

The company had trained a number of Alsatian dogs in the 
methods of defense against and of attack upon possible thieves, 
also in finding hidden diamonds or thieves in hiding. 

Recent operating results follow: 


Diamond Interest Total Mining 
Year Sales and Dividends Revenue Expenses 
MSG aces veewe £900,323 £528,056 £1,444,306 £270,862 
Uo er 1,520,313 1,369,100 2,975,931 435,021 
errr 2,242,803 1,272,881 3,515,684 442,548 
$937. ncccwsse Apaeeeee 942,388 3,478,991 821,264 
Dividend on Dividend on 
Year Net Profit Preferred Deferred 
MOOR avepeinevepeewne Saaneee?. §§§ jgteewes “ ©“ “cUeeaes 
eG wideddoeseeecreas 2,122,361 eee té«i«‘“‘iéi KR cms 
IDES 6 cecsctacenecuaees 2,875,986 See i“(“‘éim eS 
OEP wecccaesccecccued: 2,264,260 2,000,000 £860,842 


The 1937 sales were the greatest since 1930. 
(Please turn to page 47) 





Call on us 
for the unusual 


fine diamond mounted jewelry... 
. . obtained by 
fortunate purchases...Now avail- 
able to responsible accounts on 
consignment ... To supply your 
on special 
ee ee 


newest designs 


requirements calls. 
Bracelets...Clips...Rings...Brooches 
...Watches...Charms... Necklaces 
...Tiaras...Precious Stones, Loose 
or Mounted... 


PHONE...WRITE... 
WIRE... 
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RAYMOND ABRAHAMS 


PHONES: VANDERBILT 3-0457-8 
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Protect Yourself With A 
10 Power Diamond Loupe 








JEWELRY DESIGNING 


Visualize your design ideas in drawing and 


This loupe satisfies the 10 power requirement of the new 
Trade Practice Rule No. 2 of the Federal Trade Commission 


painting . . . add ” ies’ a ee as to future use of the word perfect; also the even more 
pert ... make selling easier. In five lessons stringent standard of the A.G.S. for use of the term flawless, 
by mail, you can learn a practical method which specifies examination with a 10 power, aplanatic, 


of rendering designs in pencil and color. achromatic loupe. (Which means that it contains a triple 
Raiiehtaeh tttien ond cities S500 lens focusing upon a flat plane within the stone rather than 
Ad q lable { th. h ; upon a single point, and is also corrected for color distortion.) 

vanced course available for those who 


qualify. Write for full information. Mounted in a practically indestructible duralumin eye cup 


(as illustrated). Each lens rigidly inspected in our labora- 
tories and registered under individual register number.— 


C. A. JAK OBB Price $12.50. With spectable attach.—$15.00. 
INSTRUCTOR Bausch & Lomb and Zeiss hand \oupes meeting both stand- 


ards also avaiiable from us. 





Office: 31 W. 47th Street, New York City 


Studio: 217-01 Corbett Road, Bayside, L. |. GEMOLOGICAL INSTITUTE OF AMERICA 
3511 W. Sixth St. Los Angeles, Ca 
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World Diamond Production 
(From page 45) 

On Dec. 31, 1937, investments were £2,099,751 and holdings 

in diamond companies, The Diamond Corporation and kindred 
interests were £2,343,843. Current assets (Government bonds 
£398,512; debentures £983,320; cash £631,558, and sundry 
debtors £321,900) were £2,335,290 and current liabilities £1,- 
$2,679. 
: On July 1, 1937, De Beers paid £2 on its preference shares, 
completing payment of all arrears. On Dec. 31, 1937, the 
company paid its deferred shareholders a dividend of 15s. per 
share (30 per cent on capitalization), the first payment on the 
common since June 30, 1929. 


NEW JAGERSFONTEIN MINING & EXPORATION CO. LTD.: 

This mine was shut down in January, 1932, since which time 
only maintenance work has been done. Rumors were heard in 
the Fall that De Beers might absorb by exchange the outstand- 
ing shares, as with present market conditions the mine is re- 
ported to be unpayable. The washing of the stock of blue 
ground on the floors, begun June 30, 1936, was completed Feb. 
27, 1937. At present some old tailings are being retreated to 
give employment to local labor. From these sources 26,639.25 
carats were produced in 1937. 

In the expectation of a better price for diamonds, the direc- 
tors have decided to borrow on favorable terms monies to erect 
a modern treatment plant at the shaft, following the improve- 
ments made in the new De Beers plants. The cost will approxi- 
mate £300,000 and the mine can be reopened, if advisable, in 
the summer of 1939. The new plant should result in lower 
costs. The old mill is being torn down. There are 42 whites 
and 113 blacks employed. 

On Dec. 31, 1937, investments in associated companies were 
£185,281, sundry debtors £25,435, and cash at banks £1,074. 
Current liabilities were £13,483. The company’s stock of 
diamonds was sold in 1935 but by special arrangement the 
Diamond Corporation bought the diamonds currently recovered 
and De Beers continues to pay for the company’s sales quota. 
Recent operating results follow: 


Year Revenue Expense 
ending Diamond Net 
Dec. 31 Account Total Mining Total Profit 
oe £70,104 £76,156 £17,844 £32,104 £44,052 
| ee 19,607 24,025 18,522 32,563 loss 8,538 
ee 15,407 17,132 39,669 47,950 loss 30,819 
| are 75,430 103,875 28,526 56,895 Profit 46,980 


PREMIER (TRANSVAAL) DIAMOND MINING CO.: 

This mine closed down on March 31, 1932 and must still, in 
the opinion of Sir Ernest Oppenheimer, await a better diamond 
market before reopening. The Union Government which re- 
ceived 60 per cent of the mine profits would naturally like to 
see the mine reopen. During the year, the Mayor and other 
influential citizens of Pretoria called on the Minister of Mines 
and demanded unsuccessfully that the mine be reopened. 

Recent operating results follow: 





Year ending Value Mining and Net 
to Dec. 31 Diamonds Sold Overhead Expenses Profit 
eae Slennenem Gh 4... ssepemens £163,801 
> 152,832.0s.10d. £21,282.10s.2d. 151,500 
15,132,0s. 0d.** 27,138. 1s.3d. 2,656 (Loss) 
13,549.0s. Od.*** 22,132. Os.0d. 12,472 
**Other revenue £19,472 
ee ‘ £19,440 
To Dec. 31 G vernment Share Stockholders Share 
MOM E 5 sao ork 6 ao aia o SoS ae Os £98,280.12s. £65,520. 8s. 
BRC Oh es ORG Vac dew se hedaaes 90,900. Os.0d. 60,600. Os.0d. 
PRR irk ae ieee weees 7,482. 4s.0d. 4,988. 16s.0d. 


The 1937 diamond account consists of two items, £33 cover- 
ing diamonds sold and £13,516 received from De Beers for 
Premier’s sales quota. 

On Dec. 31, 1937 fixed deposits were £10,147, cash £26,957, 
and Investments £631,650. Current liabilities were £20,412. 
In June, 1937, De Beers, which owns practically all of the 
deferred shares, offered to exchange 40 De Beers deferred for 
100 Premier preference, the offer to expire on Sept. 15, 1937. 
Most stockholders accepted the offer (see De Beers). 


OTHER SOUTH AFRICAN PIPE MINES: 
The Crown Diamond Mine remained closed, notwithstanding, 
the presentation to the Minister of Mines early in the year, of a 
(Please turn to page 49) 
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Manufacturers of 
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\’officte! de la oljouterte 2 accessoires 


ARTISTICAL AND TECHNICAL ORGAN INTENDED FOR MANUFACTURERS, WHOLESALERS AND RETAILERS 
FOR THE DIFFUSION AND UNIVERSAL CO-ORDINATION OF THE FASHIONS OF JEWELRY AND ACCESSORIEs 


8.rue Murillo, Paris-8e 





President of the Paris Board 
of Trade of Fancy Jewelry of 
all kinds and Allied Industries. 
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Some of the services offered to its subseribers : 


. Advance-Fashions for Jewelry of all kinds, Watches, Vanities, etc., presented at the rational 


intervals of twice yearly, to promote a better co-ordination of the 


les among J 
a condition of vital importance to every trade in the Women's ora . 


- Free, supplementory individual exclusive Designs, within the featured styles, to each 


Subscriber—minimum six sketches with each annual subscription. 


. An Artistic and Technical Department to supply the individual needs of each Subscribe; 


in accordance with their particular type of goods and production, at a reasonable service fee, 


. Models (prototypes) in metal of the designs featured, also for casting or for reproduction 


by tools executed for Subscribers by highly skilled technicians, on request. 


. Fashions in Women's wear in relation to Jewelry and Accessories by periodical bulletins 
rge. 


indicating such general seasonal Modes, furnished to subscribers free 
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. Interchangeable Window Display Photographs with Frame, as herein illustrated, furnished 
to Retailer-Subscribers free of charge and presenting objects appearing in se Albums 
as actually worn by elegant Parisiennes, which will serve to attract the attention of the 
Public to such Jewelry, and prove a valuable aid to Subscribers—Manufacturers, Wholesalers 
and Retailers alike—in promoting the sale of the featured goods. 











7. Personal assistance to Subscribers on their visit to Paris, and other phases of co-operation, 
of practical value to every Member of the Jewelry Trade. 


RETAILERS will find this Publication of much help as a useful periodical Fashion Album of 
the latest styles in Jewelry, etc., to serve as suggestions for obtaining orders from 
customers, and also as a guide in selecting fashionable merchandise. 





Subseription rates (payable in advance) Annual = Semi-annual 
|. Photographic Edition—black and white .... $30.00 $20.00 
2. Chromatic Edition—colors of object ........ $40.00 $25.00 


(All remittances are to be made payable to: I'Officiel de la Bijouterie et Accessoires, Paris). 





Are You A 
REGISTERED JEWELER ? 


Over 500 of the finest retail jewelers in the 
country are now Registered Jewelers or are 
preparing for examinations for this new pro- 
fession through the study of the mail courses 
in the science of diamonds, other gems, me- 
tals and jewelry. 


This title is already being advertised daily by 
these title-holders to the public in thousands 
of newspapers and direct mail pamphlets, as 
well as by radio, window displays, lectures, etc. 








A KEY TO PRECIOUS STONES 


by Dr. L. J. Spencer—A basic scientific text and reference book 
dealing with the principles of mineralogy as they apply to 
precious stones. Illustrated with line drawings and halftone 
reproductions. Price $2.75—Postage Paid 


The Jewelers’ Circular-Keystone 
Chestnut & 5é6th Sts., 239 West 39th St., 
Philadelphia, Pa. New York City 


WeESTCO QUALITY LEATHER STRAPS 


Always dependable. Always priced right. © 
Always a large selection. 

See our new numbers priced to meet your every demand at 

a profit to you. 


You also owe it to your business to investigate 
the sales results you can get through the 
study of these courses, just as you would in- 
vestigate any article of merchandise which 
had proved successful for other jewelers in 
communities the size of yours. 














Write today for complete details. 


AMERICAN GEM SOCIETY 
555 S. Alexandria Los Angeles, Cal. 














WESTERMAN MFG. CO., NMR Y. 
=> — 
48 THE JEWELERS’ CIRCULAR-KEYSTONE 


for June, 1938 








-@e Qa 


fi 








World Diamond Production 
(From page 47) 


tition signed by 1700 people in the vicinity asking that it 
be reopened. For the year ending June 30, 1937, the loss was 
£3,761. Pumping has been discontinued, as late in 1936 
abnormal rains flooded the mine. West End Diamonds, Ltd. 
did not operate during 1937, maintenance causing a deficit for 
the year ending June 30, 1937, of £4,875. The capital is 
£100,000 and the company owes something over £76,000, on 
which yearly interest of £5,000 is being paid. Roberts Victor 
Diamonds, Ltd., also shut down, showed a loss for 1937 of 
£544.2s.2d. Phoenix Diamonds, Ltd. remained closed in 1937. 


SOUTH AFRICAN ALLUVIAL MINING: 

The diamond diggers of Barkly West in November formed 
the Diggers Association to represent their views. Later, dig- 
gers from other areas will join the association. 

In April, a deputation of Vaal River diggers interviewed the 
Minister of Mines and other government officials requesting 
that new diamondiferous ground be proclaimed, including 
areas in the native reserve adjoining the present diggings and 
in the Taungs district. The request was taken under advise- 
ment. In August, a part of the farm, Blaauwbank, eight miles 
east of Barkly West was proclaimed a public digging. Licenses 
were issued to 240 diggers, each of whom could stake up to 
three claims. The Vaal River was low in 1937 and in con- 
sequence diamond operations were resumed in it at Bloemhof. 
Small breakwaters of sand are sufficient to direct the waters 
and the successful season of 1933 may be duplicated. 

Verneuk Pan in Bushmanland to the East of Namaqualand 
(20 deg. East longitude, 30 deg. South latitude) in Cape Colony, 
is reported to be the scene of a new diamond discovery where 
462 diamonds are reported taken from a hole 30 feet in diam- 
eter but less than three carats were registered at the Calvinia 
Mining Commissioner’s office. A number of prospectors are re- 
ported to be in the district and there are rumors that the police 
have stopped further digging. One report states that the stones 
are of fine quality, another small and poor. An atmosphere 
of secrecy obscures the true situation. 
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CHARM BRACELETS 
COMPACTS 
CROSSES 

ROSARIES 

SPORTS JEWELRY 


1879 
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NAMAQUALAND STATE ALLUVIAL MINES: 

The State diamond mines at Alexander Bay are according to 
the South African Minister of Mines limiting sales to an 
amount sufficient to cover working expenses. From 1928 to 
1937 inclusive, 1,239,950 carats worth £9,323,696 were produced. 

Recent productions follow: 


2 6 Re eee eae 54,263 carats worth £511,961 (188. 7s. per carat) 
RES 4 cc wancanewtaees 60,709 eis - £455,407 (150.03s. “ ae 
Seer cacccedneerenees 116,496 sg “* £873,716 (150s. = cde) 
RM X66 a aa wx eeieeune 49,485 . “£396,703 (160.25 ie ed! 
LOE 7 SRA SIE Ae ak 40,607 £273,058 (134. 5s. “ om 


Recent sales follow: 


2 POE Pee COT CET CRE CT Pe EET ee Eee £467,435. 7s.8d. 
St MECC CLE CT Cr EROS i an rine 167,638.11s.2d. 
PI Seeick con wedndadasgeesnt Sauwacns sneaatueceeen 167,214.11s.4d. 


In 1936, lower grade gravel milled accounts for the smaller 
production. Much payable gravel was stripped of overburden 
with the result that the labor force was somewhat increased and 
the mechanical shovels were worked at full capacity. ‘Trans- 
port means were increased as the gravel haul is increasing. 
Prospecting was continued normally. 


Evans Member of Fair Trade Committee 


Charles T. Evans, A.N.R.J.A. secretary, is a member 
of the committee named at the silver anniversary dinner 
of the American Fair Trade League, recently, at the 
Hotel Astor, to effect a national association to conduct 
research and educational work in support of state and 
federal fair trade laws. The speakers, who included 
Senators John E. Miller, Arthur Capper and Robert J. 
Bulkley, warned that “insidious and persistent efforts” 
are being made to undermine public confidence in the 
laws. It was also pointed out that failure of business to 
make use of fair trade practice laws to suppress monopoly 
may lead to government regulation of manufacturing, 
selling and distribution. 
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“THE FISHER LINE™ 
vu MF CO 


Patent Pending 
The New Four Picture 


Fisher Lockets Top the List 


of these most-wanted" jewelry items because of their fine 

jewelry craftsmanship, wide variety of shapes, including 

the popular line of book styles—and Fisher | /20-10k Gold 
* Filled, Sterling Silver and Gold Plate qualities. Leading 
wholesalers are featuring Fisher Lockets—and the long line 
of Fisher Jewelry Specialties. 


"J. M. FISHER COMPANY 


Manufacturer to the Wholesaler for Over Fifty Years 


ATTLEBORO, MASS. 





seatindappnennanagn nti amas 





PROMOTE PATTERNS PEOPLE PREFER 


Here are the prices 


Y 
PLACE-SETTINGS 


- Governor's Lady _ $16.9) 
. Buttercup 

. Eventide 

. King Edward 
. Shamrock V 

. Christina 

. Versailles 

. Old French 

. Colfax 

. Strasbourg 

. Rose Marie 

. Madam Jumel 
. Hunt Club 

. St. Dunstan 


city grate ve 
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@ Fifteen chests of sterling silverware are grouped effectively in this merchandising display, together with a dozen place settings 


"THE SILVER CHEST”  conplses th Hope Chee 


By LUCIUS S. FLINT 


























te Hope Chest of many 

a June bride this year will be completed at The Silver 
Chest in the Mission store of Granat Bros., San Francisco. 
The only one of the Granat stores carrying silver, this 
unusual establishment has proved in a striking way what 


can be accomplished through aggressive merchandising @ Five columns wide and 


the depth of a newspaper 


effort on silver. A June bride campaign involving large page was a Granat Bros. S , R ANATS/ 
space newspaper advertising, clever window trims and a nay = naa a or terra deciod: ”, 
; 7 ; : > ‘ 2 e Silver est.” Sai Rey 
silver advisory service will climax a year of intensive ie ad Vee tn aes 








effort which has more than doubled silver volume. ience of our thousands 
Recognizing the necessity for really dramatizing silver of customers and to ren- 
the 1i ae Meeeienl3 f a. der a greater service, we 
if the line were to be developed into one of major im- saneusee The. Ghee 
portance, the company gave its department an exception- Chest at Granat’s — an 
ally clever name—“The Silver Chest”—and launched in Sane ge egy ns 
its support one of the most extensive silver advertising most modern patterns by 
campaigns ever used in the West. the leading American = 
Say company officials: “In stores that haven’t been potnwiran pony Aa 
building all year long for the June bride business, then’s vision has grown to be 
the time for starting a year-round campaign aimed at ~ of ene Pe iain 
: ° ncisco. You wi | + tae Lote . 
brides of the rest of the year and the following season. eg The Si Ee ns icmp soe 
. i a , k , shopping at e Silver | Sew pane aye sanyo hw = 
While June is the traditional month for brides, it’s still Chest a delightful experi- | 
only one month in the year. Of course, we’ll capitalize ence. Granat’s have al- 
ll me: ways been known for out- 
on a the sentiment and publicity attached to June as the standing values in fine sil- 
bridal month but much of the business we do will be the ver, and here prices are 


result of effort that’s gone before.” always comparably low 


Present June bride merchandising plans call for at least 
three large-space newspaper advertisements—somewhere 
(Please turn to page 54) 
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THE STERLING FLATWARE PATTERN INDEX 















Completely Revised 
and Up-to-Date 






Lae. DWRREME REL Soetaunal 






In use 
AilBooks §& daily by 
are sold § leading 
CASH Jewelers 
With Order & everywhere 


An absolute necessity in tracing patterns to be matched. An excellent means of suggesting pat- 


tern names to customers. 

The illustrations are printed exact size on fine coated paper. The pattern names, printed on ledger 
paper, are arranged alphabetically under one combined index—and again according to companies 
using them. 

It is arranged in loose leaf form with a durable cowhide leather ring binder. About every two 
years revision sheets (at nominal cost) can be conveniently inserted, and the work kept up to date. 


CHESTNUT AND 56TH STREETS, PHILADELPHIA, PA. 





THE JEWELERS’ CIRCULAR-KEYSTONE 
239 West 39th St., New York, N. Y. 
Date 


Send THE STERLING FLATWARE PATTERN INDEX. Remittance $................... 
We want the complete set with binder O 
We want the complete set without binder (| 











DEE Sxkarck haw edkeROs Scie w els ree keene eee 
§ Without binder, $10.00 . 
PRICE ( With binder, $15.00 ED 8666k ev adesdeensenranceesarienwerse+s 
DE ker se pikwendneeNehens sane ens eoemanmneN 
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N the first pronunciamento on the sub- 
| ject to come from the FTC, the Com- 
mission, to whom the Miller-Tydings re- 
sale price maintenance law has been down- 
right repugnant, has finally expressed 
itself on what it considers taboo under 
the new law. Containing only a hint that 
it was laying down some Miller-Tydings 
standards, the FT'C’s announcement said 
in effect that a company cannot go out 
and make price contracts and at the same 
time engage in any coercive measures in 
an attempt to strengthen its resale price 
maintenance plans. Practices ruled out 
by the Commission included: Reporting 
dealers who fail to observe retail selling 
price and later blacklisting them and sup- 
plying only those dealers who sell at the 
suggested price. The FTC’s view was 
made known when it announced that dis- 
tributors of Schick and Packard electric 
razors had agreed to discontinue certain 
competitive practices which the Commis- 
sion deemed to be unfair. 


SUMMER BATTLE PLANS 


With the national income for the first 
quarter 5.4 per cent behind the corre- 
sponding period of last year; retail dis- 
play advertising for the same period 9 
per cent behind a year ago; market prices 
for major farm commodities 13 to 50 
per cent less than a year ago (but 33 to 
177 per cent higher than the lows re- 
corded during 1932 and 1933), the inner 
circle of the New Deal is mapping plans 
for an intensive drive against the de- 
pression this summer. The President has 
warned newspaper men to make way in 
his outer office for a heavy stream of 
conferees—including Government figures, 
business leaders, economists—all in the 
interest of fighting the current economic 
reversal. Administration strategists are 
re-oiling the relief and recovery coordi- 
nation machinery centered in the Na- 
tional Emergency Council, which was 
scheduled to be liquidated on June 30. 


THIRD-PARTY MOVEMENT 


Politicos in Washington remain unper- 
turbed about the LaFollette third-party 
movement. Veterans of the art, they rec- 
ognize the rough-and-tumble road that 
lies ahead for the LaFollette lieutenants; 
getting a place on the ballot in many 
states for a new party is like moving a 
mountain; the army of job-holders will 
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By L. W. MOFFETT 


never turn to an untried party because 
of its utter inability to provide the secur- 
ity of an established and well-oiled ma- 
chine. But most of their complacency is 
attributable to the belief that the Presi- 
dent will not let them down and allow 
a new movement to steal much of his 
former progressive leadership. They 
confidently expect him to leave no stone 
unturned when it comes to pulling the 
props from ambitious third-party rivals 
and point to Mr. Roosevelt’s anti-monop- 
oly message in which he stressed the 
necessity of a business system which pro- 
vides employment, manufacturing and 
distributing facilities “to sustain an ac- 
ceptable standard of living.” Also his 
move to broaden the Administration’s So- 
cial Security program. ‘They also find 
much solace in reports that the progres- 
sives assembled in Des Moines under the 
LaFollette banner greeted mention of Mr. 
Roosevelt's name with ripples of applause. 


POWER FOR PERKINS 


Retailers who can convince the Secre- 
tary of Labor that their employees are 
engaged in a local retailing capacity can 
claim exemption from the Administra- 
tion’s wage and hour standards; other- 
wise the ceiling for hours and the floor 
for wages will apply. Complaints heard 
repeatedly that the bill allowed too much 
discretionary power were directed at 
just such provisions. The Secretary can 
give the term a rather broad or restricted 
interpretation, but it is completely up to 
her and her colleagues to draw the line. 
NRA experience points to a broadened 
interpretation and resultant broad cov- 
erage. 


BUSINESS DEMOCRACY 


What’s the most democratic part of our 
national life? The American system of 
selecting business leadership. So said 
B. C. Heacock, president of the Cater- 
pillar Tractor Co., Peoria, in addressing 
the annual convention of the Chamber of 
Commerce of the United States. Mr. 
Heacock contrasted the different routes 
traveled by business men and politicians 
in reaching positions of leadership. The 
political leader, he said, gets his job by 
the customary method of rounding up po- 
litical votes, while the business man rises 
to the top by turning out a better and 
cheaper product that his competitor. 


53 


ANTI-TRUST DRIVES 


Yale’s Arnold thinks that a depression 
is the best time to start anti-trust cases. 
Running counter to the contrary orthodox 
opinion the Department of Justice’s 
trust buster contends that it is when busi- 
ness is in a nose dive the big fellows can 
most easily put the little fellow behind 
the eight ball through unfair trade prac- 
tices. This slant, coupled with the Presi- 
dent’s request for $200,000 additional for 
Arnold’s division, is taken to indicate the 
Administration is planning important 
anti-trust drives. Arnold also sounded a 
new note when he said the Department 
of Justice will give reasons for action 
against corporations or trade associations. 
Which has been interpreted as a tip-off 
that legislation will be asked to bar like 
practices in the future. But there will be 
no prejudging as to the legality or illegal- 
ity of practices in effect or contemplated. 


ANTI-CHAIN STORE WAIL 


The Federal Communications Commis- 
sion is in receipt of, but apparently not 
particularly concerned with, a complaint 
filed by the Freedom of Opportunity 
Legion, Representative Wright Patman’s 
organization for putting his anti-chain 
store tax bill over the top. The Com- 
plaint: Denied the opportunity of selling 
the public via the airwaves on the com- 
munity preservation feature of the Pat- 
man bill. Based on: The refusal of an 
Indiana radio station to sell the time be- 
cause it was fearful of losing some juicy 
advertising accounts. The aftermath: 
The FOL making further capital out of 
Patman’s contention that vested interests 
and absentee owners are forcing the in- 
dependents to the wall. 


STRINGS FOR RFC? 


Behind-the-scenes attempt to tighten en- 
forcement of the Wagner labor-relations 
law under a CIO and Labor Board-spon- 
sored measure would tie additional 
strings to RFC loans to business. Recipi- 
ents of loans would be made subject to 
the collective bargaining law irrespective 
of the intrastate character of their busi- 
ness. Opposition to the move may be suf- 
ficient to drop that portion of the bill. 
It would then apply to firms doing Gov- 
ernment business. 


























Punch Bowl—H195. 
Diameter 11%”. 
Height 7%". 
*Price: $120.00. 


Hollow not weighted. 
Height 10%”. 
*Price: $60 per pair. 


Candlesticks (Gad- 
voon)—G261. 
Hollow not weighted 
Height 10%”. 
*Price: $60 per pair 





*Keystone. 
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Candlesticks (Plain)— 
H261. ie 





TRIBUTE ... 


Trophies . . . symbols of perfection 
. should themselves exemplify the 
acme of achievement. "Sterling by 
ELLMORE" . . . created by a select 
group of America's finest craftsmen 
... coincides perfectly with the spirit 
of trophy presentation .. . constitutes, 
by virtue of its own perfection, a 
fitting tribute to perfection. Unique 
production and merchandising econ- 
omies enable "Sterling by ELLMORE” 
to be made available at prices quite 
disproportionate to those you have 
been accustomed to pay. May we 
send you our new catalogue? Ad- 
dress: 


THE ELLMORE SILVER CO. 
Department J — Meriden, Conn. 
New York: 347 Fifth Avenue 

San Francisco: 830 Market Street 














FRANK W. SMITH, INC. 


GARDNER, MASS. 


Sterling Silver Manufacturers 
for over Fifty years 


ANNOUNCE THE OPENING OF THEIR 
NEW SHOW ROOMS IN NEW YORK 
ROOMS 1118-1119 
366 FIFTH AVENUE 


TELEPHONE 
WISCONSIN 7-1842 


MR. DANA H. ADAMS 
IN CHARGE 








* 








SCHULTZ STERLING 


offers 


Ne 


No. 112 A. D. Coffee Set 
Pot Capacity 2% Pts. 
$30.90 Bach Set Net—$350.00 Per Dozen Sets 


A. G. SCHULTZ COMPANY 


423 E. Lombard St. 


Baltimore, Md. 














54 


Granat’s Silver Chest 
(From page 51) 


between six columns by 20 inches and a full page—fes. 
turing a large illustration of a bride and telling the story 
of quality silver. This will be backed up by an entixe 
center window display, probably using a large background 
illustration or model of a bride. Inside the department 
special displays of complete sets in various price ranges, 
endowed with a bridal atmosphere, will be used. A com. 
petent adviser will also be on hand to aid the bride jp 
selecting silver to meet any requirement. 

In short, the campaign will be a seasonable continua. 
tion of the year-round one which has established the Mis. 
sion store of Granat Bros. as one of the largest jewelry 
store silver retailers in the West. 

The clever new name for the silver department was 
announced in a striking half-page newspaper advertise. 
ment. In artistic white letters against a black background 
appeared this headline: “Announcing the Silver Chest at 
Granat’s Mission store.”’ It was set in an elaborate frame 
design, the pattern of which carried down the side of the 
ad. Copy played up the quality idea, listing eight im- 
portant, nationally known lines carried, each with several 
featured patterns. 

Hanging from the ceiling on one side of the store is an 
artistic sign reading, “The Silver Chest.” It identifies one 
of the largest and most completely stocked silver depart- 
ments on the Pacific Coast, one which occupies almost an 
entire side of the large store. 

Table displays of complete, well-styled settings out in 
front of the department attract attention and add atmos- 
phere for the clever name. ‘Tied in with the silver are 
various gift items such as cocktail shakers and electric 
clocks—merchandise the company feels would interest the 
silver buyer and consequently belongs in this department. 

The name idea is carried out in a clever modern back- 
ground used in the center window. Against a streamlined, 
modern frame containing a ridged surface in pastel shades 
are the words: “Granat’s Silver Chest.” White cloth 
streamers lead off at angles on each side. The frame 
spotlights whatever line or pattern is being featured. This 
complete window is constantly devoted to silver patterns 
being changed on an average of once every two weeks. 

Following the original announcement on the “Silver 
Chest,” the company has advertised in half-page size or 
larger, one at a time, a majority of the lines listed in that 
ad. In all these ads, exceptional attention is given to art 
work, to layout and to copy. All copy and layouts are 
prepared by the Granat advertising department. 

It’s selling copy, yet it doesn’t depend on price for its 
appeal. Except for occasional promotions in which the 
company offers an exceptional special based on an excep- 
tional buy, no “sale” appeal is used. The advertising is 
really semi-institutional. When a promotion is used, it’s 
of a calibre that brings outstanding results. In one such 
event recently, 150 sets of silver in a single pattern were 
sold in two days. 

The success of. Granat’s with silver in the Mission store 
is particularly significant because of the nature of the trade 
served. The Mission district has an estimated popula- 
tion of 200,000. It’s a city in itself. A large part of 
the residents are working people who wouldn’t respond 
to a “high-toned” appeal but who do give the proper re- 
sponse to intelligent educational merchandising effort. 
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Kinds New Store, 


Gem of Modernism 


by A. V. ANSEL 


It was a ‘red letter” event in the business life of Phila- 
delphia when, on April 25, Oscar Kind, president of S. 
Kind & Sons threw open the door of this 66-year-old 
jewelry concern’s beautiful new and modern store in the 
Real Estate Trust building on Chestnut St., at Broad. 
For three hours, from 7 p. m. to 10 p. m., the public was 
given an opportunity to inspect the new Kind home, 
which is one of the most attractive jewelry stores in the 
United States, and the following morning the place was 
opened for business. 

Prior to the opening the officials of the company were 
presented with a handsome grandfather’s clock by the 
firm’s 90 employes, more than 20 of whom have been as- 
sociated with the business over 25 years. Floral offerings 
from customers and friends filled all the available space 
in the store. The first day of business in the new estab- 
lishment had a double significance for Philip Kind, vice- 
president, as it was also his birthday. 

An ingenious arrangement of counters and cases pro- 
vides the maximum in merchandise display and compact- 
ness. The interior woodwork is prima vera (a hard, light 
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@ Left—Save for the absence 
of a greenhouse-full of flow- 
ers, this is how first-day cus- 
tomers saw the jewelry, 
watch and clock departments 
of the new S. Kind & Sons 
store. Below — The silver- 
ware and lamp departments 


j @ Insets — Center, Oscar 
Kind, president of the firm; 
left, Oscar Kind, Jr., an offi- 
cer, and, right, Philip Kind, 
vice-president 


wood, sometimes called white mahogany), finished in a 
neutral tone of gray, which, with the indirect lighting 
system, presents an unusually soft and pleasing effect. 
This is heightened by a note of blue in the color scheme. 
All fixtures are of special design, and were made and 
installed by the Grand Rapids Store Equipment Co. The 
store is air conditioned. 

This business was established in Philadelphia on May 
10, 1872 by Samuel Kind, who was later joined by his 
sons, Frank, Oscar and Philip. ‘The founder died in 1915, 
followed in July, 1934, by the death of his son Frank. In 
addition to the two remaining sons Oscar and Philip, one 
grandson of the founder, Oscar Kind, Jr., is now an 
officer of the company while two others, Samuel Kind and 
Philip Kind, Jr., are associated with the business. 

For many years after its inception, the concern was at 
Fifth and Market Sts., later moving to 928 Chestnut St., 
where the business operated from 1896 to 1904. In March 
of the latter year the Kind concern located at 1110 Chest- 
nut St., from which place it moved to its present home in 
April. 
























Bennett’s Roto Serial 
(From page 24) 


office of the police chief, or a store interior for back- 
ground,” says Mr. Bennett. 

“Sometimes ‘the trio is involved in a plot such as the 
occasion when Nette received a note and the Atlanta 
police were called to help solve the mystery presented by 
it—a mystery that was finally solved by one of the mem- 
bers of Atlanta’s baseball team.” 

The climax to a busy season of preparation came when 
“Nette” became the bride of “Ben” in a colorful church 
wedding. In the strip appearing before the wedding Mr. 
Bennett had the opportunity to afford some good-will to 
his neighboring merchants who supplied properties for the 
photographs. “Claudette” complimented the bride on her 
gown, which she knew would be perfect, coming from 
J. P. Allen’s. The bridegroom recommended his tailor, 
George Muse, to his best man as the best one to outfit 
him for his wedding. The bridegroom also put in a. good 
word for Wachendorff, for his tasteful arrangement of 
the flowers and palms in the church. 

“Many unsolicited requests for continuation of the 
series have come in to us through the mails,” says Mr. 
Bennett. “Various orders for merchandise from out-of- 
town customers have footnotes which read, ‘We miss 
“Claudette, Ben and Nette”,’ and ‘When is “Claudette, 
Ben & Nette” coming back?’ ” 

“Unsettled business conditions are the major cause of 
our holding up for the present. In our opinion to obtain 
the best desired results a special serial advertising cam- 
paign should be run on a twelve months’ basis, and we do 





not want to start another year’s campaign until business 
has turned the corner on to Prosperity Boulevard, which, 
according to forecasters, will be early this fall. 

“This type of advertising,” cautions Mr. Bennett, “jg 
for relatively few jewelers because of the elements of 
cost and supervision. 

“Unless the jeweler is capable and has the time to 
direct and write the continuity he must pay some ageney 
a fairly good sum to assume responsibility for preparation, 
publication, and maintenance of reader interest. Even jf 
this is done it is doubtful if an agency can as well express 
a particular store’s personality. 

“Rotogravure costs us $4.20 per inch. To this add $25 
minimum per week for extras, properties, arrangements, 
photos, etc., and you will understand why our weekly 
costs ran from $175 to $225 per week. The total dost 
of the campaign for eleven months was, in round figures, 
approximately $11,000. 

“We have always been consistent roto advertisers and 
for a number of years we have been the largest roto 
advertisers in Atlanta. The ‘Claudette, Ben & Nette’ 
serial replaced the regular roto campaign and we attrib- 
ute our increase in business last year to this special effort, 

“Costly and troublesome as the serial idea may be,” 
concludes Mr. Bennett, “we feel that it has justified our 
efforts. Many sales were made directly from the serial, 
Newcomers, strangers and out-of-town pepole, mention 
the fact that the purchase was made because of having 
followed the serial; customers making the last payment 
on their accounts have told us the original purchase was 
a direct result of the campaign, and furthermore we do 
know that 1937 was the biggest year in our history.” 
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DURING YOUR ATTENDANCE AT THE CONVENTION 
OF THE © 
National Wholesale Jewelers’ Astac. 
JUNE 13-15 


we cordially invite you to 


VISIT OUR 
CHICAGO SALESROOMS 


AT 37 SOUTH WABASH AVENUE 


—where our newest items 
are on display for your inspection 


THE NEW HAVEN CLOCK CO., 
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Fine jewelry should have a setting in keeping with 
its quality. A diamond loses much of its appeal 
in a poor mounting. 


So, in designing and equipping the beautiful new 
store for S. Kind and Sons, Philadelphia (described 
elsewhere in this issue) a layout and decorative 
scheme was employed that brings out all of the 
beauty of the merchandise, enhances its value in the 
eyes of prospective buyers and at the same time 
affords maximum convenience to customers and 
sales people alike. 


The Kind store is typical of the work that the Grand 
Rapids Store Equipment Company is doing for retail 
jewelers in every part of the country. In design, 
decoration, lighting and in the equipment itself, 
every feature that will create maximum sales 
volume, with minimum overhead, is incorporated — 
and this means greater net profits. 


,GRAND RAPIDS STORE . 
EQUIPMENT COMPANY 


Main Offices and Factories: 
Grand Rapids, Michigan 





THE JEWELERS’ CIRCULAR-KEYSTONE 
for June, 1938 


it a 
PROPER SETTING 


Branch Offices and Representatives in Principal Cities 


S. KIND AND SONS 





Philadelphia 





People are still buying jewelry, but they are becom- 
ing more and more particular what they buy and 
where they buy it, and the store that is attractive. 
colorful and modern has a tremendous advantage 
over competitive stores that have not kept up-to-date 
in layout and physical equipment. 


For forty years the Grand Rapids Store Equipment 
Company has been “planning stores for more profit.” 
From all parts of the country we receive letters 
telling us of very marked increases in sales volume 
following store modernization. 


There is a Grand Rapids representative or branch 
office near you, wherever you are located. Let us, 
without any obligation on your part, explain our 
store planning service and how, at a very modest 
cost, you, too, can obtain the benefits that invariably 
result from such a program. 








MAIL THIS COUPON TODAY 





Grand Rapids Store Equipment Co. K-6 
Grand Rapids, Michigan 


Planning Service and Equipment. 


Name___— CSCS. eer: 
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Please send us further information on your Store | 
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hs MONEY 


When you buy old gold | 
it is equivalent to cash. 


WHY? 


Because you can ship to 


DEE & CO. 


and get a check by return 
mail. Yes, your lot is held 
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until you approve of the 
| allowance. It is like doing 
business over the counter. 





We do not employ 
traveling gold buyers 
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Thomas J. 


DEE &CO 


Precious Metal Specialists 


55 E. Washington St. 
Chicago, Ill. 
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Let’s Use a ‘Regulation Ball’ 
(From page 32) 


of asking the pitcher to toss you a hard ball in an indooy 
diamond, even though you had a couple of men on the 
bases. Why should anyone ask an analogous advantage 
in business ? 

Another illustration: The credit jeweler has adopted 
a method of selling which has proved very effective. By 
giving long terms, he has built up a large volume of 
business and competed with other lines of business for 
instalment purchases. We are all pleased with that re- 
sult. He must have a large mark-up and we manufac. 
turers and wholesalers are giving it to him, wherever 
we can. But most of us wholesalers and manufacturers 
are operating on a small margin because we must do so 
—competition forces us to. Therefore we must sell on 
shorter terms. 

Some credit jewelers constantly ask us for very long 
terms. We don’t blame them for asking. But when we 
explain that we cannot afford to give them, they say, 
“Well, we do. We wait ten or twelve months for our 
You should do the same for us that we have to 


money. 
do for our customers.” Now that is unsound and un- 
sportsmanlike, in my opinion. ‘They have chosen that 


method of doing business. They are playing that par- 
ticular game. Their set-up permits of slow turn-over of 
capital, substantial payments of interest to banks, large 
bad debt write offs, etc. Ours does not. We are playing 
on an outdoor diamond, if vou please, and they want to 
toss us a soft ball. 

The same comment applies to requests by the retailers 
for advertising donations of flowers when a_ new store 
is opened. These should come to a retailer, if at all, as 
a tribute, an expression of friendship or good will. If I 
were a retailer, it would spoil my opening if I knew 
I had asked for flowers, or had someone else do it for 
me. It certainly takes the joy out of a floral tribute for 
me, when my company receives an inspired letter from 
a florist. The element of giving a pleasant surprise to 
the recipient, the most enjoyable part of giving, is en- 
tirely removed. How would such a retailer like to receive 
an anniversary invitation bearing the words, “Please bring 
a gift?” 

So far as advertising donations are concerned, our 
National Wholesale Jewelers Association has received a 
legal opinion that these are dangerous because of the 
Robinson-Patman Act. Without going into the legal 
aspect and quite apart from that, their solicitation is un- 
sportsmanlike. It puts the wholesaler or manufacturer 
on the spot. Perhaps he cannot afford to contribute. He 
knows that the retailer would like some form of coopera- 
tion or recognition when he opens a new store. If that 
retailer is a good customer or a good friend, the manu- 
facturer or wholesaler wants to do all he can. Why not 
let him do just that, without telling him what he should 
do. Perhaps he will do more than the retailer has fig- 
ured on. (There’s a disturbing thought!) Possibly he 
will do little or nothing. But whatever he does will give 
both parties much more satisfaction than a _ solicited 
tribute. 

Thus far, I have been discussing unsportsmanlike prac- 
tices of retailers. ‘But,’ you ask, “what about whole- 
salers and manufacturers? Aren’t they morally obligated 
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to play the game according to the rules?” Certainly we 
are. And the retailers have not hesitated to tell us about 
that. You see, the retailer is in the most favorable posi- 
tion of all, so far as talking is concerned. He is the cus- 
tomer of both the wholesaler and the manufacturer. We 
must listen to his complaints and we do. That is why 
unfair practices by manufacturers or wholesalers have 
received plenty of publicity in the trade. You have heard 
and read much discussion about these matters. The most 
objectionable are: 

(1) Sales to consumers by manufacturers or whole- 
salers who sell to retailers. 

(2) Posing as a wholesaler or manufacturer when the 
concern is in fact a retailer, selling at or near retail prices. 

(3) Arbitrary discrimination between customers in 
prices or discounts, either directly or by subterfuge. (Now 
forbidden by the Robinson-Patman Act.) 

(4) A wholesaler’s use of a line “as a football”— 
that is, selling it at cut prices as a means of inducing the 
retailer to buy other standard-priced merchandise on 
which the wholesaler is afraid to cut. 

(I do not believe that the retailers have complained so 
much about this last one. But it should be condemned 
by all of the decent elements in our industry. I do not 


see how a retailer can have any confidence in a whole- | 


saler who would double-cross a manufacturer 
product he is distributing. ) 

Any one of these practices by the rules of fair play 
and sportsmanship is obviously bad. Some are so bad 
that the Federal Government has taken action to outlaw 
them. Others cannot be reached by legislation. But they 


are all unsportsmanlike. Retailers have persistently com- 


whose | 


plained about such business methods, and quite properly | 
so. The wholesaler or manufacturer who has engaged in | 


these practices has been on the spot, and so far as I know, 


no one is shedding any tears over him. Certainly he has | 


taken it on the chin at conventions of manufacturers and 
wholesalers, and he should be punch drunk by this time 
from the constant attacks of the retailers. Our National 


Wholesale Jewelers Association tried to prohibit these | 
practices in our N.R.A. code and our trade practice rules, | 
but you know what happened to N.R.A. and some of our | 


rules were rejected on legal grounds. However your re- 
tail jewelers associations have done an excellent job on 
these matters, and our wholesalers and manufacturers 
associations are working with you. We have not entirely 
eliminated these evils, but we have made substantial 
progress. 

That is why I have devoted little time to them, and 
have spoken more at length on what I consider unsports- 
manlike conduct indulged in by some retailers. 

Some may think that I am an idealist or a dreamer; 
others, that I am the kind of person who rushes in where 
angels fear to tread. And possibly both are right. I am 
sincere when I conclude by saying that, in my opinion, 
sportsmanship in business, like honesty, is the best policy. 


Cuicaco.—Shopping investigators of the Chicago Bet- 
ter Business Bureau last ‘year were called on to check 
on 79 cases of jewelry advertising. In 50 cases adver- 
tising was reported correct, in 27 cases as inaccurate, 
and in two instances ‘“‘no cases” were recorded. Of the 
cases, 43 were brought to the Bureau’s attention as in- 
quiries, and 36 as complaints. 
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THE SEASON IS HERE! 
MAKE SALES NOW! 





@Non-magnetic movements 


@Cases are solderless—stain- 
less and non-corrosive 


@Tested in water and two 
atmospheric pressures 


th € e P st 


GUARANTEED 


Water-Sight 
Watches @ Cased 


STAINLESS 
ar EEL. 


A PATENTED process insures the 
watertightness of these new Racine 
watches . . . New in design as well as 
waterproof construction! ... You can 
sell these watches NOW with the trend 
to watertight timepieces at its peak 
. .. Available in regular men's (above) 
and doctors’ models (at right), also in 
ladies’ and nurses’ models . . . All 
guaranteed watertight! Moderate 
prices mean rapid sales. Send the 
coupon today for complete sales in- 
formation. 


gee eeseeeeEeseseseneseeeseaseeeeeseey 
: JULES RACINE & COMPANY : 
; 20 West 47th Street. New York - 
Please send information on Racine Watertight Watches 
i Re err ee ae) wee fF H 
ADDRESS S|) Shee : 
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HONESTY is nota virtue 


... it is good business! 


FOR OVER 40 YEARS J. B. COOPER & 
SON has supplied the jewelry trade with 
purest and finest PLATINUM, Irid-Plati- 
num, and Gold obtainable. 


FOR OVER 40 YEARS J. B. COOPER & 
SON has paid the highest prices for Sweeps 
and Scrap Gold. 


COOPER’S POLICY of fairness and ac- 
curacy continues unchanged . . . always 
making new friends. 





JOSEPH B. COOPER & SON 


INCORPORATED 


26 John St., New York 
Factory: Brooklyn, N.Y. 





Our Reputation Is Our Success 









Women Everywhere want ' 
This NEW Low-Priced 
ELECTRIC COOKING 


Millions of dollars have been spent in the past few 
years to make the women of America ‘‘electric cooking 
conscious.”’ And now the sensationally popular WEST- 
INGHOUSE ELECTRIC ROASTER offers practical, 
timesaving electric cooking at a price every home can 
afford. Use this vast new active demand to get new 
customers into your store ...to build extra profits. 
For information on the complete Westinghouse appli- 
ance line, and name of your local representative, 
write to Westinghouse Electric & Manufacturing Co., 
Dept. 8255, Mansfield, Ohio. 


«oust Westinghouse 





| 





English Silverware Importers Organize to 
Combat Unethical Trade Practices 


An organization dedicated to the purposes of combating 
unethical practices in the imported silverware trade has 
been organized by a group of wholesalers in New York. 

This organization will be known as the English Silver. 
ware Importers of America, of which B. J. Brotman of 
Leo Elwyn & Co., has been named president. Other 
officers are: Vice-president, W. C. Goldner, Wm. Adams, 
Inc. ; secretary, I. Lighter, I. Freeman & Son, Inc.; trea- 
surer, M. Feinberg, Feinberg English Silver, Inc., and 
sergeant at arms, H. Tobert, L. Tobert Co. 

In its first announcement, the new organization out- 
lined its principles and objectives as follows: 

‘The English silverware importers are devoting them- 
selves to clarifying the strained atmosphere that surrounds 
many doubtful purchases and to restoring confidence 
among the collectors who have been the victims of unfair 
trade practices. “The organization realizes that the pur- 
chase of silver with forged hallmarks or a ‘transformed’ 
piece in which the metamorphosis has been concealed only 
results in a widespread unhealthy suspicion, or at best an 
excess of caution, both of which take the delight out of 
collecting. 

“But despite the few flagrant cases of misrepresentation 
which have come to life, the members of the English Sil- 
verware Importers of America have found that the inter- 
est in forming collections of old silver has not waned. On 
the contrary, there is evidence that the last 25 vears have 
witnessed an appreciable increase in collecting activities 
with the result that desirable pieces are becoming rare 
and prices for them correspondingly high. 

“Yet fine specimens of the silversmith’s art are still pro- 
curable especially those of the 18th century and in order 
to ease the tension that exists regarding spurious pieces 
the English Silverware Importers of America have de- 
cided to guard against any malpractice from the outset. 
It is quite reasonable to expect, then, that if the conduct 
of the wholesale business is well scrutinized and regulated, 
the retailers, the collectors, and the buying public in gen- 
eral will be benefited and it is time such an organization 


‘began to function militantly and wisely.” 


The organization also pointed out that in London 
strides have been made in the elimination of spuriously 
marked silver from the market by imposing heavy fines 
on dealers in forged plate and by seizing pieces having 
forged makers’ marks. 


Jewelers Board of Trade Outlines Functions 
of Adjustment Department 


The fact that all members of the Jewelers Board of 
Trade are not aware of the existence of the organiza- 
tion’s adjustment department and the constructive service 
it can render, was revealed in a letter sent last month 
to the Board’s membership. “The department came into 
existence some years ago and is dedicated ‘“‘to assist in so 
far as it is legally competent, in the adjustment of the 
financial problems and affairs of honest debtors to the 
end that such debtors’ estates and good will shall be pre- 
served with the least possible expense and with the great- 
est unity of action between the debtor and his creditors.” 

The communication points out that the ‘Jewelers 
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Board of Trade, through its staff of specialists and care- 
fully selected committees, has been doing highly effective 
adjustment work for many years. It has worked under 
q simple set of rules and under a simple system that per- 
mits expeditious and helpful handling of cases where our 
members’ customers need extension of time, or other 
legitimate help, toward rehabilitation of their businesses 
and re-establishment as worthwhile customers.” The 
rules set down for applicants seeking the help of the 
adjustment department, are contained in a booklet just 


issued by the Board. 


17 Watchmakers Awarded H.I.A. Certificates 


WasHINGTON, D. C.—The following honors were 
conferred by the Examining Board of the Horological 
Institute, meeting here, on April 23: 

CERTIFIED WATCHMAKERS 
Name Address Employed by 


J. Frank Carter Greensboro, N. C. A. A. Schiffman 
Van Roy Fite Tallahassee, Fla. Moon Jewelry Co. 


Alfred J. Geesler Utica, N. Y. Lewis Werner Co. 
P. A. Harmon Scottsburg, Ind. Self 
Jay D. Karas Ogden, Utah Dr. Charles Anderson 


JuNIoR WATCHMAKERS 


Great Falls, Mont. Charles E. Davis 


Worth L. Davis 
a Student at Bradley Inst. 


Ian Martin Farquhar Peoria, III. 


Howard P. Korstad Hayward, Calif. Self 

Everett Krablin Elgin, Il. Student at Elgin Watch- 
makers College 

E. E. Lawrence Elgin, II. Student at Elgin Watch 


makers College 


Paul R. Leake Peoria, Il. Student at Bradley Inst. 

Kenneth L. McCray Waynoka, Okla. Self 

Louis I. Pertcheck Toledo, Ohio J. Perlmutter 

Carl J. Plett Enid, Okla. H. A. Gregg 

Paul F. Schuett Elgin, Ill. Student at Elgin Watch 
makers College 

Milton E. Thee Paducah, Ky. T. L. Wanner 


Russell Vogt Peoria, TI. Student at Bradley Inst. 


The Black Pearl 
(From page 41) 
the almost imperceptible greenish sheen. 

The black pearl may be freely worn with most colors, 
and like a diamond is subject to change of appearance in 
different lights and surroundings. It will complement or 
contrast the coloration of a fabric. 

This pearl, while eminently a man’s gem, is used in 
many ways for feminine adornment. One fashion em- 
anating from the Continent is to wear one black pearl 
as a drop on one ear and a white or pink pearl on the 
other. A white and black pearl may also be combined 
in a clip-brooch. They make handsome rings, offset by 
diamonds. Black pearl necklaces are jewels of rare beauty. 

It is equally proper to wear black pearl studs with 
formal attire as well as with the informal dinner coat. 

Formal occasions give men the opportunity to wear 
their black pearls. They are pleasingly set in mother- 
of-pearl to make dress sets. A black pearl belongs on 
an ascot at a wedding, but is just as properly worn to 
the office the next day on a cravat with a business suit. 

Single black pearls sometimes run into thousands of 
dollars due to their rarity. The phenomenon of the occur- 
rence of black pearls in the same general waters which 
produce white pearls, is explained by the presence of iron, 
copper and other mineral elements which the mollusc 
assimilates from the waters flowing into the sea. 

The greatest source is the islands of the South Seas, 
of which Tahiti is the central one. They are also found 
in the Celebes Sea off some islands of the Sula group, 
and in the Pacific, off the coast of Lower California. 









MANHEIMER WATCH CO. 


35 EAST WACKER DRIVE 
CHICAGO, ILL. 


220 West Fifth St., Los Angeles, Calif. 
Steel Bldg., Denver, Colo. 





—for all AMERICAN WATCHES 


STOCK CARRIED 
AT ALL OFFICES 





DIRECT 
DISTRIBUTORS 


ed 
a 


ELGIN 
HAMILTON 


Zones 1-2-3-9-10-12-13-14 


WALTHAM 





LOUIS MANHEIMER & BROS., INC. 


20 WEST 47th ST., NEW YORK CITY 


373 Washington St., Boston, Mass. 
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Through the dark of night and the stress of | More than 300 exhibits—the very merchan- 

storm, the aviator follows ‘‘the beam" to a _ dise that will make your coming season a sure 

happy landing. success—are grouped conveniently under a 
In these times you'll find no surer road to _ single roof at the Palmer House. 

real gift profits than to follow ‘the beam” to You'll save time and money by carefully 

the Chicago Gift Show. shopping this Show. 


CRUICAGO Gler SHOW 


PALMER HOUSE 
AUGUST IST TO 12TH 





EASTERN MANUFACTURERS ono IMPORTERS EXHIBIT «| 


A. STANLEY BRUSSEL, President - S. CRAIG PRESTON, Vice-President 
GEORGE F. LITTLE, Managing Director - 220 Fifth Avenue, New York 





@ Glass manufacture is as ancient 
as Civilization itself, yet it re- 
mained for modern science and 
craftsmanship to produce for com- 
merce pieces as exquisite as these 
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FROM SAN 
TO GLASS 


By E. P. Henn, of 
the Cambridge Glass Co. 








Glass had its origin 
in the musty unremembered days of antiquity. History at this juncture that the chemistry of glass is an endless 
records and art treasures testify to its remarkable develop- subject, offering much opportunity for further research 
ment by earliest civilization. It was then, and is today, and greater development to our enterprising manufac- 
a vital force in the cultural development of man. Hav- turers. In this branch of glass making domestic manufac- 
ing interwoven itself into the fabric of our existence, turers have made admirable and noteworthy advances, 
what was once a luxury has now become a necessity. It emphatically contributing to the beauty, workableness, 
is a far cry back to those days when glass making was color and utility of glass. 
crudely attempted to these—what with modern indus- The “batch” ready for the melt is then brought in 
trial plants and facilities, skilled chemists and marvelous a steel carrier wagon to the furnace and emptied into a 
efficiency in production, all aimed to afford the ultimate - huge clay pot. This pot usually holds 2000 pounds of 
consumer the most for the least possible cost. glass. In the interior of a furnace 12 to 14 of these pots 
| As we enter a typical glass factory our first curiosity are suspended over intense fires—held in place by fire 
leads us to the raw material stores. Here we see tons of brick supports. We find that it usually requires from 
white sand. Sand is the basic element of glass, technically 24 to 30 hours to melt a batch. 
termed silica sand. The sand is painstakingly measured, The next step is to “fine” this mass of molten tar-like 
and put through a magnetizing process to remove im- substance. The process is to further insure the quality 
purities. It is then carefully weighed and mixed with of the glass and is achieved by removing any mineral mat- 
other ingredients according to a chemical formula nec- ter or unmelted particles still remaining in the mixture. 
essary to produce good crystal ware. This is called the The fires then are permitted to abate somewhat to permit 
“batch,” all of which is put into a steel conveyor or the glass to cool. As it does so it becomes more viscous. 
carrier. In this gummy state, it can be worked and handled easier. 
We note that whenever colored glass such as ruby, There are two principal methods of manufacturing 
green, amber or amethyst is desired, the same system and glasses—one is known as pressing and the other as 
Preparation is used with the addition of coloring agents “blowing.” 
to the crystal formula, these being mineral salts and Let us follow the making of a salad plate. We note a 
oxides of varying characteristics. It is well to mention group of busy workmen preparing for this article. They 
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FINE CHINA 


“FAMOUS THE WORLD OVER” 








THE DUCHESS PATTERN 


A LARGE number of new patterns have re- 
cently been added to our New York stock. 


They represent the very latest in style and 
smartness both in design and color combination. 


A board of distinguished international judges 
have acknowledged the top ranking quality of 
Rosenthal China by awarding it the highest 
possible honors. 


The Grand Prix 


at the Paris International Exposition 


1937 


THE ROSENTHAL CHINA CORPORATION 


149-151 FIFTH AVENUE © NEW YORK, NEW YORK 
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are called a “shop.” One of the workmen takes a four. 
foot steel rod, called a pontil, from a rack. He then ap- 
proaches the open furnace and through an Opening inserts 
this tool into the mass of cooked glass inside the clay pot, 
He gathers on the end of this pontil sufficient white hot 
glass to suffice, according to his trained eyes and hands, 
for the manufacture of the plate on which the shop is 
collaborating. This is a very skillful operation. 

Meanwhile, the mold in which the article will be 
pressed into form is brought into place—over which sey. 
eral operators are prepared to carry on further opera- 
tions. The gatherer, having enough glass on the end of 
his pontil, then pulls the rod away from the pot and car. 
ries it to the mold, turning the rod constantly so the 
glass will not run off the end; then holding it over the 
yawning mold the glass slowly flows off into the mold. 

Suddenly, we see a workman, with a long pair of 
shears actually cut the taffy-like glass after having ad- 
judged the amount inside the mold sufficient to make the 
article. The gatherer, after the glass has been sheared, 
quickly twirls the remaining strings of glass around his 
pontil and takes it away. Too much glass would flood 
the mold and virtually ruin the article. 

And now for a brief word about molds. All molds 
are made out of cast iron blocks that are carefully lathed 
and hand chiseled into the general form of article de- 
sired. Molds are made in two sections, one section tak- 
ing the shape of the article and the other being the 
plunger, the part that fits into mold and forces glass into 
formation. The process is equal to fitting the hand into 
a glove. Mold making is one of the finer component 
parts of the glass industry and essentially necessary in 
the production of best grades of hand made glass. 

To go back a moment, you will recall we left our 
workman ready to operate a mold, and we now witness 
the plunger, operated by a hand pressure lever, being 
brought down into the mold by a workman whose skill 
lies in knowing exactly how much pressure is required 
to make each article. By this operation the pressure dis- 
tributes the glass throughout the mold. In due and 
proper time the lever is released, the mold is opened by 
a spring lock and the article allowed to cool for a few 
seconds before being handed out. We are surprised to 
see that the article we have been following through the 
factory, while supposedly a plate, has only taken the 
form of a straight sided nappy, and that it has yet to 
be flattened out, but how? 

Now that our plate has cooled sufficiently, a workman 
applies a tool called a snap or sticking up punty to the 
base of it. He holds the article at arms length and car- 
ries it over to another furnace called a glory hole to be 
reheated again. He lifts his snap tool with the plate on 
its end and applies it against the open furnace fires that 
seem to leap at it with red hot tongues. The action heats 
the glass somewhat again and also helps make the glass 
brilliant. As glass is heated we see the nappy being pad- 
dled with a wooden tool into shape, while the finisher 
keeps turning his rod uniformly to insure even applica- 
tion to all parts of the flange of the plate. These tools 
are commonly made of cherry wood and apple wood. 
In finishing a piece of ware the workers’ efforts are bent 
toward the elimination of any strains in the article. 

When glass starts to cool, it cools on the outside and 
edge faster than the inside and this makes for great 
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strain in the fabric of the article. ‘To overcome these 
weaker parts, a group of workmen carry the plates on a 
forked tool to what is technically termed the “lehr.”” The 
lehr is made up of continuous moving trays that are 
carried through an oven-like device on a moving floor. 
We see the plate put into a tray, holding others, and the 
tray slowly moves through this tunneled oven, while 
the heat is gradually stepped up, thus affecting all the 
surface parts of the article equally while the inside ex- 
pands. As the trays approach the other end, the heat is 
brought down to room temperature, removing all strain 
by annealing all parts in one fused article. 

The plates are being carried out to a large light and 
airy room. We see many hands at work carefully in- 
specting the ware for imperfections. When finally passed 
for stock or shipment the ware has passed through three 
rigid, thorough inspections. These precautions and pro- 
cedures, while costly, are all done with the determination 
in mind of making a piece of ware as reasonably perfect 
as human beings and brawn can produce. 

This is the story of pressed glassware; an account of 
how glassware is blown will appear in a subsequent issue. 








ENGLISH SILVER, by Ensko & Wenham 

“English Silver” (1675-1825), by Stephen G. C. 
Ensko and Edward Wenham, is a book of special value to 
the jeweler who sells antique English silver or the one 
who would like to do so. To know antique silver, is to be 
able to sell more of it, in a more convincing manner. The 
book is a most valuable, concise, and accurate treatment 
of the subject which it covers and furnishes to the collec- 
tor an indispensable guide to the making of old English 
silver. It is an invaluable compendium of knowledge and 
«nformation and should be a welcome addition to the li- 
brary of all who are interested in old English silver. 

There is ample evidence that the authors loved their 
work. Aside from Mr. Ensko’s interest in old English sil- 
ver, his book “American Silversmiths and Their Marks” 
is considered the highest authority on that subject. This 
newest book will be enjoyed by the student, collector, and 
non-collector for the variety of information it contains. It 
describes and illustrates the various articles of English 
silver from 1675 to 1825 and is written by experts who 
are recognized as ranking authorities on this subject, both 
in this country and abroad. The assay marks or hall- 
marks on English silver are accepted as an assurance of 
quality, wherever silverware is used, sought for and cher- 
ished. The chapter entitled “‘Notes on Silver Marks” and 
the hall-marks of 12 cities enable one to date accurately 
any piece of English silver he may wish to identify. 

This book seems to have been written with the single 
purpose of enabling those interested, to establish the origin 
and authenticity of antique English plate. Outline draw- 
ings have been employed to insure a definite outline of 
form and ornamental details on English silver during the 
period mentioned (1675-1825) and particular attention 
has been given to both text and illustrations and several 
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Spode BILunesiey Rose 


The fine quality of Spode dinnerware 


is always in demand. 


Sole Agents and Wholesale Distributors 


COPELAND & THOMPSON, INC., 206 Fifth Ave., New York 
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ENGLISH SILVERWARE IMPORTERS 


OF AMERICA 


A guild created to promote a wider 
interest in authentic antique English 
silver and their reproductions. 

Wm. ADAMS, INC. 
536 Madison Ave., N.Y.C. 


N. BLOOM & SON, LTD. 
44 W. 48th St., N.Y.C. 


CARLTON IMPORTING CO. 
18 E. 56th St., N.Y.C. 


LEO. ELWYN & CO. 
23 W. 55th St., N.Y.C. 


FEINBERG ENGLISH SILVER, INC. 
15 W. 47th St., N.Y.C. 


JACK FIDDES 
10 W. 47th St., N.Y.C. 


l. FREEMAN & SON, INC. 
444 Madison Ave., N.Y.C. 


E. PRILL & SONS 
36 W. 46th St., N.Y.C. 


S. J. SHRUBSOLE 
19 W. 57th St., N.Y.C. 


L. TOBERT CO. 
665 Fifth Ave., N.Y.C. 

















| subjects hitherto neglected in the moderately priced 
books on English silver. 

Although written especially for collectors, no one hay- 
ing any interest in silversmithing and the past productions 
of a splendid craft can pick up the book without becoming 
interested or read it without danger of falling under the 
| charm that attaches to many of the delightful examples of 
| craftsmanship by which the silversmiths of the past are 
known. 


HEADQUARTERS It is a most comprehensive and abundantly illustrated 


hand book. It enables even one cf limited experience jn 
FOR SUCCESS handling old silver to obtain a good idea of the form and 
shape of pieces of early English silver. It describes con- 
Successful business men appreciate the cisely the changes in style and form that have taken place 
need for modern comfort and conve- in English silver during the period mentioned and the 
nience when they travel. And so, al- te be from ean changes pit _ 
: : t has over ine drawings showing the best wor 

ee nee pany _ we reg of early English silversmiths. Mr. Ensko and Mr. a 
jamin Franklin when in Philadelphia. ham have in this book made a pleasing contribution to th 
© For The Benjamin Franklin is Phila- ; “ 


: : books we already have on this fascinating subject. Con- 
delphia’s modern and convenient ho- tains 109 pages. Price $2.50 (J.D.L.). 


tel. 1200 big comfortable rooms. Food 
that tempts the most travel-harrassed 








appetite. Service that soothes travel- OLD SILVER, by S. B. Wyler 

jarred nerves. Rates that fit every travel A compact and comprehensive guide to the identifica- 
budget. © Try The Benjamin Franklin tion of old silver has recently been written under the title 
yourself the next time! “Old Silver, English, American and Foreign” by Sey- 


mour B. Wyler. It is moderately priced and should be 
in the library of everyone interested in antique silver of 
The BENJAMIN FRANKLIN American, English or foreign make. It contains illustra- 
SAMUEL EARLEY, Managing Director’ Philadelphia tions of over 27,000 marks which appear on silver and is 
profusely illustrated with more than 100 photographs of 
antique pieces. The book is timely, for both Hollis 
| French’s book on “American Silversmiths and Their 

| Marks” and also Ensko’s book in the same field are prac- 

Do Y ou Need oA | tically unobtainable and the need for an inclusive compi- 
| lation’ covering the marks of all countries has been great 

, . | and this book to a large extent fills this need. It has over 
Seasoned Executive ¢ 260 pages of marks and more than 160 pages of interesting 
information for the collector of old silver. Its chapters 

are crisp and illuminating. Collectors and those inter- 
ested in silver will, by the aid of this book, be enabled 
to locate and fix the date, or the approximate date, on 
silver of English, American or foreign make, for the 


























ea 


Experience—-I1 years in administration, 
finance and sales with large nationally 


known jewelry manufacturer — natu- | marks are conveniently arranged and any one may trace 
rally, a thorough knowledge of the jew- | almost any piece of domestic or foreign silver and also 
elry business and a wide acquaintance _ such Sheffield plated pieces as are stamped. 


. a ; | Mr. Wyler has incorporated in his book the marks 
among the jewelry trade—8 years pub | from Ensko’s splendid work on “American Silversmiths 


lic accounting experience. | and their Marks,” also the English silver marks from 


Here is a man voung enough at 41 to Sir Charles James Jackson’s authoritative book “English 
y 8 8 Goldsmiths and Their Marks” as well as marks on 


have enthusiasm to meet any problem, | Continental plate derived from the best authorities on 
yet old enough to have sound judgment. | the subject. It also has marks on old Sheffield plated ware. 
His broad experience should be valu- | The illustrations are from photographs of authentic 


able to a national distributor of jewelry, pieces and were selected by Mr. Wyler who is regarded 
both in this country and abroad as an authority on the 


silverware, watches and sundry lines. subject. It has several interesting and authoritative chap- 
His salary requirements are reasonable. ters on subjects of interest not only to the collector and 
dealer but to the lover of old silver who may be seeking 

Write Box 8431 information on the subject. 
Care JEWELERS’ CIRCULAR-KEYSTONE The collection of old silver has been wide spread for 


many years but its popularity is increasing rapidly and 
whether as a fad or a serious business, it is yearly gain- 
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ing devotees. A mention ot a few of the chapters will 
‘adicate what a mine of information one has in this book. 
“Qld English Silver,” “American Silvermiths’ Marks,” | 
“French Hallmarks,” “German Hallmarks,”’ “Famous 
English Goldsmiths,” ‘‘Silversmithing in America,” 
“Frauds and How to Detect Them.” These are some of 
the typical headings of the 19 chapters of reading matter. 
The short pieces about foreign silver are useful for ret- 
erence because much of this material is found only in 
foreign books and not always available even in large | 
American libraries. | 
Unfortunately a few regrettable errors, evidently typo- | 
graphical, have occurred, notably the one on page 141. 
The name of one of the earliest and most outstanding | 
| 





American silversmiths is listed as “John Hill,” presum- | 
ably intended for John Hull. Hull was a renowned | 
craftsman of Boston and to him Governor Winthrop | 
awarded the contract for making the first silver coins | 
made in America—the pine tree shilling, made in 1652. | 
However, Mr. Wyler has made a splendid contribution. | 
Contains 464 pages. Price $2.75. (J.D.L.) 


“Thousandths” System Succeeds Karat Marking in Italy; 
750 is New Symbol for 18 Karats 

RomE—The karat system of marking gold is abolished 
in Italy, according to a law which went into effect March 
26. 
The new decree renders impossible such wholesale | 
frauds as were revealed when the Royal Mint began cut- | 
ting into the wedding rings donated by Italian wives to | 
the Fatherland during sanctions. An overwhelming ma- 
jority of those rings were discovered to be but thin golden 
surfaces with leaden cores. Many of the gold medals con- 
tributed were also found to be of gold-layered lead. 


} 
| 
| 
} 


The new system is deemed fool-proof because «ey NATIONAL ADVERTISING 


object made of gold or platinum weighing more than one 
gram must henceforth carry its maker’s hall-mark, equiva- | 
lent to his signature, registered with the government so | 
it may be traced to him. Heavy penalties are provided 
for violations. 

Marking will henceforth be by thousandths, correspond- 


REGULATION 


Careful regulation of refining processes is as im- 
portant to the workability of precious metals as is 
the regulation of a watch to its timekeeping ability. 


Our Forty Years of Refining Service 
have proved this to us and to our customers. That’s why every 
step in our refining is carefully regulated by experienced 
metallurgists. The benefit of this care and experience is yours 
as a customer of 


T. B. HAGSTOZ & SON 


(Arthur T. Hagstoz) 
Refiners Assayers 








ing to the former karat markings as follows: 
750 (thousandths) is the new marking for 18-karats 


585 (thousandths) is the new marking for 14-karats | 


500 (thousandths) is the new marking for 12-karats 


333 (thousandths) is the new marking for 8-karats | 


The dividing line between “pure” and alloyed metal is 
established at 750 (thousandths). Above, it is to be con- 
sidered as pure metal and below that figure the law deems 
it as containing alloy. Marking will be made with the 
first three figures, the “thousandths” being understood. 

Old stocks remaining unsold since the passing of the de- 
cree months ago are being brought to local branches of the 
Royal Treasury in the various cities. Such articles are be- 
ing stamped with a special mark consisting of a 5-pointed 
star that designates articles so stamped as having been made 
prior to passing of the new law and therefore relieving the 
jeweler of any responsibility thereunder. The buyer, it is 


CHRISTY SPORT KNIFE 








understood, purchases star-marked objects at his own risk. 


The wholesale frauds revealed last year were made pos- | @ Attractive easel 
sible on leaden-core articles because of their misleading | 4isPlay card in 4 


markings: “18-Kr.” Gullible buyers were led to believe 
that the “Kr” meant karats. In trade terms, instead, it 
really meant “18-karat reinforced.” 
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Continued Widespread — 


is developing constantly 
increasing store sales on the 


@ Advertising of The Christy Sport Knife continues in 
leading national magazines. Current advertising sched- 
ules include The Saturday Evening Post, Esquire, Collier's, 
Liberty, Life, New York Times magazine, New Yorker, 
Look, News-Week and many other magazines . . . over 
25 in all. . . As a result, ''The handiest pocket knife 
ever designed"’ is developing a real over-the-counter 
demand. Frequent repeat orders from dealers already 


selling The Christy Sport Knife are the best evidence of 
ready store sales. 
and prizes. 


The ideal knife for personal use, gifts 


(Actual Size) 


STANDARD MODEL 
Illustrated at right, in attractive 
individual gift box, $7.20 doz., to 
retail at nationally advertised price 
of $1.00. DeLuxe models, richly 
gold-plated, to retail at $1.50 to 
$3. . . . We suggest ordering at 
once (see coupon below). 


"The handiest pocket knife 
ever designed."* 


Please send .......... 
at $7.20 per dozen. (Charges 
orders for 3 dozen of more.) 

C1) Send circular on complete line 


colors (size 8x10) ~Sre 
1° nives. 


free with order for 
| dozen or more. 
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United Horological Association Reelects Fagan President; 


42 Per Cent Increase in Members Cheers Boston Convention 





Outstanding Activities 
During Past Year Cited 
In Report by Secretary 


BostoN—An increase since Jan. 1 of 42 
per cent in the membership of the United 
Horological Association of America, with 
the formation and affiliation of 16 new 
guilds, four new state associations and 
one student guild, was celebrated by ap- 
proximately 250 delegates, members and 
friends of the organization at its fourth 
annual convention at the Statler Hotel 
here May 16 through 18. 

President Thomas J. Fagan of Boston, 
who was burdened during the past year 
not only with the presidency but with ar- 





THOMAS J. FAGAN 


rangements for the convention, was re- 
elected by acclamation. B. W. Heald, 
Milwaukee, Wis., who had been nom- 
inated for president by the nominations 
committee, withdrew and was made vice- 
president by unanimous vote. Other new 
oficers are Ernest Wetteroth, Kansas 
City, Mo., unopposed, succeeding Elmer 
B. Schneider of Toledo, and Howard 
Sabro, Portland, Ore., and Emanuel 
Siebel, Bridgeport, Conn., board members. 

Rivalry developed in earnest between 
Rochester, N. Y., and Pittsburgh for the 
honor of entertaining next year’s conven- 
tion. A score of telegrams from Roches- 
ter boosters were read, but after several 
speeches on Rochester's behalf, J. P. 
Sommer of Pittsburgh swung the dele- 
gates to his city by a vote of 27 to 7. 
Though Mr. Sommer wore badges for 
both cities, he called attention to the fact 
that the top badge said “Pittsburgh 
Wants You” and the badge below it read 
“Rochester. Next.” This he interpreted to 
mean Pittsburgh in 1939, Rochester in 
1940. 

The highlight of the first business ses- 
sion was the report of National Secre- 
tary Orville R. Hagans of Denver, Colo., 


—— 





who paid tribute to the executive board 
members for their activity on behalf of 
the association during the year, mentioned 
the society's employment bureau, educa- 





ORVILLE R. HAGANS 


tional facilities such as books, slides, lec- 
tures and motion pictures and National 
Watch Inspection Week, in March, be- 
sides other matters. He urged more 
activity in the national workmanship com- 
petition. 

The roll call of delegates showed mem- 
bership activities in the states of Colo- 
rado, Connecticut, lowa, Idaho, Kentucky, 
Massachusetts, Missouri, Pennsylvania, 
Rhode Island, Ohio, Oregon and Wiscon- 
sin. President Fagan delivered 14 ad- 
dresses in 14 places during the year, he 
said, and helped organize guilds in 
Massachusetts, Maine and Rhode Island. 
Other officers and committee heads read 
their reports. 

Monday night’s program included wel- 
come by Boston’s Fire Commissioner 





William A. Riley, representing Mayor 
Tobin, and addresses by Past President 
Frank Foegler, Vice-president A. R. 
Raphael, and Major Hamilton. 

A message from Harrison 'F. Babcock, 
president of the Horological Institute of 
America, was presented by Jacques Le- 
Roy of New York, H.1.A. vice-president, 
who himself the next day became a mem- 
ber also of the U.H.A. of A. After re- 
calling the address given at the H.I.A. 
convention by Mr. Heald, secretary of the 
Wisconsin Board of Examiners in Watch- 
making (see text of Mr. Heald’s address 
on page 90), Mr. Babcock stressed the 
desirability of having laws and examina- 
tions that are generally uniform through- 
out the country, and recommended (1) 
that State boards of examiners in watch- 
making should be exempt from Civil Ser- 
vice and (2) the boards should have dis- 
cretionary power to recognize the licenses 
of other states as well as the H.I.A. cer- 
tificate. 

Vice-president Raphael presided at the 
Tuesday morning session when certain 
resolutions of interest to the organization 
were passed. One admitted watchmaking 
students at the New York State School at 
Morrisville, taught by George J. Schlehr, 
to membership as Student Guild No. 1. 

Loading into seven buses, the entire 
body then enjoyed a sight-seeing tour of 
Cambridge, Lexington and Concord, 
winding up at the Waltham Watch Co., 
where luncheon was served and_ the 
watchmakers toured the factory, as guests 
of the company. 

That night J. Friestadter, superin- 
tendent of the Waltham factory, told of 
such developments in watchmaking as 
uniform friction jewels, the self-compen- 

(Please turn to page 102) 


Typical of the enthusiastic meetings of watchmakers and jewelers throughout the country 

which have been g-eeting National Secretary Orville R. Hagans of the United Horological 

Association on his current nation-wide tour was this gathering at the Palmer House in 

Chicago, April 29. The dinner meeting was sponsored jointly by the Chicago Retail 

Jewelers’ Guild and the West Side Retail Jewelers’ Association. Carl H. Ander, president 
of the former g-oup, presided. 
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Issue Commercial 
Standards for Gold 


and Platinum Goods 


WasHINGTON—Dates when the new 
commercial standar ds governing the 
marking of articles made of platinum and 
the marking of articles made of karat 
gold will become effective were an- 
nounced late last month by I. J. Fairchild, 
chief of the Division of Trade Standards, 
of the National Bureau of Standards. 

In the absence of active opposition, 
Commercial Standard CS66-38 will gov- 
ern the marking of articles made wholly 
or partly of platinum. It will be effective 
for new production from June 20, 1938, 
and for clearance of existing retailer 
stocks from June 20, 1939. (See JEWELERS’ 
CircULAR-KeEysTons for March, 1938, for 
the text of this commercial standard, 
which is patterned after the platinum 
stamping laws of New York, New Jer- 
sey and Illinois.) 

The second of the new Commercial 
Standards, CS67-38, for marking articles 
made of karat gold, will be effective for 
new production from Noy. 25, 1938, and 
for clearance of existing retailer stocks 
from Nov. 25, 1939. 

The objects of this commercial stand- 
ard are: To establish a minimum of 10 
karat for gold articles bearing a quality 
mark; (2) to require that the quality 
mark shall be accompanied by a trade 
mark to fix responsibility; (3) to prohibit 
loading or weighting of gold articles bear- 
ing quality marks; (4) to prevent the 
misrepresentation of other precious metals 
as gold; and (5) to eliminate the term 
“solid gold,” except as applied to fine 
gold. (See JEWELERS’ CIRCULAR-KEYSTONE 
for February, 1938, for text.) 





Wisconsin R. J]. A. Approves 
Proposed Gold Standard at 


Convention in Madison 


Mapison, Wis.—The proposed commer- 
cial standard for marking articles made 
of gold and other movements and activi- 
ties favorable to the industry were ap- 
proved by members of the Wisconsin 
R.J.A., meeting at the Hotel Loraine, here, 
for their 33rd annual convention May 2 
and 3. 

E. R. Fuchs, Milwaukee, was re-elected 
president, the other officers selected be- 
ing M. L. Wellentin, Madison, vice- 
president; A. W. Anderson, Neenah, sec- 
retary, and Henry F. Stecher, Milwaukee, 
treasurer. These, with L. M. Nelson, 
Madison; J. F. Konrad, Oshkosh; J. A. 
Rummele, Manitowoc, and S. Dalin, West 
Allis, are directors. 

More than 150 were present when 
President Fuchs, opening the business 
sessions, reported on the activities of the 
association during the past year. After 
reports by Secretary Anderson and Trea- 
surer Stecher, Henry W. Rank, Milwau- 
kee, discussed the work of the Jewelers 
Publicity Committee. 

Monday afternoon, Prof. R. C. Em- 
mons, Wisconsin State University, dis- 
cussed refraction of gems and gave sim- 
ple methods of identification. 

In his talk on the operation of the 
watchmakers’ license law in Wisconsin, 
A. C. Hentschel, Milwaukee, a member 
of the board, stated that progress is 
being made and that about 1100 watch- 
makers were registered by exemption. 
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John G. Leiner Reelected Head of 
Chicago Jewelers Association 


Cuicaco, ILL.—The annual meeting and 
election of officers of the Chicago Jewel- 
ers Association held in the Sherman Hotel 
last month, was one of the most enjoyable 
affairs in the history of the organization. 

President John G. Leiner presided and 
guests of honor were Judge C. J. Har- 





JOHN G. LEINER 


rington, chief justice of the Criminal 
Court division, and D. M. Ladd, special 
agent in charge of the Chicago office of 
the United States Department of Justice. 

The members unanimously reelected 
President John G. Leiner, vice-president 
Myron J. Kelly and treasurer George En- 
gelhard. Directors elected are: Jack 
Keenan, Rudolph Haeflinger, William G. 
Swartchild, Jr.. Al Kolker and C. A. 
Lundquist. 





S. D. Thompson New President of 
Michigan R.j.A. 


LaNsinGc, Micu.—The 33rd annual con- 
vention of the Michigan R.J.A., held at 
the Hotel Hayes here April 25, 26 and 
27, provided a_ well-rounded program 
for the many members and their guests, 
and the Wolverine Traveling Jewelers 
who held their annual meeting here at 
the same time. 

Sid D. Thompson, Mount Pleasant, was 
elected to succeed H. Ted Busch, of the 
Busch-Sallan Co., Inc., Lansing, as presi- 
dent. Other officers named were James 
S. Martinek, Traverse City; Hugh C. 
Finley, Kalamazoo, secretary, and How- 
ard Doxtader, treasurer. 

The principal talk of the convention 
was made by Alexander “Sandy” Mc- 
Kay, retail jeweler of West Branch, 
Mich., and a member of the state legis- 
lature, who reviewed state and national 
legislation as it applies to the retail 
jeweler. Henry Von Unruh, Cincinnati, 
president of the Ohio R.J.A., as chairman 
of the A.N.R.J.A. Fair Trade committee, 
discussed efforts being made in that line 

Herbert S. Mosher, manager of the 
Criminal Division of the Pinkerton De- 
tective Agency, who represented the Jew- 
elers Security Alliance, and Fred Cromar, 
of C. & E. Marshall Co., were the speak- 
ers at the first business session. 

About 125 played bingo Monday night 
for 30 prizes offered by the Wolverine 
Travelers. Sol Cogan, Chicago, was the 
winner of a golf tournament, Tuesday 
morning. Non-golfers visited the South- 
ern Michigan prison and in the afternoon 
the ladies played bridge. The annual 
banquet was held Tuesday night and 
the convention closed Wednesday night 
with a typical Wolverine Traveler’s din- 
ner and entertainment. 
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Jewelers in Fair’s Preview 














Silver-plated replica of Theme building of 
New York World’s Fair in the form of a peri- 
sphere and trylon mounted on wooden base 
and bearing escutcheon plate, used as tro- 
phies for the preview and moto-cade held 
April 30. The trophies were made by Bernard 
Rice’s Sons, Inc., Apollo Studios, 325 Fifth 
Ave., New York. 





Designed to convey a hint of the “world of 
tomorrow,” was this float by the Elgin 
National Watch Co., with its modern lines. 





For its imaginative quality of conception, 

beauty and exquisite coloring and lighting, 

this window by Marcus & Co., jewelers, was 
awarded the prize offered for displays. 





- 





The “march of time” was reflected in this 
ingenious float by Ingersoll. 











Eastern Division of American Gem Society Founded at Conclave in Boston 





At Boston—tLeft to right: 

Kennard & Co, Boston, using the dichroscope; William H. Wright, Galt & Bro., Inc., Washington, 

D. C., writing the answer; John S. Kennard, Hodgson, Kennard & Co., looking upward as he demon- 

strates use of microscope and Guy P. Newcomb, Shreve, Crump & Low Co., Boston, also using 
dichroscope. 


Gemologists Clarify Trade 
Practice Rules and Elect 
Officers at First Session 


The formation of an Eastern Division 
of the American Gem Society, patterned 
after the Central Division established 
last year in Chicago, resulted from the 
three-day conclave of gemologists in 
Boston, Mass., May 1, 2 and 3. The meet- 
ing at Boston was conducted in virtually 
all respects along the line of procedure 
followed at the Chicago conference held 
April 24, 25 and 26. 

The officers of the Boston Guild, to- 
gether with presidents of the guilds in 
the eastern area, were elected as an ex- 
ecutive board and the Boston Guild 
officers were named officers of the newly 
formed Eastern Division. The personnel 
of the executive board follows: President, 
John S. Kennard, Hodgson, Kennard & 
Co.; vice-president, Forest Davidson, 
Thomas Long Co.; secretary, Ella J. 
Bird; treasurer, Samuel Tyack, Shreve, 
Crump & Low Co., Boston; Kenneth Van 
Cott, Marcus & Co., New York; Leon S. 
Davis, Darrow-Davis, Inc., Binghamton, 
N. Y.; Jean R. Tack, Newark, N. J.; 
Fred J. Cooper, Philadelphia, and Wil- 
liam H. Wright, Galt & Bro., Washing- 
ton, D. C. 

While Chicago was chosen as the 1939 
conclave city for the Central Division, 
two cities, Boston and Newark were con- 
sidered for the next gathering of the 
Eastern Division. Boston was voted the 
preference by those in attendance with 
the proviso that the names of the two 
cities be submitted to a mail vote of 
A.G.S. members in the Eastern Division, 
who will also be asked to indicate a 
choice of time when the 1939 conclave 
should be held. The date finally selected 
by the officers, after conferring with the 
Central Division group will be announced 
in the fall. 

At both the Chicago and Boston con- 
claves the attention of those in attendance 
was divided into laboratory and lecture 
periods and business sessions. The lab- 
oratory work followed short lectures at 
which instruments and stones were de- 
scribed and explained. 

The plan followed at both conclaves, 
evolved by Robert M. Shipley, president 
of the Gemological Institute of America, 
and his son, Robert M. Shipley, Jr., 
director of the Institute’s laboratory, to- 
gether with others, included the setting up 
of a master table where each in attend- 
ance was given an unknown stone for 
identification. Other tables presided over 
by Certified Gemologists were arranged 





Richard Van Esselstyn, New York, watching Robert Hodgson, of Hodgson, 


throughout the room, each equipped with 
a different type instrument, where those 
with the stones passed successively to 
look through these instruments in an effort 
to identify their stone. There were po- 
lariscopes, refractometers, dichroscopes, 
microscopes, scales, diamondscopes, and 
diamond imperfection detectors, illumi- 
nated binoculars and other instruments to 
carry on this scientific study. After com- 
pleting their inspections at the various 
tables, the students eventually returned 
with their completed identifications to the 
master table. In this manner, hundreds 
of identifications were made at the two 
conclaves. The study of the gem stone 
exhibits by the individual members was 
another interesting feature of each of the 
meetings. 

The lecturers at Boston and their sub- 
jects included Milton Gravender, C.G., 


last day of the conclave, the gemologists 
were shown the gem collection in the Pea. 
body Museum by Prof. Charles Palache 

Three committees reported on subjects 
pertaining to the interpretation of the 
trade practice rulings promulgated by the 
Federal Trade Commission March 18, the 
purpose being to clarify any misinterpre. 
tation for the guidance of Registered 
Jewelers so that they might protect them- 
selves against action by the F.T.C. and 
so they might offer a maximum protection 
to their customers. It was hoped that 
these, since they were in every case the 
most strict interpretations which could be 
placed on the F.T.C. ruling, might also 
assist that body in enforcing that inter- 
pretation in the event of possible dispute 
in the courts. 

The Committee on Colored Stones 
recommended, amplifying A.G.S._pro- 
cedure, that it be considered unethical for 
registered jewelers to: 

1.—Offer or sell a variety of corundum as ruby, 

which possesses a color lighter than a 
medium tone of red with possibly a trace 
of other hues. 

2.—Imply that cultured pearls are as valuable 

as genuine pearls of similar size and ap. 
pearance, 

3.—Imply that cultured pearls contain only 

tiny, or comparatively small nucleus. ~ 
4.—Imply that a stone is a synthetic variety of 
any gemstone other than of the genuine 
gemstone which has approximately the same 
physical, chemical and optical properties, 

The Committee on use of terms “flaw- 
less’ and “perfect” at Boston, recom- 
mended: 

1.—We concur in the action of the Chicago 

Conclave, and recommend “‘that the term 
flawless, as defined by the American Gem 
Scciety in their recommendation of Octo- 
ber, 1937, remain unchanged.” 





At Chicago—An attentive group of certified gemologists listening to Harold D. Feuer, New York. 

Seated left to right: Capt. Ted Syman, Mr. Feuer, Clayton G. Allbery, Edwin Olson, F. Otto Zeitz and 

Leslie E. Dewey. Standing, left to right: C. I. Josephson, Jr., another gemologist; Ed. F. Herschede, 

Nolte C. Ament, Paul Cohard, Glynn Cremer, Charles Carolyne, Hans J. Bagge, H. I. Rosencrans 
and H. Paul Juergens. 


ruby and sapphire; Samuel J. Tyack, 
chrysoberyl; F. Forest Davidson, topaz; 
Dr. Edward Wigglesworth, tourmaline; 
Jerome B. Wiss, fancy colored diamonds ; 
A. Ronald Reed, opal; George C. Bar- 
clay, C.G., garnet group; Henry Steven- 
son, C.G., amber and lapis-lazuli; Meyer 
J. Kassner, gem varieties of quartz; John 
S. Kennard, C.G., pearls and their quali- 
ties; Richard Van Esselstyn, emerald and 
other beryl; Harold D. Feuer, C.G., rare 
gems; Cecil A. Allen, zircon and Robert 
M. Shipley, Jr., identification of an un- 
known stone by the process of elimination. 
Robert M. Shipley explained the clarifi- 
cation of color nomenclature system 
adopted by A.G.S., and G.I.A. and the 
practical application of the system. On 
their visit to Harvard University, the 


70° 


2.—We also concur in the action of the Chicago 
Conclave in regard to the advertising or 
guarantee, written or verbal, as to the 
standard of flawlessness, or color of a 
diamond or to any other merchandise. We 
recommend the prohibition of such state- 
ments as, “‘according to specifications ap- 
proved by the American Gem Society, or 
by the G.I.A.” or any other statements 
that might lead the public to believe that 
merchandise had been examined or ap- 
proved by the A.G.S. or G.I.A. This does 
not change present arrangements whereby, 
a registered jeweler may use his title in 
his advertising in reference to A.G.S. or 
GLA. 


The board of directors of the Drosten 
Jewelry Co., 901 Locust St., St. Louis, 
Mo., has declared the usual dividend and 
six weeks extra compensation to all em- 
ployes with them a year or more. 
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¢.1.0. Unionization 
Threat Discussed 
By Empire Staters 


Atpany, N. Y.—C.1.O. attempts at 
unionization of jewelry store personnel 
was one of the important matters for 
discussion at the final session of the 29th 
annual convention of the New York R.J.A., 
held at the Hotel Ten Eyck, here, May 
16 and 17. 

On motion of Charles T. Evans, A.N. 
R.J.A. secretary, the executive committee 
was invested with the power to take what- 





Left to right: E. M. Baringer, vice-presi- 
dent; Russell Scheer, president, and E. 
Lathrop Sunderlin, secretary 


ever steps it deems advisable after a 
study of the matter. A uniform contract 
for all jewelers to use in dealing with 
their employes was suggested. 

It was also decided to have the execu- 
tive committee work for the passage of a 
state watchmakers’ licensing law. 

The convention was regarded as one 
of the best from the point of attendance, 
in recent years, with about 200 persons 
present at the banquet, Monday evening. 

All officers headed by Russell G. 
Scheer, Rochester, who presided at all 
the sessions, were renamed as follows: 
E. M. Baringer, Gloversville; Leon 
Davis, Binghamton; Ernest W. Frost, 
Syracuse; Edward Leininger, Buffalo; 
Alfred Morrell, New York; John J. 
Naughter, Albany, and Frederic W. 
Roedel, Utica, vice-presidents; E. Latrop 
Sunderlin, Rochester, secretary, and 
Russel E. Brigham, Oneonta, treasurer. 

Robert W. Belcher, northeastern divi- 
sion manager of the U. S. Chamber of 
Commerce speaking at the first session, 
which was opened with greetings from 
Mayor John Boyd Thatcher, decried bar- 
riers to the free flow of commerce. He 
urged the jewelers to “join in the com- 
mon effort to correct the misunderstand- 
ing and misconception of business ideals 
and practices.” 

The  store-keeping clinic conducted 
Monday afternoon by Paul W. Monohon, 
of Krementz & Co., was again one of the 
high-spots of the program. One of the 
most stimulating of the talks in this 
period was “Getting Publicity for Your 
Store,” by Mr. Roedel. Mr. Baringer 
spoke on “Accounting for the Retailer;” 
President Scheer on “System in a Jewelry 
Store,” and Mr. Monohon concluded with 
a talk on “Planning Sales Events for the 
Year.” 

At this same meeting John S. O’Connel, 
sales and advertising manager of the 
Towle Mfg. Co., produced some interest- 
ing findings to show that there is a fertile 
field for sterling silver sales which should 
be cultivated by the jeweler. He pointed 
out that there is a constantly growing 
class of young people with an apprecia- 
tion for better things. 

William D. McNeil, a past president, 
and president of A.N.R.J.A. reported on 
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the progress made during the past year 
by the Jewelers’ Publicity Committee, 
after which the association reaffirmed its 
support by renewing its substantial sub- 
scription. 

Other speakers were Leon S. Davis, 
Binghamton, talking on “The Importance 
of the Gemological Educational Move- 
ment to the Retail Jewelry Trade”; 
Herbert S. Mosher, head of the criminal 
division of the Pinkerton Detective 
Agency, and Charles T. Evans and Boyd 
Evans, A.N.R.J.A. executive secretary 
and assistant secretary, respectively. 

Local arrangements were carried out 
as planned by a hard-working committee 
headed by Horace Seaman, of Marston & 
Seaman, Albany. The ladies present were 
entertained at a luncheon and movie, and 
members and guests were all taken to 
the House of Magic, at the General Elec- 
tric plant at Schenectady, as the closing 
event, Tuesday afternoon. 





BEWARE OF THIS CHECK SWINDLER 


The Jewelers’ Security Alliance issued 
a warning last month against the activi- 
ties of a bogus check operator who re- 
cently victimized a Nevada jewelry firm. 

Posing as an employee of an oil com- 
pany the man ordered a $52 ring from 
the jeweler which he selected from a 
catalog, giving in payment a check for 
$69.75 drawn on a Chicago bank which 
later proved fraudulent. 


Georgia R.J.A. Will Incorporate; 
H. A. Maier, Jr., Elected 
President for 1938 


Macon, Ga.—In an effort to perfect a 
better organization the Georgia R.J.A. 
in 19th annual convention, here, May 2, 
voted to incorporate, and a sum of money 
was voted to the secretary, J. Tom Cook, 
this place, to provide for a monthly letter 
to all jewelers in the state. 

H. Armin Maier, Jr., of Maier & Ber- 
kele, Inc., Atlanta, was elected president; 
Macon Brock, Rome, vice-president, and 
Mr. Cook, secretary-treasurer. On the de- 
cision to divide the state into nine sec- 
tions the following directors were elected: 
Athens, W. A. Capps; Atlanta, Henry 
Bookout; Augusta, William Burdell; Co- 
lumbus, Fred Schomberg; Macon, Samuel 
Orr; Rome, D. F. Hardy; Savannah, 
Ben Friedman; Thomasville, Louis Jer- 
ger, and Tifton, Mr. Moor. 

Principal speakers were Alvin Magnon, 
Tampa, Fla., regional A.N.R.J.A. vice- 
president, who spoke on association ac- 
tivities, and Joe Goldstone, of the Ameri- 
can Jewelers’ Bureau, who spoke on cul- 
tured pearls. L. S. Gilbert, of the Credit 
Service Exchange, Atlanta, and L. L. 
Austin, of the Atlanta Retail Merchants’ 
Association, also made addresses. Rudy 
Schneider, Atlanta, conducted a question 
box. A banquet was held in the Hotel 
Dempsey ballroom. 





“Stop Hard Times Talk,” Florida R.J.A. Convention Is Told 


G. W. LAWTON, Secretary 





READE TILLEY, Treasurer 


W. H. DEUBER, President 


H. F. UNDERWOOD, Vice-President 


JACKSONVILLE, FLA.—‘‘Business has been 
driven away from our doors by our talk 
of ‘hard times’ to persons intent on mak- 
ing sales,’ said Vice-President H. F. 
Underwood, Palatka, Fla., speaking at the 
sessions of the Florida R.J.A., which met 
here, May 9 and 10. Underwood urged 
his fellow jewelers to join forces against 
propaganda about recession. 

William H. Deuber, Tampa, was re- 
elected president. Other officers are: Mr. 
Underwood, re-elected first vice-presi- 
dent; R. F. Fox, Daytona Beach, second 
vice-president; G. W. Lawton, Orlando, 
secretary, and Reade Tilley, Clearwater, 
re-elected treasurer. 

The directorate is composed as follows: 
Sterling E. Smith, Jacksonville; Alvin 
Magnon, Tampa; Sam T. Wilson, Ocala; 
F. L. Fleck, Jacksonville; H. J. Smith, 
Tampa; William Kohlhousen, Fort Lau- 
derdale; H. L. Nickell, Fort Myers; 
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ALVIN MAGNON, ANRJA Vice-President 


Marion H. Tucker, Jacksonville; E. H. 
Kaniss, St. Petersburg; A. O. Jenkins, 
Jacksonville; G. C. Stone, Orlando, and 
E. L. Middleton, Miami, all re-elected, 
and Lester Moon, Tallahassee; Fred 
Engleke, Gainesville, and John K. 
Shackett, New Smyrna. 

Nick Von Glahn, Jacksonville, speak- 
ing on the subject “Are You Tax Con- 
scious?” urged the 40 to 50 jewelers pres- 
ent to join in a statewide movement 
working for economy in government and 
reduction of taxes. Mr. Magnon, re- 
gional A.N.R.J.A. vice-president, told of 
association activities. 

The guests enjoyed a buffet supper 
Sunday night; a luncheon Monday noon, 
and a golf tournament and cocktail party 
at Ponte Vendra in the afternoon. The 
dinner was held in the evening at the 
Bath Club. 








350 at Tennessee Watchmakers & Jewelers Association 


Convention at Memphis; W.H. Samelius Made Life Member 


MeEmpPHIs, TENN.—About 350 persons 
were in attendance the first day of the 
fourth annual convention of the Tennes- 
see Watchmakers & Jewelers Association, 
May 1 to 3, at the Hotel Peabody, here. 
Charles E. Maskall, Knoxville, was 
elected to the presidency, succeeding R. 
L. Parcell, Chattanooga, who conducted 
the sessions. 

Other officers named were: Ralph F. 
Langreck, Nashville, secretary-treasurer, 
reelected; John B. Varallo, Nashville; 
George R. Harding, Chattanooga; H. J. 
Wilson, Knoxville, and L. H. Weaver, 
Memphis, vice-presidents. 

W. H. Samelius, head of the Elgin 
Watchmakers College, Elgin, Ill, who 
spoke on “Modern Methods in Horology,” 
was voted to honorary life membership. 

J. Frank Newman, Chicago, executive 
secretary of the National Association of 
Credit Jewelers, discussing the Federal 
tax revision bill said: “We are getting our 
first chance in four years to do some- 
thing and if the bill is passed we can 


Huff Named New Mexico R.J.A. 


Head at Roswell Convention 


Roswe_t, N. M.—The New Mexico 
R.J.A., organized a year ago, held its 
first annual convention at the local 
Chamber of Commerce here May 10. 
H. M. Huff, this place, was elected presi- 
dent to succeed Frank Mindlin, Albu- 
querque. S. F. Lovett, Santa Fe, was re- 
elected secretary. 

Myron A. Everts, Dallas, Texas, re- 
gional A.N.R.J.A. vice-president, gave a 
talk on association activities and led a 
discussion on the problems of the retail 
jeweler. Three new members were signed 
and others are planning to join. 





South Carolina Jewelers Propose 
Second-Hand Watch Control 


SumTER, S. C.—After a thorough dis- 
cussion of second hand watch legislation, 
the South Carolina R.J.A. convention at 
the Claremont Hotel here, April 24 and 
25, voted to draft a bill modeled on the 
New York law, which was explained in 
detail by Sidney Brown, of the Elgin 
National Watch Co. 

A legislative committee to compile such 
a measure was named as follows: L. H. 
Lachicotte, Columbia, chairman; S. O. 
Russel, Florence; Hewlette Sullivan, 
Greenville; Paul E. Crosby, Spartans- 
burg; J. B. Frontis, Clinton, and W. S. 
Fishel, this city. 

J. B. Folsom, of Sumter, was named 
president for the ensuing year, succeeding 
J. B. Sylvan, of Columbia. Other officers 
named were: Harry Gall, Florence, first 
vice-president; J. L. Farmer, Spartans- 
burg, second vice-president; Rudolph J. 
Ortmann, Charleston, secretary-treasurer ; 
and members of the board, R. D. Lewis, 
Spartansburg; W. P. Cart, Charleston; 
Mr. Sylvan; D. T. Denny, Bishopville, 
and R. E. Cochran, Anderson. 

Alvin Magnon, Tampa, Fla.. ANRJA 
regional vice-president, spoke of the value 
of the various national association activi- 
ties and the work of the Jewelers Pub- 
licity Committee. James M. Fox, Rocky 
Mount, N. C., secretary-treasurer of the 
North Carolina R.J.A., spoke at the open- 
ing session. 

At the Monday afternoon session Paul 
W. Monohon, of Krementz & Co., New- 





CHARLES E. MASKALL 


Heads Tennessee Association 


ark, N. J., told the advantages in plan- 


ning a merchandising program a year in 
advance. A discussion of jewelry-selling 
by drug stores was led by Mr. Ortmann. 

Members and their guests enjoyed golf 
and an informal get-together on Sunday. 
The annual banquet was held Monday 
night with Mr. Ortmann as master-of- 
ceremonies. 


COMING EVENTS 
June 

Maiden Lane Outing Club, Elks Club, 
Oakwood Heights, Staten Island, June 4. 

Arizona R. J. A., Phoenix, Ariz., June 5. 

Maine R. J. A., Lakewood, Me., June 6. 

National Wholesale Jewelers Associa- 
tion, Edgewater Beach Hotel, Chicago, 
Ill., June 13-15. ; 

Jewelers 24-Karat Club of New York 
outing, Quaker Ridge Golf Club, Mama- 
roneck, N. Y., June 21. 

Boston Jewelers Club Golden Jubilee 
outing, Pemberton Inn, Hull, Mass., 
June 22. 

New Hampshire R. J. A., Wentworth- 
by-the-Sea, Portsmouth, N. H., June 28, 29. 


July 
New York Lamp Show, Hotel 
Yorker, July 18-22. 
Kentucky, Indiana and Ohio R. J. A. 
joint convention, French Lick Springs, 
Ind. (indefinite date). 


New 


August 
National Luggage & Leather Goods 
Show, Hotel Pennsylvania, New York, 
Aug. 1-5. 


National Handbag & Accessories Show, 
Hotel Pennsylvania, New York, Aug. 1-5. 

Chicago Gift Show, of Eastern Manu- 
facturers and Importers, Palmer House, 
Chicago, August 1-12. 

New York Gift Show, 
vania, August 22-26. 

American National Retail Jewelers 
Association, Waldorf-Astoria, New York, 
week of August 29. 


Hotel Pennsyl- 


September 
National Association of Credit Jewelers, 
Hotel Sherman, Chicago, Sept. 11-15. 
Boston Gift Show, Hotel Statler, Bos- 
ton, Sept. 12-16. 
Philadelphia Gift Show, Benj. Franklin 
Hotel, Philadelphia, Sept. 26-30. 
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expect a sharp upturn in business this 
fall.” 

Other speakers and their topics were: 
J. L. Kleenan, district sales manager of 
the Hamilton Watch Co., “Styles of 
Tomorrow;” R. L. Parcell and T. Q, 
Pearson, ‘Time Pieces;” V. E. Van 
Huesen, “Time Pieces of Major Payl 
Chamberlain;” J. W. Dodge, assistant 
general time inspector of the National 
Railway Time Service, “Four Decades in 
the Time Service;” J. L. Goode, Wal- 
tham Watch Co., “Beauty and Service 
in Modern Watches;” J. W. Coleman, 
Nashville, “Early American Clocks;” Dr, 
R. E. Gould, H.I.A. secretary, “The Horo- 
logical Institute of America.” 

Scott Fitzhugh, lawyer, legislator and 
insurance executive, the speaker at the 
dinner session, had as his subject, “Con- 
ditions, and Their Effects Upon the 
Trade.” Joseph M. Bearman, Memphis 
attorney, was master-of-ceremonies. 

A feature of the conclave was an ex- 
hibit of watches and jewelry. Replicas 
of clocks from the 12th century to the 
modern era, hand made by Mr. Samelius, 
elicited much interest. The evolution of 
the watch was shown. 

Nashville was selected as the 1939 con- 
vention City. 








Growth of Jewelers Mutual 
Outlined at 25th Anniversary 
Meeting in Madison, Wis. 


Mapison, Wis.—Policyholders of the 
National Jewelers Mutual Fire Insurance 
Co., held their 25th annual meeting at 
the Hotel Loraine here May 4, following 
which the directors elected as officers: 
President, W. H. Upmeyer, vice-president, 
A. C. Hentschel, treasurer; Henry F. 
Stecher, all of Milwaukee; secretary, A. 
W. Anderson; assistant secretary, I. W. 
Anderson, and underwriting manager, G. 
M. Jeffrey, all of Neenah. 

These directors were chosen for three 
year terms to succeed themselves at the 
earlier meeting of the policyholders: W. 
H. Upmeyer and J. H. Stouthamer, Mil- 
waukee, and A. W. Anderson, Neenah. 

President Upmeyer called attention to 
the silver anniversary of the organiza- 
tion and said that the company is stronger 
and sounder than ever, having the largest 
amount of assets and surplus in its his- 
tory. 





United States Exports of Jewelry 
Continue Upward 


Preliminary figures available for the 
first quarter of 1938 indicate that the 
upward trend of our exports of jewelry 
are being sustained. For the first three 
months of the current year shipments 
were valued at $609,755, as compared 
with $581,440 for the corresponding pe- 
riod of 1937. 

George R. Donnelly, Specialties Divi- 
sion, Bureau of Foreign and Domestic 
Commerce, also reports that the United 
States exports of jewelry for 1937 
amounted to $2,737,011, representing a 
gain of $512,211, or 23 per cent over 
1936. 

Canada was our best customer in 1937 
for men’s jewelry, while the largest ship- 
ments of women’s jewelry were made 
to the United Kingdom. The bulk of the 
other articles in that year went to the 
United Kingdom, Canada, Australia and 
Mexico. Approximtely 63 per cent of the 
total exports of jewelry findings, parts 
and materials were taken by Canada in 
1937. 
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Veteran Employes of Gorham Co., 








E. C. Mayo Makes Awards 
at Dinner of Quarter- 
Century Club 


PROVIDENCE, R, I.—Gold buttons, de- 
noting 50 years of service with the Gor- 
ham Co., were awarded Thursday night, 
May 19, at a complimenta ry dinner of the 


Gorham Quarter-Century Club, held in 
the Gorham Casino. ‘The presentations 
were made by E. C, Mayo, president and 


general manager of the Gorham Mfg. 
Co., who commended these veterans for 
their loyalty and devotion to the company. 

After the service buttons were awarded 


an entertainment program was Presented. 


Joseph W. Leacy is President of the 
Gorham Quarter-Century Club, being as- 
sisted by Robert J. Hill, vice-president : 
Franklin R. Westall, secretary and 
George P. Start, treasurer. The Board of 
Management is composed of Ernest W. 
Moore, George E. McManus and F. W. 
Wildenhain. 

Members of the Gorham Quarter-Cen- 
tury Club and the date their affiliation 
with the Gorham concern started follow: 

W. Achurch, 1888; W. Band, 1886; A. Brels. 
forth, 1887; G, Gill, 1887; C. Gage. 1882; A. 
Hughes, 1888; J. Harty, 1886: J. W. Leacy, 
1881; D. MacKenzie, 1887; B. W. Remington, 
1887; J. A, Shirley, 1884; L. B. Tanner, 1886: 
J. E. Whitely, 1884. 

’. Aberg, 1903; W. I. Abott, 1902; Wm. 
Allebaugh, 1891; H. Allebaugh, 1891; E. Alle- 
baugh, 1897; O, Allebaugh, 1894: F. Allanson, 
iss2; T. H. Anglin, 1904: H. Angilly, 1904: 


W. G. Arnold, 1909; S. L. Arvidson, 1891: 
8 Austin, 1894; C. E. Barker, 1909: H. 
Bagley, 1391: i, Ballou, 1905: H. Baxter, 
1896; J. F, Baxter, 1901; S. G. Bartie, 1909: 
R. Bain, 1892: J. Barrett, 1908: W. G. Bed- 
dows, 1903; B. Benson, 1904: E. M. Bernz. 
1909; W., Belcher, 1895: W. F- Bennett, 1895: 


D. Berquist, 1910; R. fT, Blanchard, 1894: T- 


Boddis, 1912; A. Brooks, 1904; J. ¢. Brown, 
1902; F. A. Browne, 1903: C Bresnahan, 
1910; W. A. Buhler, 1890: J. V. Bullivant. 
1695: FF. G. Burt, 1889; H. W. Buckler, 1902: 
S. Built, 1906; W. Bullock. 1905; J. Buerd- 
sell, 1903; G, Burlingame, 1902; A. Casper- 


Tino, 1902; A. E. Carignan, 1891: G. Carignan, 
1894; L. A. N, Carignan, 1894: F. Cade, 1910: 
Wm. Codman, 1888; J. Cosgrove. 1902; W. N. 
Corey, 1907; H. Coulthurst, 1890; H. A. Colvin. 
1890, A. Coty, 1898; H,. Cross, 1895; i 3 
Craven, 1897; J. Ww. Crowe, 1899: Margaret 


Crogan, 1910: R. T. Cullen, 1901: J. A. David- 
son, 1898; J. Dane, 1895; G. Davies, 1909: 
Anna Dempsey, 1903: Josephine Dillon, 1909: 
D. Donoghue, 1962: J. FF. Donnelly, 1905: T. 
a 1894; T. Donahue. 1891; J. Dwyer, 
_E. Egan, 1899: A, Engstrand. 1906: A. G. 
Enchelmayer, 1895: J. H. Etchelle, 1894;° W 
“va. 1900; W. Famous. 1897; H. J. Fiedor, 


Fitzpatrick. 1901: A. Fletcher, 
Francis, 1903: G. Frazen, 1909: 
1907; G. Gay, 1912: W. J. Glover, 


1903: Helena 
Ol: Fy. T,. 
G. Garwood, 
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1905, ‘I. 
- J. Gormley, 
Greenhouse, 1906; W, 


YQ, Godwin, 19060; C. A. Gould, 1902; 
1900; W. H. Grout, 1894; A. 
Grocock, 1905: ¢ nN 


Greene, 1905; .\, Gustafson, 1911; F. R. Hai 
vey, 5695; PF Hanley, 1902; Sarah Hart, 
1908; R, Halliday, 1899; R. Hall, 1899; L.. 
Hadfield, 1890: G. Harley, 1889; J, Henry. 
1893; A. J. Hersey, 1900; R. C. Herrick, 1902: 
T. Hirst, 1902: ” R. J. Hill, 1906; W. M. 
Holmes, 1899: J. Holyoake, 1892; F. Horner. 


A. Hunter, 1909: 
1903; B. F. Jack 


1909; E. Hughes, 1900; R. 
J. Hyde, 1888; H. Jackson, 
son, 1890; P. Jensen, 1899; B. P. Jenks, 1905; 
B. E. Jordan, 1902; R. A. Jones, 1902; F. Jud- 
kins, 1909; KE. Kendrick, 1911- ms J, Kennedy, 
1904; J. E. Kennedy, 1911; Gc. & Keville, 
1911; M,. J. Kelley, 1900: N. D. Kelley, 1891; 
A. Kinnecom, 1901; E. Laurie. 1909; J. E, 
Lannon, 1895: J. A. LaClair, 1910; N. Lager 
quist, 1910; Louise Lang, 1901; W. H. Leigh. 
ton, 1905; B. A. Leonard, 1898: C. Lichten- 
berg, 1910; L. E. 

Be, MacKenzie, 1905; 
W. H. MacDonald, 1903; Agnes B. MacDon- 
ald, 1906; Christina MacMillan, 1903: G. E. 
McManus, 1903: J. McGirl, 1907; M. McGirl, 
1899; H. J. Mason, 1902; T. Malone, 1900; 
C. H. Maxwell, 1888; Christina Martin, 1900: 
H. Mather, 1898: H. G. Meehan, 1903: W. E. 
Millard, 1889: J. Molloy, 1895: 
1897; W. Molloy, 1904; toh A. Monroe, 1910: 
J. Moran, 1903: E, W. Moore, 1910: L. F 


Luther, 1901, 
A. MacBeth, 1891; 


Morse, 1910; L. F. Murray, 1891: F. Mullen, 
1906; M. J. Murphy, 1889: F Nason, 1897: 
W. R. Neal, 1889; A. Norcross, 1901; P. A. 
Noel, 1904; M. O’Loughlin, 1899: A. Oldale, 
1891; C. Olsen, 1910; J. E. Orton, 1886; W. T. 
Payne, 1906: G. Pashoivan, 1893; J. Paulson, 
1900; T. Paulson, 1908; W. F. Pelka, 1907; 
M. Penno, 1888; B. S. Peters, 1900: C. A’ 


Perry, 1903: W. Pears, 1905: LL. E. Potter, 
1905; Katherine Prell, 1909, 

J. H. Quinn, 1891: J. H. Radigan, 1901: P. 
D. Renzi, 1899: J. Regester, 1893; D. Regester. 
1895; C. C. Roffee, 1891; L. Roe, 1909: V_ 
Sallander, 1894: F Schattle, 1890: W. J. 
Schattle, 1899; [, Schaumuller, 1902: | a 
Sherman, 1912: J. Shanahan, 1890; W. E. Shir- 
ley, 1900; C. H. Shippee, 1911: A. Shaw. 1907: 
H. Shaw, 1903: T. Singleton, 1902: J. Simoni. 
iar: €. BE Soderstrom, 1904: H. § 
1896; J. Stephenson, 1888; A. C. 


1903; Axel Staf, 1898; G. P. Start. 1907; W. 


I.. Stone, 1901: T. Sullivan, 1906: E. J. Swee- 
ney, 1913; J. F. Swain. 1906. 

W. Talbot.. 1910; J. C. Tanner. 1909; R 
Thompson. 1903; J. H. Thompson, 1899; T. 
Tongue, 1909: J. Tongue, 1910; Pp, Trapp, 


1911; E. Trueman, 1905; H. Vale, 1889: M. T 
Vesey, 1906: F. W. Walden, 
1902; R. E. Walker, 1909: A. 
1907: F. R. Westell, 1909: E. 
W. E. White, 1902: N. FE. White, 1900: C. F- 
Wilber, 1904: F. W. Wildenhaim, 1898: W- ie 
Wildenhaim, 1901: A. Wilding, 1901: Ww. H. 
Williams, 1898: H. W. B. Wing, 1905: W. 1 
Winslow. 1891: Laura Winsor, 1910: A. P. 
Wilde, 1903: F. W. Woodbine, 1905: Jas. W. 
Woolley, 1889: F. R. Woodward. 1909: George 
Wright, 1901: F. ¢. Wyatt. 1904: T. F 


1900; W. Zekowski, 1910. 

The retired members of the club are: P 
Conley. 1880: W. A. Day, 1880: E. F. Tohn 
son, 1886; H. A. Knowlton. 1885; F. F. Knowl 
ton, 1880; T. W. Marsden, 1875; FE. P. Mason. 
1274- T. W. Shea. 1887 C. E. Weeks, 1870: 
W. Warfield 
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M. "Molloy, 


Spencer, 
Sternberg, 


1890; W. Warren. 
A. Wainwright. 
H. Whale, 1903: 


H. Yates, 


Receive Fifty Year Gold Service Buttons 


| 
} 


} 


| 
} 









J. Alford, 1891; J. J. Bailey, 1897; Clara 
Beesley, 1911: c Benziger, 1902; E. L. 
Blake, 1886; F. Bower, 1880; Maude Bowers, 


1911; J. W. Bradshaw, 1885; A. B. Brown, 
1883; H, Brookes, 1887; W. H. Bumpus, 1895; 
J. B. Carr, 1904; C, Cherms, 1889; C. W. Clis- 
sold, 1885; G. Glegg, 1902; J. Conroy, 1890; 
ae Cornog, 1895; Wm. Crook, 1880; E. Crocker, 
1878; W. T. Crookes, 1884: T. W. Cross, 1889; 
C. E. Davies, 1891; H. A. L. Deacon, 1901; 
G. Docker, 1889; J. P. Doyle, 1883; J. Doyle, 


1903; W. J. Dwyer, 1898: P. Egan, 1895: 
J. J. Ehliis, 1901; R. A. Finter, 1895; <A. 
Fournier, 1890; H. V. Gardiner, 1880; J. 
Gatta, 1909; ¢. Gay, 1896; C. W. Gower, 1898; 
C. C. Green, Ise: Cc §. Gustafson, 1905: 
eS -& Gunnerson, 1905; W. D. Hall, 1887; 
I. R. Harris, 1882; H. Hallgreen, 1892; | 


Haminovitz, 1903; C. J. Hennigan, 1888: FA’ 
Hillberg, 1899: G. Houghton, Jr., 1882; W. 


Holland, 1891; A. F, Hughes, 1901: W. E. 
Jordan, 1878: cL. Ww, Kendrick, 1887; B. T. 
King, 1911; T. E. Kiernan, 1889; L. Langill, 
1887; L. G. Lewis, 1901; H. C. Lloyd, 1881: 
J. MacKenzie, 1892; E. E. McIntosh, 1891: 
P. McLaughlin, io C.F Manning, 1901: 
IF. Marchetti, 1907; Harry Morrow, 1888; W. 


1891; R. E. Peters, 1889: C. L. 
Ss. Phillips, 1892; S. S. 
1893; W. E. Pimble, 
Pratt, 1884. 


J. Moreton, 
Petterson, 1895; W. 
Pidge, 1880: S. Pinder, 
1895; W. S. Prospert, 1902; F. U. 


Chas. Rondino, 1906; A. E. Shakel, 1886; 
Jas. Shearman, 1891; C D. Slocum, 1888: 
A. L. Smith, 1892: H. Smith, 1886: Emma 


Smith, 1910: J. A. Smith, 1886; G. A. Stringer, 


1887; E. Stursberg, 1899; J. P. Studley, 1890: 
J. F. Sullivan, 1891: J. Suter, 1895: CG. Swan 
son, 1900 E. E. Syner, 1891; D. W. Taylor, 
1889; B. W. Vickary, 1899; L. J. Vient, 1904: 
G. E. Vigurs, 1891: F. ¢ Warner, 1895: W 
A. West, 1902: F. C. Wheat, 1889; D, Wilmot, 
1899; O. Williamson, 1896; O. Wikstrom, 1896: 
C. Wilson, 1909: W. Woolley. 1890: W. Wyatt, 
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Chase Holland Marks 20th Year as 
Head of San Angelo Business 


SAN ANGELO, TEX.—On May 20, Chase 
Holland celebrated his 20th anniversary 
as head of the Holland Jewelry Co., one 
of the most widely known retail jewelry 
establishments -in the Southwest. The 
occasion was recognized by a local news- 
paper which devoted the greater part 
of a page to a history of the concern and 
illustrations of its head and staff. 

A history of the Holland concern re- 
veals that Mr. Holland had engaged an 
architect to draw plans for a jewelry 
store which he was to establish in Laredo, 
Tex., but learning that C. C. McBurnett 
was ready to sell his store in this city, 
he came here on May 18, 1918, and two 
days later took over the business. Since 
then the business kad grown in size and 
importance and today has 11 employes. 
Its manufacturing department is another 
important division of the business, one of 
its most popular items being the Spurclip. 
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: _ for all who buy, sell, work or 
dmire the Precious Metals 


Figuring Value of Old Gold o... 
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Solutions. a 


‘Handling them to Advantage 








New facts on gold, white gold, palla- 
dium, steels; lists of dealers; tables, 
etc. Meant for the experienced user. 


Get a copy for each employee! 
Send $1.00 and ask for new edition. 


Jewelers Technical Advice Co. 
136 Liberty St. New York City 

















BB) NON-REPORTING STATES 
[J INSUFFICIENT DATA 


Retail Jewelry Sales Map for May 1, 1938 








Map shows jewelry store sales, by states, for April, 1938, compared with April, 1937, 
The 812 stores which supplied their sales data to the Retail Trade Information Service 
of the U. S. Department of Commerce had a combined sales volume in April of $1,910, 
500, a decline of 14.2 per cent from April, 1937, but a gain of 7.8 over March, 1938, 


Last year, April sales gained only 7.4 over March. 


April business was better than a 


year ago for 40.3 per cent of the firms, better than March’s business for 57.5 of them. 





Tinley L. Combs Observes Half 
Century in the Jewelry Trade 


Omana, Nes.—Tinley L. Combs, former 
president of A.N.R.J.A., celebrated his 50th 
year in the jewelry business on April 27. 
Commenting on the occasion, Mr. Combs 
said, “I expect the second 50 years to 
be even more pleasant because I have 
learned how to enjoy life more _ thor- 
oughly.” 

Arriving in this city, 50 years ago, Mr. 








of the Jewelry Trade 


15 WEST 47th STREET 








PLATINUM 


IRIDIUM, RHODIUM, 
RUTHENIUM, PALLADIUM 


IRIDIUM-PLATINU™M 


In all degrees of hardness for the requirements 


The Quality of all our Metals and Products 
fully guaranteed 


PLATINUM WEDDING RINGS 


CHANNELLED-—PLAIN—ENGRAVED 
RHODIUM PLATING SOLUTIONS 


JOHNSON, MATTHEY @ CO. 


INCORPORATED 
The oldest established and World-renowned Refiners 


Telephone: Bryant 9-4645 


and other Industries 


NEW YORK CITY 
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Combs began by peddling jewelry to 
homes and employes at railroad yards 
packing houses and manufacturing plants, 





af 


TINLEY L. COMBS 


An unpleasant incident occurred in these 
early days when a man owing Mr. Combs 


$1,500 failed. He finally paid in mer- 
chandise but Mr. Combs later found that 
the merchandise was mortgaged for 
$4,500. This placed the young jeweler 
in a position of being “$3,000 worse off 
than nothing,’ but self-pride and ambi- 
tion impelled him to assume the handicap. 

His fair dealing made him many cus- 
tomer-friénds whose children and grand- 
children are still patronizing his store. 
Mr. Combs has always been active in 
civic, fraternal and church circles and in 
national and State trade association work. 
He was president of the A.N.R.J.A. from 
1912 to 1915. Two sons are now affiiat- 
ed with Mr. Combs in the business which 
is operated at 1617 Harney St., this city, 
under the style of T. L. Combs & Sons. 


Gruen Watch Co. Reports Largest 
Earnings in Its History 
CiIncINNATI—Gruen Watch Co. re- 
ported the highest earnings in its history, 
$726,142, for the fiscal year ended March 
31. Under the leadership of Benjamin S. 
Katz, former president of Katz & Ogush, 
manufacturing jewelers, New York, who 
two years ago reorganized Gruen, this 
company has pushed steadily forward. 
Mr. Katz reported to his stockholders 
that the company has paid $286,064 due 
on its debentures and has retired 20 pet 
cent of its class A preferred stock, both 

out of its earnings. 
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Special No. 10X —<«/0 size, 7 
jewel Elgin or Waltham Man’s watch in 
Star 10K yellow gold rolled plate case, 
steel back. Complete with leather strap 


$6.75 


and gold filled attach- 


Same with 15j. movement, $8.75 


With leather cord band as illustrated 
75 cents extra 


Send for our new 1938 24 
page catalog illustrating hun- 
dreds of exceptional values 
in high grade reconditioned, 
guaranteed watches. 


WEKSLER & GOODMAN, Inc. 


Distributors of Keystone, Star, Belove, 
Master and |. D. Watch Cases 


5 South Wabash Ave., Chicago, Ill. 








The A-B-C’s of 
INSURANCE 


—, 


See that you have— 


mple coverage 


[B] est protection available 


IC] ost low 


[D] ecide to carry National 
Jewelers Mutual policies for 
protection against fire and 
windstorm. 


Present dividends on fire policies 


33 1/3%, 


“Today’s loss is not covered by 
tomorrow’s policy.” 


N A TT oo oe 6 


EWELERS 
MUTUAL 


INSURANCE » COMPANY 


FIRE 


JEWELERS INSURANCE BUILDING 


NEENAH, WISCONSIN 
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U.S. Court Hears 


| 


L. & C. Mayers Co. 
Appeal FTC Order 


The fate of L. & C. Mayers Co., Inc., 


litigation which has held the attention of 
| the jewelry trade for many years rests 


| 
| 


| with the United States Circuit Court of 


| Appeals, briefs and oral arguments in an 


| appeal of 


| will continue this case on 


the F.T.C. cease and desist 
order having been submitted at a session 
of the court, May 5, in the U. S. Court 
House, New York City. 

A decision is expected on June 6 when 
the court convenes to announce decisions. 
It is considered unlikely that the court 
its calendar 
over the summer recess. 

Edward L. Smith, attorney for the Fed- 


| eral Trade Commission, argued that the 


| cease 


and desist order of November, 
1935, should be affirmed and maintained. 
Felix H. Levy, A.N.R.J.A. counsel, pre- 


| 





sented a brief as amicus curiae in sup- | 


port of the order. 

Counsel for the respondent contended 
that the matter is purely a question of 
law and resolves about the interpretation 
of the word “wholesaling.” Counsel main- 


tained that sales in the third of six cate- 


gories into which the company’s 


sales | 


have been divided, and which provides | 


by far the most substantial part of its 
business, were directly with the purchas- 
ing agents of industrial concerns, public 
utilities, banks and other similar organi- 
zations, who in turn make sales to their 
employees. 


Upon questioning by the court the 


Mayers’ attorney said that there was no | 
way of knowing whether a buyer order- | 


ing a piece of merchandise was doing so 
as a purchasing agent or whether he was 
doing so as the ultimate consumer. He 
contended that subsequent large orders 
might be lost if a small order should be 
refused on the grounds that the sale was 
being made directly to a consumer. 
Respondent’s counsel categorically de- 


| nied the value of the three types of testi- 


| there 


mony produced by F.T.C., contending that 
is no true standard of value for 
such merchandise as diamonds; that some 


| of the evidence was improperly identified ; | 


and that witnesses had selfish motives. 
The point was made that of the 61 wit- 
nesses called 51 were members 
American National Retail Jewelers’ Asso- 


| ciation, and six were members of similar 


| Boyd 


organizations and that “their interest is 
not a public interest but a selfish one.” 
The retail trade was represented by 


of the | 


William D. McNeil, A.N.R.J.A. president; | 


Charles T. Evans, A.N.R.J.A. secretary; 
Evans, assistant secretary; Ken- 


| neth I. Van Cott, chairman of A.N.R.J.A.’s 


| Martin 


Wholesale-Retailing committee, and the 
trade press. 

The court consisted of Presiding Judge 
Manton, and Judges Learned 
Hand and Augustus N. Hand. 


Telechron Issues Agreements 
For All Fair Trade States 


The Warren Telechron Company, man- 
ufacturers of Telechron self-starting elec- 


| tric clocks, announced adoption on May 2 


of Fair Trade Agreements in all states 
in which Fair Trade laws are in effect. 


Agreement forms were distributed to 
dealers and distributors on that date. 
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NOBLE 


JEWELRY FINDINGS 
for Manufacturing 
and Repair Work 


F. H. NOBLE & CO. 


Manufacturers 


559 W. 59th Street, CHICAGO 





ARE PORTFOLIO 















Boost sales now, with a new Zouri 
Store Front. Write for Portfolio 
with interesting pictures and in- 
formation on new developments. 


STORE FRONTS 


Zouri Store Fronts, Niles, Michigan. 


Please send free copy of Porifolio. li 


NAME 





ADDRESS 








CHARMS AND FAVORS | NACJ Prepares for 
In Sterling Silver and Gold Plated 





Write for complete catalogue 


Simons Bros. Company 
269 S. 9th St. Philadelphia, Pa. 


Dunkirk 


A POPULAR PRICED 
STERLING LINE 
OF QUALITY 


& 
Lf you need 


Tea Sets (old or new) 
hanging in price 
from $75 to $1500 
Write us 
Send for photos 


GOLD RECOVERY & 
REFINING CORPORATION 


53 W. 47th ST., NEW YORK CITY 

















Chicago Convention 


Sept. 11 Through 15 


Cuicaco, ILL.—Despite the fact that its 
12th annual convention will not be held 
until September, the National Association 
of Credit Jewelers reports that 90 per 
cent of its exhibit space has been sold, 
and expects that the remaning 10 per 
cent will be contracted for several weeks 
before the conclave opens in the Hotel 
Sherman, Sept. 11. 

The association plans to follow the 
same procedure successfully used at the 
1937 convention, namely to open the con- 
vention and exhibits at 9 o’clock Sunday 
morning, permitting jewelers in the Chi- 
cago area, unable to leave their business- 
es, an opportunity to view the displays. 
These exhibits will remain open every 
day of the convention, closing at noon, 
Thursday, Sept. 15. The banquet in the 
ballroom of the convention hotel, Thurs- 
day night, will be the final affair of the 
credit jewelers’ activities. 

Plans for the business program have 
been radically changed and this year in- 
stead of presenting nationally known out- 
side speakers, the association is planning 
to present and discuss some of the vital 
problems now facing the retail jewelry 
industry. Among some of these subjects 
will be a plan to promote the sale of 
diamonds suggested by President William 
Gibson. A sales promotion plan for dia 
monds will be offered by two advertising 
experts, who will also conduct an adver- 
tising clinic. There will also be a session 
on legislation, as well as clinics on store 
administration and operation and the cost 
of doing business. 

Following is a complete list of exhibi 


| tors to date: 








L.. Adels Co., Allison-Kaufman Co., American 
Jewelers Bureau, Amerith Division of Celluloid 
Corp., Aristocrat Clock Co., Arnstein Bros. & 
Co., Art Metal Works, Arsea Sales Co., Astor- 
loid Manufacturing Co., The Ball Co., Bardach 
& Gran, Bass-Luckoff Co., Benrus Watch Co., 
Bock-Lewis Co., Bristol Seamless Ring Co., 
Bruner-Ritter, Inc., Buffalo Jewelry Case Co., 
Bulova Watch Co., Buss-Linthicum-Thorson, 
Inc., Ed Cain & Co., The Carack Co., Chicago 
Flexible Shaft Co., A. Cohen & Sons Corp., Con 


| tinental Silver Co., Davidson & Sons Jewelry Co.. 


Frank Davis & Associates, Inc., Dennison Man 
ufacturing Co., E. I. duPont 
Co., Eichberg & Co., Electric City Box Co., Elgin 
American Co., Elgin National Watch Co., Farber 
Bros., S. W. Farber, Inc., General Electric Co., 
Goodman & Co., B. & E. J. Gross Co., J. H. 
Gross & Co., Gruen Watch Co., Hamilton Chain 
Co., Inc., Hamilton Watch Co., The Harris Co.. 
Leo Heilbrun Co., Inc., Helbros Watch Corp., 
The Heller Co., A. Hirsch Co., Hoffman-Good- 
man Mfz. Co., J. Horowitz & Son, International 
Silver Co., L. & M. Kahn & Co., Kinsley-Kovsky 
Jewelry Mfg. Co., Knapp Monarch Co., Knight 
Leather Products, Jacques Kreisler Sales Corp., 
Walter Lampl, Lehman Bros. Silverware Corp., 
Limoges China Co., L. Luria & Son, McGraw 
Electric Co., Manheimer Watch Co., Marathon 
Co., C. & E. Marshall Co., M. A. Mead & Co., 
The Merit Co., Miracle Products Inc., Monarch 
Watch Co., New Haven Clock Co., Ollendorff 
Watch Co., Oneida, Ltd., Packard Shaver Co., 
The Parker Pen Co., Parker Watch Co., Pro-phy- 


lac-tic Brush Co., M. A. Reich, Simeon L. & 
George Rogers, William A. Rogers, Ltd., A. 
Sauer & Co., Savoy Watch Co., Inc., J. J. 


Schmukler & Son, Paul H. Samuels, Inc., Ses- 
sions Clock Co., W. A. Sheaffer Pen Co., Shi- 
man Bros. & Co., M. H. Shiman & Co., Inc., 
Silbermann, Kohn & Wallenstein, Inc., R. F. 
Simmons Co., Spear & Susskind, Spelrein Lug- 
eage Corp., Standard Novelty Box Co., Inc., 
Stein-Ellbogen Co., Louis Stern Co., Stern & 
Stern. Inc., Stetson China Co., S. J. Surnamer 
Co., Inc., Swartchild & Co., Swift & Anderson, 
Inc., Tavannes of America, Inc., Universal Cam- 
era Corp., Wahl Eversharp Co., Waltham Watch 
Co.. Warner Jewelry Case Co., Weissman Watch 
Co.. Inc., West Bend Aluminum Co.. J. J. White 
& Co., The Wiesen-Hart Press. Wolfsheim & 
Sachs Co., Tne.. and Zickerman Bros., Tne. 
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37 MAIDEN 
H. KURI, New vor. ny 
BUY DIRECT FROM IMPORTER 


SPECIALLY REDUCED PRICES FROM JUNE 5 
to JULY 10, 1938 


FINISHED BALANCE STAFFS 
for Swiss Watches. Also imitation 
Staffs for Elgin, Waltham and 
other American Watches. 3000 gross 
in stock, over 300 different sizes, 
models and lignes. 
Per dozen (not less of one kind)... 
12 dozen, { dozen or more of each 
kind 
Per gross (not less of one kind).. 
50 gross Balance Staffs 
ASSORTMENTS of Balance Staffs 
fo, either A.S., BULOVA or 
GRUEN Watches, from Baguette 
to 102 ligne. Each assortment con- 
tains 12 different models. Asst. of 
4 dozen...$1.00. Asst. of 6 dozen. 
Balance Staff for SWISS Watches. 24 dif- 
ferent models from 2!/2 ligne Baguette to 
13 ligne. Per assortment of 6 dozen........ 
CABINET of 144 Dozen Balance Staffs, 144 
different kinds for Swiss Watches or for Swiss 
and American Watches, | dozen of each kind. 
Each size or model in separate, celluloid, 
rust-proof bottles, fitting approximately 200 
DIFFERENT MOVEMENTS, from Baguette 
to 16 size. Per assortment of 144 dozen. 
Per assortment of 144 half-dozens 
Also in stock STEMS for SWISS Watches. 
Per dozen of one kind 
Per gross (not less of 
Assortment of 12 dozen, 
each kind, per gross . 
ASSORTMENTS of STEMS for either A.S., 
BULOVA or GRUEN Watches, from Baguette 
to 10% ligne. Each assortment contains 
12 different models. Asst. of 4 dozen........ 
BALANCE HOLE JEWELS for American 
Watches, high grade quality, per dozen.... 
HIGH GRADE QUALITY OF MAIN- 
SPRINGS, for Swiss Watches, per dozen.... 
For American Watches, per dozen 
Shipped C.O.D. or against payment 
vance. Postage Charged. 


d) 
{1 dozen or more of 














The Spirit 


of service 


issincere and spontaneous 
at the Lexington. You'll find 
it a refreshing innovation 
in a large,modern hotel... 
801 comfortable rooms with 
tub and shower bath, and 
radio from $3.50. 


Visit the Famous 


Sst, Loom 


@ On your next trip to New York 
be sure to see Manhattan's most 
unique restaurant. An authentic 
Hawaiian setting, even to a trop- 
ical hurricane. It has “taken the 
town by storm.” Dining and danc- 
ing nightly. 


HHOTEL LEXINGTON, 


LEXINGTON AVENUE at 48th STREET 
NEW YORK, N. Y. 


Charles E. Rochester, Managing Director 
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Cuckoo CLOcKs 
Cuckoo CLocKs 
WITH MUSIC 







as ~~ Cuckoo Quail CLOcks 
= ag Deliveries in best Qualities 


HUBERT HERR 


Clock Manufacturer 
Triberg, Black Forest, 
Germany 








THE JEWELERS’ CIRCULAR-KEYSTONE 
for June, 1938 














uw 





en CT—"lC CrCl! 





iL 








NEW YORK: 


Nathan Lustig, jeweler, has taken 
larger quarters at 11 John St. 

Leo M. Kirsch has removed his jewelry 
establishment to 48 W. 48th St. 

J. Dembitz, diamond setter, has moved 
from Room 725 to larger quarters in 
903, at 87 Nassau St. 

Murray Lang, salesman for Whitelaw 
Bros., Inc., 48 W. 48th St., is no longer 
connected with the firm. 

The Rosenfeld Chain Co., formerly at 
49 Maiden Lane, has moved to new and 
larger quarters at 11 John St. 

Albert C. Rutan, cultivated pearls, has 
moved his business from 607 Fifth Ave., 
to new quarters in 665 Fifth Ave. 

The Chilton Pen Co. is announcing to 
the trade that its general offices are now 
located at 93 Summit Ave., Summit, N. J. 

A suite of eight bright new offices, 
newly furnished and redecorated, has 
been occupied by Norman M. Morris, 
Inc., on the sixth floor at 608 Fifth Ave. 

Roland Gloor, 10 W. 47th St., has pur- 
chased the complete material department 
of Edmond E. Robert, Inc., watch import- 
ers, which business was recently liqui- 
dated. 

E. Frank, who operates a retail jewelry 
business at 2323 Broadway under the 
style of Frank’s, and Mrs. Frank cele- 
brated their 50th wedding anniversary, 
recently. . 

The firm of Otto Baer, importer of 
semi-precious stones, 21 Maiden Lane, has 
been incorporated and hereafter will be 
known as Baer Bros., Stone Cutters and 
Importers, Inc. 

R. W. Johnson & Co., jewelers and sil- 
versmiths, have leased for 10 years a 
shop in the Hotel Waldorf-Astoria, Park 
Ave and 50th St. The shop will be reno- 
vated and air conditioned. 

A resolution to the effect that all mem- 
bers of the Precious Stone Dealers Asso- 
ciation will be closed all day Saturday 
during - June, July and August, was 
adopted at a recent meeting. 

Edward Krehbiel, vice-president of 
Black, Starr & Frost-Gorham, Inc., 594 
Fifth Ave., was recently re-elected a di- 
rector of the National Better Business 
Bureau for a term of one year. 

The Ingersoll-Waterbury Co., for 
many years at 30 Irving Place, is tem- 
porarily located at 30 Rockefeller Plaza. 
After its offices are finished, possibly this 
month, the concern will occupy a suite 
on the 17th floor at 9 Rockefeller Plaza. 

The establishment of Walter Lampl at 
20 W. 47th St., is undergoing extensive 
alterations and when completed about 
July 1 the concern will enjoy enlarged 
quarters. In the meantime there will be 
no interruption in the concern’s services 
to the trade. 

M. H. Shiman of M. H. Shiman & Co., 
manufacturing jewelers and importers of 
precious and semi-precious stones, 48 W. 
48th St., will sail June 4 for the European 
markets. Mr. Shiman will remain abroad 
until early October when he will return 
to New York. 

The Sterling Advertising Agency, Inc., 
70 W. 40th St., has been appointed ad- 
vertising and publicity counsel for Ap- 
parel and Accessories Associates, Inc., the 
organization which is sponsoring the 
building at the New York World’s Fair 
In the interest of the fashion industries. 

Isidor Bernstein, who for more than 
40 years conducted a jewelry store at 143 
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Sands St., near the New York Navy Yard 
in Brooklyn, died May 9 in his apartment 


in the Hotel St. George. He would have | 


been 73 on July 4. 


Louis E. Miller, one of the original | 
partners in the firm of Miller Bros., Dal- | 
las, Texas, has taken over the business | 


and will continue to do a wholesale dia- 


mond business under his own name at | 


475 Fifth Ave., here. 


Jacques G. Monod of Le Coultre Watch- | 
es, 576 Fifth Ave., sailed the latter part | 


of May on a six-week trip abroad dur- 


ing which he will visit the Le Coultre | 


factory in Lausanne, Switzerland. Mr. 
Monod is accompanied by his wife. 

Joseph Beilenson, of L. Beilenson & 
Son, diamond importers, 22 W. 48th St., 
was a passenger on the Nieuw A™mster- 
dam when it sailed for Europe May 21 
on its maiden voyage. Mr. Beilenson 
has gone abroad for a short buying trip 
to the diamond markets of Holland and 
Belgium. 

The retail jewelry business established 
in 1863 by the late F. Schneider, 228 
Seventh Ave., was liquidated and discon- 
tinued on April 30. Since the death of 
Mr. Schneider about 30 years ago the 
business had been carried on under the 
founder’s name by L. C. Bunte, who re- 
tired with the firm’s liquidation. 

The Quaker Ridge Club, at Mamaro- 


neck, N. Y., will be the scene of the an- | 
nual outing of the Jewelers’ 24-Karat | 


Club, of New York, Tuesday, June 21. 
Facilities will be available for golf, swim- 


ming and tennis, and less-strenuous games | 


will be provided by the committee headed 
by Daniel Price. Luncheon will be served 
at 1.30 p.m. 

The strike among employees of the 
Busch jewelry stores of New York which 
started May 17 was still in progress when 
this issue went to press. A representative 
of United Retail Employees Local 830, a 
C.1.0. affiliate, claimed 275 workers were 
on strike, but Walter Chalaire, attorney 
for the jewelry firm, said that only 60 
employees had gone out. 

The firm of M. & D. Miller, Inc., re- 
cently formed by J. Meredith Miller and 
his brother, Donald M. Miller, with of- 
fices and showrooms occupying an entire 
floor at 139 Fifth Ave., has been named 
sole agent for five English potteries. They 
are George Jones & Sons, Ltd., Alfred 
Meakin, Ltd., John Maddock & Sons, Ltd., 
A. J. Wilkinson, Ltd., and R. Sudlow & 
Sons, Ltd. 

Charles M. Potter, formerly of 385 
Madison Ave., has joined the firm of 
J. H. Venon, Inc., china and glass house, 
104 Fifth Ave., and will travel for them, 
covering the Middle West territory. Mr. 
Potter is also maintaining for the present 
his line of Czechoslovakian glassware 
which is being displayed at 104 Fifth 
Ave., where it is in charge of Miss 
Angela Donovan. 

Schwartz Bros., 560 Fifth Ave., have 
been stopping the crowds in recent weeks 
with a convincing demonstration of the 
prime qualities of the Gotham watch. 
One of the watches suspended on a chain 
is lowered to a magnetic point to which 
it is attracted for a few seconds. It then 
gets a hard jolt in a fall to a steel plat- 
torm and finally is completely immersed 
in a tank of water. 

A remarkable collection 
silver, about 800 pieces, 
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Diamonds 


and 
Diamond Mounted Jewelry 
WHITELAW BROTHERS 


Diamond Importers and Cutters 
48 West 48th St. New York City 











NAVON & MISRAHI S. A. 


ANTWERP, 26 rue Simons 


Export: Diamonds of all qualities 
Import: Cultured pearls 


Buying Agency at Kobe 
Established in 1911 


Correspondence invited 
References given and required 


Representative for U. S. A. 


SAL GUTWIRTH 


580 FIFTH AVE., NEW YORK 





“ORIENTA” 
CULTURED PEARLS 
of QUALITY 


Lous Chrihlic ¢fb 


65 NASSAU STREET NEW YORK 








“JADE” 


“The Gem Of Ages” 


We carry a complete line of Jade in 
various sizes and shapes. Should you 
have difficulty in obtaining the Jade 
you desire, please write us as we can 
fill your every requirement. 


Crinese GEMS CO, 


20 West 47th St. New York 











VARNISTARS 


Perfect Five-Pointed Stars 
Individually cut and beautifully 


faceted from the finest quality 
clear white Genuine Crystal. 


STEPHEN VARNI CO. 
580 Fifth Ave. New York 

















Coat of Arms Seals 


ENCRUSTERS 


BRAUNFELD &© MEHLMAN 
108 FULTON STREET 


Drilling NEW YORK, N. Y. Gem Cutting 











Diamonds, Pearls, Precious, 
Synthetic & Imitation Stones 


S. NATHAN & CO., Ine. 
71-73 Nassau Street, New York 


Orders for Jobbing Stones and counties 
Work aes and Promptly Fille 














TRADE WATCH REPAIRING 
All W ork Guaranteed One Year. 


Write for Price List 


GEDDES & CRAMER 


1113 Chrisler Ave., Schenectady, N. Y. 
Service That Satisfies 











Fine 


“WATCH REPAIRING 


Also Watch Movements fer 
replacement in odd size cases. 


JOS. HUMAIR 
20 W. 47th St., New York. Tel. BRyant 9-0963 











STOP WATCHES 


Low-Priced Line. 

7 Jewels—Popular Sellers. 
Fully Guaranteed. 
Write for free Catalogue 
No. C-6 


BRENET WATCH CO. 
266 W.40th St.,New York 














FOR RENT 
42-46 West 48th St., N. Y. 


Ideal Jewelry manufacturing and showroom 
units from $35 up, also north light units. 
Inquire George Forbes CHelsea 3-2000 


Adams & Co. Real Estate, Inc. 
1107 Broadway, New York 




















The Mail Order Material House 


WATCH MATERIALS 


LOWEST PRICES — PROMPT SERVICE 
WRITE FOR PRICE LISTS 


DEAN COMPANY 


87 NASSAU ST. 


NEW YORK, N. Y. 





RCH CROWN TAGS 


CELLULOID — METAL — PARCHMENT 
Send for Catelog Illustrating 
Our New Improved Line 
18 Crawford St. Newark, N. J. 














PATENT YOUR IDEAS 


send a Sketch or Model 

of your invention for 

CONFIDENTIAL 
ADVICE 






for ANY Invention or Trade Mark 








)E | BECE—— 


SELF-WINDING 
WATERPROOF WATCHES 
48 WEST 48TH ST. 


NEW YORK 
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| three centuries, was opened on May 17 


and will continue until Sept. 18, at the 
Metropolitan Museum of Art. With the 
exception of about 50 pieces, none of 
this silver has been publicly shown in 
America, and a large percentage of it 
came to these shores on loan from Euro- 
pean public and private collections. 

The following concerns recently char- 
tered to engage in the jewelry business 
in this city: Clapp-Zimmerman, Inc., 
Travel Prayer Ring Corp., Kantor 
Novelty Co., Jaccard-Bibeau & Co., Im- 
perial Art Corp., Vacheron & Constantin 
and Allied Watches, Inc., and R. W. 
Johnston & Co. The Anderson Jewelry 
Co., was also incorporated to do business 
in Queens County and the College Jewel- 
ers, Inc., in Kings County. 

Don R. Leveridge, of A. D. Leveridge, 
607 Fifth Ave., returned from Europe 
May 20, after being abroad since last 
January. While in Europe Mr. Lever- 
idge supervised the concern’s diamond 
production in Amsterdam and Antwerp, 
and also directed work in Switzerland on 
the concern’s millimeter gauge and weight 
estimator. He reports that while in Lon- 
don, he was informed that the syndicate 
was firmly maintaining prices. 

A program of entertainment which 
compares favorably with the successes 
of recent years has been planned for the 
summer affair of the Maiden Lane Out- 
ing Club, which will be held Saturday, 
June 4, at the Elks Club, Oakwood 
Heights, Staten Island. A baseball game 
in the morning; lunch under the trees; 
more games in the afternoon, and dinner 
and entertainment at night is the program 
as arranged by Bill Richards, chairman, 
and his coworkers, Dave Weinberg, John 
Tonry, Louis Cutler, Harry Lynch and 
Harry Blasi. 

The Federal Trade Commission has 
issued a complaint against Sinnock & 
Sherrill, Inc., 15 Maiden Lane, New York, 
alleging unfair competition in the sale 
of certain of its products. Penknives 
sold and distributed by the respondent 
company are alleged to have been brand- 
ed with the symbols 10K and 14K, thus 
representing to purchasers that the mount- 
ings of such knives are composed wholly 
of gold of the fineness and quality rep- 
resented. The complaint charges that 
such knives do not have mountings com- 
posed wholly of gold of the character and 
quantity indicated but that the only gold 
therein is a thin outer shell placed over 
and concealing the metal or brass filling. 

A complete expose of the working of 
the jewelry auction “racket” was given 
to the members of the Metropolitan Re- 
tail Jewelers Association at a meeting 
April 28, at the Hotel Commodore, by 
Ross Baer, counsel to the Jewelers’ En- 
forcement committee. “There is only a 
certain amount of jewelry and allied mer- 
chandise to be sold in every community 
and when that saturation point is reached 
sales drop off. Each sale made through 
these auction houses is one less for one 
of you jewelers,” Mr. Baer said. He ex- 
plained that the retail jewelers have a 
real instrumentality to control the auction 
evils in Article 22 of the New York City 


code, if they will cooperate in bringing. 


irregularities to the attention to the Com- 
missioner of Licenses. 

The Associated Credit Jewelers of 
New York and New Jersey at its annual 
meeting, May 11, at the Hotel McAlpin, 
reelected its president, C. M. Bradbury, 
of the Royal Diamond & Watch Co., and 
its executive secretary, William Wagner. 
Other officers named were: William Van 
Busch, Busch Jewelry Co., first vice-presi- 
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dent, reelected; Rowland D. Goodman 
Tappin’s Jewelry Stores, Inc., second vice. 
president; B. H. Natchez, Finley Straus 
Inc., third vice-president; M. §, Abelson, 
Abelson’s, Inc., chairman, board of gov. 
ernors; and Alvin R. Baer, Baer’s Amer. 
ican Watch & Diamond Co., treasurer 
reelected. Among the activities of the 
last season were: Supervision of jewelry 
advertising; study of legislation and ep. 
operation with agencies engaged in prom- 
ulgating legislation; cooperation with 
manufacturers in checking organized 
price-cutting; educational work along 
lines of merchandising; study of business 
factors affecting credit selling; and ¢p. 
operation with other agencies in curbing 
unfair practices in credit-selling. 
Howard Beehler, chief technician of 
the Research Bureau of the Hamilton 
Watch Co., delivered a lecture on_ posi- 
tion timing and correction of errors at 
the May + meeting of the Horological 
Society of New York. By charts he ex- 
plained how important the hairspring 
and poising of the balance were in cor- 
recting position errors. W. Hoffsommer 
demonstrated his device for vibrating 
hairsprings. Instead of counting the turns 
of the balance, the vertical swings were 
amplified and registered by flashes. The 
society promised the Horological Associa- 
tion of Rochester that it would actively 
subscribe to a move to secure State licens- 
ing of watchmakers, elevation of repair 
standards, and elimination of unethical 
advertising. The following were nomi- 
nated for the elections in June: J. L. Roeh- 
rich, president; F. Semon, vice-president; 
F. Knoll, treasurer; J. L. Gruener, re- 
cording secretary; M. Klein, I. Lemer, 
L. Gerr and H. Morris, trustees; A. Seidl, 
librarian; E. Stein, assistant librarian; 
and H. Naess, W. Hoffsommer, F. Laine, 
H. Moriss, A. Park, A. Frey, G. Keneske 
and H. Fried, executive committeemen. 





THE NEW NICKEL: THE WINNER 





The $1,000 prize winning design for the 
new Jefferson nickel, submitted by Felix 
Schlag, Chicago sculptor. The obverse side 
(left) shows a profile of this country’s third 
president, while the reverse side portrays 
Monticello, one time home of Thomas Jef- 
ferson and now a national shrine. 





. .. AND A JEWELER’S DESIGN 





Christian A. Jakobb, New York jewelry de- 
signer, submitted this striking concept in 
the national competition in which 400 artists 
participated. Mr. Jacobb modeled President 
Jefferson nearly full-face, and in the reverse 
side skilfully delineated a most realistic view 
of the mansion. 
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To C. D. Peacock, Inc., 


go laurels for what was certainly Chicago's 


“window of the month.” With its miniature bridal procession and church 
interior, it captivated large crowds and won much favorable comment. 
Ideal opportunity was afforded for the display of wedding rings. 


State of Washington R.].A. 
Convention Names Committee 
For Second-Hand Watch Law 


SEATTLE, WASH.—Past President Simon 
Burnett of this city heads a committee 
to frame a second-hand watch law in 
this state. He was appointed at the silver 
jubilee convention of the Washington 
R. J. A. at the Olympic Hotel, May 15 to 
17, and other members of the committee 


are Noyes Talcott, Olympia; L. H. 
Burnett, Tacoma; John Penn _ Fix, 
Spokane, and Leo Weisfield, Seattle. 


The six surviving members of the orig- 
inal group of seven who founded the 
association 25 years ago were feted at 
the jubilee dinner, Monday night, May 
16. These charter members are: L. W. 
Suter and A. B. Jones, of Seattle; Horace 





REFINISHED 





24 HOUR WRITE FOR 
REVISED 
SERVICE PRICE LIST 


A FINER GRADE OF WORK WITH MODERN METHODS 


ROYAL DIAL & REFINISHING CO. 
116 NASSAU ST. NEW YORK, N. Y. 





PRECIOUS, SYNTHETIC 7 
and Imitation Stones 

Jobbing Stones Our Specialty 

Expert Pearl and Bead Stringing 


LOMO NOVELTY CO. 


renames Reliability 
NEW YORK, N. Y. 





10 W. 47th S$ 








ay High Grade 


—_ 


c JEWELS AND MAINSPRINGS 
or 
: Swiss and American 
Pry Watches 
ri) Cosmopolitan Watch Material 
Importing Co. 
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87 Nassau St. New York, N. Y. 
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Mierow, 
and 


Condy, of © Sedro-Woolley; A. 
Tacoma; Charles Talcot, Olympia, 
G. A. Dunbar, Yakima. 


John Penn Fix, manager of George 
R. Dodson, Inc., Spokane, was elected 
to the presidency and Dr. W. J. Hindley, 


Seattle, was renamed secretary-treasurer 
for the 16th year. Other officers elected 
were: Louis Friedlander, Seattle, first 
vice-president; J. H. Cundiff, Walla 
Walla, second vice-president; and M. M. 
Cohen, Spokane; Ben Tipp, Seattle, and 
A. N. Gunderson, Tacoma, trustees. 


Mr. Friedlander gave an account of his 
recent European tour. “Store Modern- 
ization and Its Value to the Progressive 
Jewelry Establishment,” was discussed 
by Julius Zell, Portland, Ore. Leo Weis- 
field, Seattle, gave details of the work of 
the Washington State Planning Commis- 
sion, of which he is chairman, in his ad- 
dress on “The Retail Jeweler as a Good 
Citizen.” 

C. Bert Clausin, Spokane, spoke on 
“Problems of Jewelry Distribution.” The 
principal address at the Monday busi- 
ness session was made by Arthur H. Dib- 
bern, Glendale, Cal., vice-president of 
A.N.R.J.A., on “Group Consciousness and 
Personal Loyalty to the High Ethical 
Standards of the Jewelry Trade.” 





MARCH IMPORTS 


Article Number Value 
Watches and watch 
movements ........ 102,728 $284,702 
WIN WIE i die nicine cae> weemes 97.669 
Clock and clock 
movements ........ 731 3,940 
CE MNO he oe newness avawes 1,120 
Diamonds- 
Rough, wneut ........ 6.495 cts. 537,134 
CMe COE ooo abate ens 18.700 cts. 968,436 
Pearls and parts, un- 
strung, unset 
NARUNEE Vici viewnentes oewen 17,552 
Cen fou cccceesas. castacs 20,365 
Other precious and semi- 
precious stones— 
Mi OE. 5 hike. tears 4,819 
Clee Ce ccawscdeawen. adacas 97 788 





Boston Jewelers Plan Outing, June 22 


Boston, Mass.—The golden jubilee out- 
ing of the Boston Jewelers’ Club will be 
held June 22, at Pemberton Inn, Hull, 
Mass. After an afternoon of competitive 


sports a real New England shore dinner 


will be served. 

William L. Stone and Howard A. Mar- 
tin are in charge of arrangements. They 
expect 400 to 500 to attend. 
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YOU HAVE 
PLENTY POWER 


For Good Motion 
When You Use 
SANDSTEEL CROSSCURVED 
MAINSPRINGS 


Patented. Made in U.S.A. 
For American and Swiss Watches. 


WATCH-MOTOR 
MAINSPRING CO., INC. 
145 Hudson St., New York City 
Send for Catalog <9 








WANTED 
Precious and semi-precious metals and 
Minerals in any form 
WE SUPPLY 
Fusible Alloys 


JOSEF RADNAI 
36 Fulten St. New York, N. Y. 

















Specializing Traveling and Boudoir Clocks 
Also complete Leather Case Service 
110 West 40th St. & New York 











GOLD 
and 


SILVER 
PLATING 


Silverware Repaired 
Equal to NEW 
Removing of Engravings we 


WM. HERTEL & CO., Inc. 
Silversmiths & Platers | 
17 W. 45th St. 
New York City 
“Over 20 years at the 
same address” 





(Before) 
(After ) 











THEODORE MERKT 


Smelter and Refiner of 
all precious Metals 


PLATINUM - GOLD - SILVER 


64 Fulton St. New York, N. Y. 






























IRNKILTON 


CREATORS OF ARTISTIC 


HAND-MADE 


IRIDIUM PLATINUM MOUNTINGS 
F.X. ZIRNKILTON 2!3,8,i274.8x 


PHILADELPHIA 














EMPIRE 


~ PHILADELPHIA: 


SMELTING & REFINING CO. | 


JOIN THE RANKS OF OUR 
SATISFIED CUSTOMERS. IT PAYS. 


GOLD — SILVER — PLATINUM 


713 SANSOM ST. 


PHILADELPHIA 








MOUNTINGS 
OF RECOGNIZED MERIT 


FULMER & GIBBONS, INC. 
117 So. 10TH St. PHILADELPHIA 











BOWMAN 


Technical School 


Courses for Success for 


Watchmakers 
Engravers, Jewelers 
Write for free book ‘‘Your Future and Our School.” 

JOHN J. BOWMAN, Director 
Bowman Blidg., Lancaster, Pa. 
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BYARD F. BRO 
Manufacturer of Distinctive Diamond 


Mountings and Wedding Rings 


805 Sansom Street - PI hiladelphia 
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ORDER YOUR 
TELECHRON and REVERE 
Electric Clocks 
SETH THOMAS CLOCKS 


WESTCLOX PRODUCTS 
MT. VERNON—Amer. Watches 
Repair Dept. Supplies 
From authorized Distributors 
JOS. B. BECHTEL & CO., INC. 
729 Sansom St., Philadelphia 


(Satisfactory service for 42 years) 








Philadelphia College of Horology 


SCHOOL FOR WATCHMAKERS, 
JEWELERS AND ENGRAVERS 


, Broad and Somerset Streets 
PHILADELPHIA, PA. 














ELGIN & BELMAR 


To 


LOUIS SICKLES 


1015 Chestnut St., Philadelphia, Pa. 
“Wholesale Distributors tothe Trade” 











Louis Miller, 60, died suddenly at his 
home, 4817 Walnut St. He had been ill 
for six months. 

Louis Gorenstein, father of Julius Gor- 
enstein, who conducts a jewelry business 
at 717 Sansom St., died May 17, at his 
home 3208 W. Diamond St. 

Harold Meyer, son of Benjamin Meyer, 


| head of the Central Watch Materials & 





Supply Co., Inc., 134 S. 8th St., sailed 
May 27, on the Champlain, for a month's 
pleasure trip to Paris. ' 

Sansom Street probably will be closed 
each Saturday in July and August at 
1 p.m., to give employers and employes 
a long week-end. The custom proved 
popular in the past two years and is 
expected to be continued. 

William Brooks, of 1431 North 61st 
St., jewelry salesman, was held up by two 
bandits on Chestnut St. at 36th, the night 
of April 28, and robbed of two diamond 
rings valued at $800. One of the bandits 
wielded a gun with which he backed Mr. 
Brooks against a building. The other 


| “frisked’” him. 


Death closed a 56-year career in the 
jewelry business when Richard G. Hadly 
died at his home in Frankford, at 4634 
Penn St. Mr. Hadly was 76 years old. 
He first opened a jewelry store on Bridge 


| St. near Frankford Ave., in 1882, and 





then moved to 4812 Frankford Ave. in 
1913. Two sons and three daughters 
survive. 

The Sansom Street Business Men’s As- 
sociation and the Sansom Street Young 
Men’s Business Association are pooling 
their resources and talent to stage a joint 


| picnic, July 23, at Melrose Country Club 


in suburban Philadelphia. For the older 
men, Isaac Shifren, now able to be about, 
following a fall downstairs which in- 
capacitated him for a time, has been 
chosen as co-chairman with Michael Or- 
loff, president of the Young Men’s Asso- 
ciation. There will be the usual contests 
and games. 

All the business men on Sansom Street 
have been invited to the meeting of the 
Sansom Street Business Men’s Associa- 
tion, June 7, at the Hotel Sylvania. Be- 


| hind this mass invitation is a new recog- 


| by the organization. 


nition of the jewelry industry by the 
association and also a drive for members 
For the first time in 
the history of the association, which was 
formed before Sansom Street became the 


| headquarters of the jewelry trade in Phil- 





adelphia, the problems of the jeweler will 
be taken up and discussed. Officers will 
be nominated and elected at the meeting. 
It is expected that 100 or more will be 
there. 

William Ross Eisenhower, who _ rose 
from office boy to chairman of the board 
of J. E. Caldwell & Co., jewelry firm. left 
an estate estimated at “$50,000 and up- 
wards,” the filing of his will for probate 
revealed. Mr. Eisenhower died April 16 
at Ventnor, N. J. The entire estate was 
bequeathed to his widow, Caroline, of 
719 Vernon Road, Germantown. The will 
stipulated that his interest in the Phil- 
adelphia jewelry firm as well as all other 
holdings be held in trust for Mrs. Eisen- 
hower for life to provide a $12,000 annual 
income for her. Upon her death, the in- 
come is to be shared equally by two 
daughters, Mrs. Jay S. Jones, Jr., Phil- 
adelphia, and Mrs. Edward E. Connor, 
Providence, R. I. 
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The Sansom Street Young Men's Busi- 
ness Association held a spring dance May 
20, at Cynwyd Country Club, outsid 
Philadelphia. About 125 members anq 
guests enjoyed the dancing and flog; 
show. One of the features of the latte; 
were amateur theatrical acts by member 
of the association, including Armand 
Jacoby who also acted as master of cere. 
monies. Mr. Jacoby, Morris Rabinowit, 
and Robert Shifren co-operated with 
Chairman Michael Orloff in arranging 
the social affair. The monthly meeting 
of the association was held Thursday, 
May 26, in the Benjamin Franklin Hotel. 
The 40 members present combined busj- 
ness with pleasure by watching a play 
staged by the Neighborhood Players afte; 
the business-dinner meeting. One of the 
players was Samuel Cressen, a member 
of the Sansom Street Y.M.B.A. 





International Silver Names O’Brien 
Pacific Coast Division Manager 


SAN Francisco—H. B. O’Brien. who has 
spent most of his life in the silverware 
industry and widely known in the 
jewelry trade, assumed the managership 
of the Pacific Coast sales division of In- 
ternational Silver Co., June 1. He suc- 
ceeds E. V. Saunders, who has resigned. 

Previously Mr. O’Brien was vice-presi- 
dent in charge of sales and advertising, 
of the Gorham Company. He is thor- 
oughly familiar with the International 
Silver lines, as he was for a number of 
years associated with that company as 
vice-president. 

Outside of business, Mr. O’Brien has a 
keen interest in hunting and fishing. In- 
ternational Silver’s divisional head- 
quarters are at 150 Post St., this city. 
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Hand Made 


MARCASITE PINS 


Genuine French Marcacite 
Set in Sterling Silver 
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FRENCH JEWELRY CO. 
Manufacturing Jewelers 
117 S. 8th St. Philadelphia, Pa. 


Send for Illustrations 








NATIONAL WATCH REPAIRING 
COMPANY 


Rendering Prompt and Efficient Service to 
a Discriminating Clientele all over U.S. 


Send for Special Price List 
727 SANSOM ST., PHILADELPHIA, PA. 
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PROVIDENCE: 


ames A. Shearman, who recently re- 
tired after +7 years in the employ of the 
Gorham Mfg. Co., was honored at a 
testimonial dinner May 18. 

Frederick J. Senft, who for many years 
conducted a_ stone-setting business in 
Providence and more recently in River- 
side, died at his home May 8. He was 58. 

The K. T. Jewelry Mfg. Co. has been 
incorporated here to manufacture jewelry 
with a capital stock of 300 shares of no 
par value common stock. Incorporators 
are Ernest L. Shein, Joshua Bell and 
Joseph Goodman. 

The New England Manufacturing 
Jewelers & Silversmiths Association, in 
a notice to its members, reports that sub- 
scriptions so far this year for the 
Jewelers’ Publicity Committee aggregate 
$4,137 in this territory. 

Payrolls in the jewelry and silverware 
industry during the month of April were 
down 11.7 per cent from the level in the 
preceding month and 4.5 per cent below 
those in the corresponding period a year 
ago, a survey indicated. The April total 
was $885,517. 

Pairpont Corp., of New Bedford, Mass., 
organized in 1880, announced recently 
that it will drop its glass and silverware 
departments and confine its activities to 
the production of textile cones, tubes and 
paper boxes, which lines, the company 
said, have recently proved the profitable 
end of the business. 

Frank Moran, Chicago, salesman fo1 
the J. F. Sturdy Sons Co., North Attle- 
boro, who had been reported dead, noti- 
fied his office that he was very much 
alive but that he had been robbed of his 
sample cases. A report of the robbery 
was made to police and later a man with 
the same name as Mr. Moran's was found 
dead, leading to the erroneous report. 


Members of the Metal Findings Manu- 
facturers’ Association, at their final meet- 
ing of the season, held on May 4, elected 
the following officers for the coming 
year: President, James Corrigan; vice- 
president, J. P. Whitaker; treasurer, F. 
E. Farnham and secretary, W. A. H. 
Wells. The association gave a vote of 
thanks to Mr. Edgar E. Baker, the re- 
tiring president. The next meeting of 
the association is set for September. 


The sudden and untimely passing of 
H. M. Ballou, general manager of R. 
Blackinton & Co., North Attleboro, will 
in no way cause a change in the policies 
of this New England manufacturer of 
sterling silver hollowware, flatware, toilet 








DON’T 
buy any 


watches, cases, tools, or materi- 
als until you’ve seen the star- 
tling values in CENTRAL’S new- 
est 24 page catalog .. Just Is- 
sued .. Write for it today. 


CENTRAL WATCH 
MATERIALS & SUPPLY 
COMPANY, INC. 


134 S. 8th St., Phila. Penna. 
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ware and novelties. His interest in the 
partnership is represented by his father, 
Walter B.*Ballou, and the active manage- 
ment has been assumed by him and by 
John Blackinton, assisted by Lester S. 
Wall, who has been with the firm for the 
past 25 years. 

The Jewelry Toolmakers’ and Die Cut- 
ters’ Union, a unit of the International 
Association of Machinists, has inaugu- 
rated a movement to bring the scarf-pin 
back into favor. All members are pledged 
to buy and wear a scarf-pin as an ex- 
ample to fellow workmen and to revive 
interest in the ornament which went out 
of favor several years ago, so much so 
that manufacturers have junked many of 
their tools used in the production of 
scarf-pins. The union cites the move as 
an example of cooperation between em- 
ployer and employe. 


Efforts of the New England Manufac- 
turing Jewelers & Silversmiths Associa- 
tion to have commercial standard CS47- 
34 amended by the inclusion in the ex- 
emptions allowed on field pieces and 
bezels for lockets, have been only par- 
tially successful, the association said in 
a recent letter to its members. At the 
same time, the letter said, members are 
urged to approve a proposed amendment, 
sent out by the National Bureau of Stand- 
ards for the acceptance of the industry, 
which includes in the allowed exemptions 
the field pieces of lockets, but not the re- 
movable bezels. 


The recently organized Rhode Island 
Horological Association held its first meet- 
ing May 12. The association boasts a 
membership of 55, a month after its or- 
ganization, representing approximately 
half of the watchmakers of this state 
eligible for membership. Associate mem- 
berships are available for persons inter- 
ested who are not watchmakers but who 
are connected with some division of the 
jewelry industry. Leo Abisch, president 
of the Rhode Island unit, outlining the 
aims of the association, said that pri- 
marily the association was formed for the 
purpose of creating better understanding 
among watchmakers and thereby to make 
the craft better able to serve the public. 
The association has members in virtually 
every center in the state. 


Manufacturers of jewelry in the Provi- 
dence-Attleboro area are currently in a 
period of between-seasons quiet with both 
employment and payrolls reflecting the 
scarcity of business during the month of 
May, reports from executives in the in- 
dustry indicate. For the most part 
jewelry makers have completed their 
samples for jobbers and other distributive 
sections of the trade for the autumn re- 
tailing period and are now awaiting the 
response to their offerings. In a few cases 
salesmen have been recalled by their com- 
panies due to the fact that they reported 
jobbers unusually reluctant to place orders 
at this time. These manufacturers feel 
that their first trip to the jobbing houses 
was made a bit too early and that when 
their salesmen are sent out again they will 
meet a better response. The outlook at this 
time is for a period of more active buy- 
ing during the month of June which will 
give manufacturers time to get their tools 
set up in preparation for the follow-up 
business which customarily flows in dur- 
ing the summer months. 
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“SUPER-SERVICE” 
ROLLING MILLS 


PUL 


reduce production costs to meet 
present day competition. 

We manufacture a complete 
line for hand, belt or electric 
motor drive. 


WRITE FOR 
FOLDERS 


Buffalo Machine 
Manufacturing Co. 


1354 West Avenue 
Buffalo, New York 











REED & BARTON 


SILVER POLISH 


Approved by Good Housekeeping 
A superior polish—made by silver- 
smiths for jewelers’ use and resale. 
Freight now prepaid in U. S. — 
jeweler receiving full 100% profit. 
REED & BARTON - Taunton, Mass. 
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GRAU & HUBER 


Manufacturing Jewelers 
Diamond Setting 
Special Order Work 
Watch and Jewelry Repairing 


Engraving and Carving 
Of All Kinds 
Founded 1918 


416 CLARK BUILDING 
PITTSBURGH, PA. 
Telephone: ATiantie 1465 











HEEREN & CO. 


* 
SPECIAL ORDER WORK 


GOLD & SILVER 


PLATING 
JEWELRY REPAIRING 


ocation 
603 Maeno oul Bidg. 
530 Duquesne Way, Pittsburgh, Pa. 














JEWELRY REPAIRING 
DIAMOND SETTING @ DESIGNING 
SPECIAL ORDER WORK 


BAUER & MUTSCHLER 


405 Clark Bldg., Pittsburgh, Pa. ATilantie 2836 








DIAMOND SETTING 
JEWELRY REPAIRING 
SPECIAL ORDER WORK 


Prompt service and careful attention given to 
all orders. 


TRIANGLE 


JEWELRY MFG.CO. 
602 Clark Bldg.. Pittsburgh, Pa. At. 7723 








GEM-STONES 


By G. F. Herbert Smith 


An Interesting Authoritative Book 


Comprising 40 chapters and many 

diagrams, plates and tables by an 

outstanding authority. Over 300 
pages. Price $3.00. 
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| a family breakfast in 


PITTSBURGH: 


Fedder’s Jewelry Store has opened on 
Erie Ave., St. Mary’s, Pa. 

The Read Jewelry Co. has opened a 
jewelry store at 386 Broad St., Elyria, O. 

Frank Judson has opened a jewelry 


store at 2812 Lorain Ave., Cleveland, 
Ohio. 
S. F. Dorion, Lock Haven, Pa., jew- 


eler, opened a store on Main St., that 


city, recently. 

The new Pataskala Jewelry Repair 
Shop has been opened at 15 E. Depot 
St., Pataskala, Ohio. 

The Thomas Co., formerly Gehring’s 
jewelry store at Carlisle, Pa., has recently 
opened a new store at 36 Hanover St. 

D. T. Reamer, Meadville, Pa., jeweler, 
has returned from Florida, where he 
had been vacationing since last January. 

David Weiss and Saul Weiss, his 
brother, have returned from an extended 
road trip throughout the Tri-State terri- 
tory for Grafner Bros. 


Hart’s Jewelers, Steubenville, O., have 
moved from 120 S. 4th St. to 421 Market 
St., where the firm enjoys larger and 
more attractive quarters. 

Max Unger, Liberty Ave. credit jew- 
eler, donated two large loving cups as 
prizes for the annual six-day bicycle races 
recently held in Duquesne Garden. 

Siegel Bros., retail jewelers, Carson 
St., South Side, Pittsburgh, recently 
erected a new store front and made 
extensive interior store renovations. 

Walter M. Bonn, treasurer, M. Bonn 
Co., Penn Ave. wholesale jewelry house. 
reports that “costume jewelry sales have 
been exceptionally good this Spring.” 


The jewelry store of J. D. McAnlis 
& Son, Beaver Falls, Pa., suffered loss 
from fire recently which originated in an 
adjoining store. The McAnlis establish- 
ment is undergoing alterations at the 
present time. 

Sam E. Hall, Jr., son of Sam E. Hall 
of Hall Bros., Clark building, has ma- 
triculated at the University of Pittsburgh, 
where he is studying biology. He for- 
merly attended Staunton Military Acad- 
emy, Staunton, Va. 

Formal opening of the new Mann jew- 
elry store at 103 Capitol St., Charleston, 
W. Va., was held April 15. The store 
has been redecorated and_ renovated 
throughout, and has an unusually attrac- 
tive marquee. Lester J. Mann is man- 
ager. 

General office headquarters of the 
Vernon-Benshoff Co., refiners of precious 
metals, have been moved from the Clark 
building to 933 Ridge Ave., where the 
laboratories are located. The factory 
is situated at 810 Beaver Ave., North 
Side, Pittsburgh. 

Patricia Keating, daughter of Mrs. 
Francis A. Keating and the late Francis 
A. Keating, president of the Grogan Co. 
until his death, May 8, was married 
Thursday morning, April 28, to Maurice 
Alexander Smith II. The entire Keating 
family and many guests attended the 
ceremony, which was performed at St. 
Paul’s Cathedral by the Rev. William 
Connare. The ceremony was followed by 
the Twentieth 
Century Club. Later, the couple left for 
a wedding trip to Bermuda. 
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GRAFNER BROS. 


GENERAL LINE 
VALUE AND ASSORTMENT 
SPECIALIZING 


IN 


DIAMONDS 


818 LIBERTY AVE., PITTSBURGH 








PENNWOOD 


Self-Starting 
Electric Numeral 


CLOCKS 
RETAIL 





CHIEFTAIN—Walnut No. 705; 


shipping wt. 2% iIbs., length 
. height 4”, depth $4. 95 
Molded plastic — complete with 


cord and connector. 


THE PENNWOOD CO. 


7525 Kensington St., Pittsburgh, Pa. 
E. R. Treiber, 470 Daniels Dr., Beverly Hills, Cal. 











C. F. HILLEGAS 


Expert Jewelry Engraving 
Ring Carving and Designing 


415A Clark Bidg., Pittsburgh, Pa. 
COurt 6688 
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GOLD and SIILVIER 


Scrap and Wastes 


PUIRCIHASIEID 


Highest cash rates, by as- 
say or over the counter. 
Get cash for your scrap 
promptly. This is the only 
complete gold refinery op- 
erated in this section of 
the country. 





GOLD, SILVER, PLATINUM, alloys 
and KARAT GOLDS, etc., furnished. 
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Francis A. Keating 


PiTTsBURGH. — Francis <A. Keating, 
president and director of the Grogan Co., 
Inc., Pittsburgh jewelers, since 1913, died 
sunday morning, May 8, at his home, 
5131 Pembroke Place, following a week’s 
ilIness. He first became ill last fall while 
visiting the European art centers with 
Mrs. Keating. 

“Frank” Keating, as he was affection- 
ately known by a legion of friends, was 





Headed The Grogan Co. 


an outstanding jeweler, not only because 
of a most gracious personality but be- 
cause of the fact that he knew his trade 
as well as any of his contemporaries. He 
was considered an authority on pearls, 
silverware and jewels and had few 
equals in the retail trade because of his 
knowledge of art and the history of pre- 
cious metals. He was in demand as a 
speaker on such subjects. 

Pittsburgh will miss him not only as a 
jeweler, for his name was automatically 
tied up with every civic and important 
social movement. 

As a lad of 19 he entered the employ 
of the late J. C. Grogan, and, according 
to William J. Sample, vice-president of 
the company, took his first week’s salary 
to buy a silver brooch for his mother, 
whom he idolized. He made rapid strides 
in the business and upon the death of 
Mr. Grogan in 1913 ascended to the 
presidency. 

Of his many civic and philanthropic 
activities, Mr. Keating’s outstanding work 
was in the interest of the blind. For 
many years he was a director of the 
Pennsylvania Association for the Blind, 
and chairman of the board of directors 
of the Pittsburgh Workhouse for the 
Blind. 

A few of his many interests to which 
he gave a guiding hand were the Better 
Business Bureau, the Community Fund, 
the Convention and Tourist Bureau, the 
Children’s, Shadyside, and Tuberculosis 
Hospitals, two banks, and the exclusive 
Duquesne Club. 

Mr. Keating was married in 1898 to 
Emma Rowland and 13 children were 
born of the marriage, eleven of whom 
survive. Two of his four sons, Lynford 
A. and John R. Keating, are associated 
with Grogan Co. He also leaves two sis- 
ters and a brother. 

Many from New York and New Eng- 
land were among his friends in the trade 
who attended the solemn high mass of 
requiem in St. Paul’s Cathedral, May 10. 
Among them were: J. P. Meurer, Henry 
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Blank, Carl Lester, Arthur Biggs, T. J. 
Tierney, Edgar Hume, Arch Graham, 
Milton Hemlinger, James F. Gorman, 
Arthur Tuttle, Clare Glander, Robert 
Simpson, R. G. Monroe, W. L. Wash- 
bourne, Charles Hickok, W. F. McChes- 
ney, C. A. Holbrook, C. W. Sommer, 
William M. Heer, P. J. Costigan, William 
Gordon, A. O. Osterwald, W. J. Mc- 
Teigue, Walter Scheer, Jr., and J. A. 
Pryor. 

“In Mr. Keating, Pittsburgh had an 
immensely useful citizen,” said the Pitts- 
burgh Sun-Telegraph in an editorial. 





Pennsylvania Horologists Stage 
Convention at Pittsburgh 


PITTSBURGH, Pa.— Approximately 150 
watchmakers attended the first annual 
convention of the Horological Association 
of Pennsylvania at the Roosevelt Hotel, 
May 4. 

The principal speaker was Orville R. 


Hagans, Denver, Colo., national execu- 
tive secretary of the United Horological 
Association of America, Inc., who ap- 
pealed to the Pennsylvanians to join the 
national group. He said, “Our guild is 
distinctive in that it is organized pri- 
marily to serve the public rather than 
the members. Standards of craftsman- 
ship is our primary interest.” 

An illustrated lecture, drawing on the 
largest library of slides and films in the 
world showing the technical aspects of 
watchmaking, was the principal feature 
at the banquet, attended by approxi- 
mately 175 persons. 

Guy B. Woolston is state president of 
the association, and the local officers in 
charge included J. Philip Sommer, secre- 
tary, and August K. Schran, trustee. 





Two men held up Anthony Riggi in 
his jewelry store at 13 E. Main St., Car- 
negie, Pa., May 5, and escaped with 
$1,000 in cash and $1,000 in watches. 











|| increase profits. 


No. 10 of a Series of Advertisements Showing Recent Jewelry Store 
Installations in the Tri-State Area of Pennsylvania, Ohio and West 
Virginia by C. Proessler & Son Company 





Interior View—Goodman’s Jewelry Store, McKeesport, Pa. 


34's Time to. Proesslerize | 
FOR MORE PROFIT | 


| Now, during the summer months when business is comparatively 
slow, is the time to prepare for fall and winter selling. And you'll 
do more selling next winter if you let Proessler modernize your 
store. There is no better way to cut down sales resistance and 


Goodman's Jewelry Store, McKeesport, Pa., is a fine example of a | 
Proessler modernization. This entire interior was remodeled by 
Proessler—and we can make your store just as attractive. Our 
experience, gained over half a century of service to jewelers of 

the Tri-State District, is yours for the asking. Let us serve you! 


| 
Phone CEdar 1716 


C. PROESSLER & SON COMPANY 
1221-1227 PENNSYLVANIA AVENUE PITTSBURGH. PA. 


Manufacturers of Jewelry Store Fixtures for Nearly Three-Quarters of a Century 
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KAPLAN ENGR. & MFG. CO. 


BALTIMORE & LIBERTY STS. 
BALTIMORE, MD. 
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A Short Course in Engraving for 
Jewelers 
By WM. KASSEL 
Price 60¢ 
The Jewelers’ Clroular-Keystone 
Chestnut & 56th Sts. 239 W. 30th St. 
Philadelphia, Pa. New York, N.Y. 





















BALTIMORE 


Fred L. Williams, Sr., has remodeled 
his store at 97 Decatur St., Atlanta, Ga. 

E. E. Steele recently opened a jewelry 
store at Richlands, Va. Mrs. Steele is 
in charge. 

The Watch Shop, Jacksonville, Fla., 
has been incorporated by E. O. and B. 


| Bernard and V. Battaglia. 


Emanuel Kohner of Max _ Kohner, 


| wholesale jeweler, 104 W. Fayette St., is 








; cameo 


| recovering from an operation. 


The Lerner Jewelry Co., Meridian, 
Miss., observed it 25th anniversary on 
May 8. William Lerner is president. 

Harry E. Abrams has assumed the 
management of Ruby’s at High Point, 
N. C. He has been in the trade for 25 
years. 

B. H. Shields is visiting the trade in 
North Carolina in the interest of the 
wholesale jewelry firm of Albert S. Smyth 
Co., 5 Hopkins Place. 

Charles W. Bowen, president of the 
Bowen Jewelry Co., Lynchburg, Va., has 
been elected president of the local retail 
merchants’ association. 

J. Carroll Monmonier, formerly with 
Theodore Overbeck & Son, 13 W Red- 
wood St., has gone into business on his 
own account at 7 E. Redwood St. 

The Campbell Jewelry Co. has occupied 
a new store in the Childers Building, 
Jasper, Ala. Bryce Campbell and Wil- 
liam Campbell are the proprietors. 

The Houston Watchmakers’ & Jewelers’ 
Supplies Co., wholesaler, recently opened 
a store at 308 Stewart Building, Houston, 
Tex., with Frank Kobos as manager. 

Charles M. Fick’s Son, engraver of gold 
and stone rings, has moved from 700 
Chestnut St., Philadelphia, to Room 405 
Phoenix building, 4-8 E. Redwood St., 
Baltimore. 

R. J. Frommeyer, of Klein Bros. Co., 
Cincinnati, attended the Tennessee 
Watchmakers and Jewelers Association 
convention held at the Peabody Hotel in 
Memphis on May 1, 2 and 3. 

The new building of A. Levy & Son, 
Broughton and Drayton Sts., Savannah, 
Ga., was formally opened in April. The 
main floor is devoted to jewelry and 
optometry and the mezzanine to electrical 
appliances. 

Merchandise valued at about $2,000 
was taken from the store of Sol Rubin, 
West Palm Beach, Fla., recently. The 
items stolen included 25 watches, three 
trays of diamonds, and one tray of men’s 
rings. 

The fourth anniversary of Stanley’s, 


| 21 E. Broughton St., Savannah, Ga., was 


celebrated recently. The company, of 
which Joseph Perlstein is president, was 
established in 1934, with three employees. 
It now has 24. 

S. George Cochron, past president and 
one of the organizers of the Tennessee 
Watchmakers and Jewelers Association, 
suffered a fractured bone in his right 
ankle while attending the convention and 
was confined to bed. 

Among southern jewelers who attended 
the Maryland, Delaware-District of 
Columbia convention at Wilmington as 
guests, were Phil and Harry Barr of 


| Barr Bros., Norfolk, Va., and Sam Bur- 
| ton and Roy Schealor of the R. A. Burton 
| Co., Richmond. 


A. C. Lancaster, president of S. 'T. Lit- 


| tle & Co., Cumberland, Md., accompanied 
| by Mrs. Lancaster, stopped in Baltimore 
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on their way back from the Tri-State 
Convention. They planned to visit the 
Hamilton Watch Co. plant at Lancaster 
Pa., on their way home. , 

V. R. Davis, 65, who was for many 
years a retail jeweler in Atlanta, Ga, 
being connected with the firms of Davis 
& Maier and later with Davis & Free. 
man, died April 9 in Florence, S.C. He 
had retired to his home on St. Simon's 
Island, on the Georgia coast, in 1946, 

The Schaeffer Jewlery Co., of Mont- 
gomery, Ala., opened a new store em. 
ploying seven persons, at 15 Commerce 
St., on May 6. One of the features of the 
new store is a complete camera depart- 
ment, which was opened in a modest way 
about a year ago. The new store is 
only a few doors removed from the place 
where J. L. Schaeffer has conducted his 
jewelry business for 23 years. 

Three southern meetings of watch men 
have been arranged to accommodate 
Orville Hagans, U.H.A. secretary who 
is at present making an extended speak- 
ing tour. From a meeting at Atlanta, 
Ga., on June 14 he will go to Chattanooga, 
Tenn., on June 15 for a meeting arranged 
by the Chattanooga Guild of the Ten- 
nessee Watchmakers and Jewelers Asso- 
ciation, and on June 16 and 17 he will 
speak at meetings sponsored by the Nash- 
ville Guild at the Noel Hotel, Nashville, 
Tenn. 

C. E. Kernaghan has acquired the in- 
terest of Alex M. Goodman, secretary 
and treasurer of the Kernaghan-Good- 
man, jewelers, Macon, Ga. Robert C. 
Quinlan, at one time buyer of silverware 
for the old firm of Ries & Armstrong, 
Macon, has been appointed secretary and 
treasurer in his place. Mr. Kernaghan 
is well known to the retail jewelry trade 
in Macon, having been a member of 
Flournoy & Kernaghan before acquiring 
the interests of Ries & Armstrong and 
forming the Kernaghan & Goodman 
jewelry company. 


SECOND-HAND WATCH LAW FOR D. C. 


WasHINGTON, D. C.—The District of 
Columbia Jewelers Association is en- 
deavoring to have Congress pass a law 
on marking and identifying second-hand 
watches, when they are sold over the 
counter. 


MAKES PUBLIC “IRIS-CONSCIOUS” 


NASHVILLE, TENN.—Much credit for the 
success of the Iris Festival in Vanderbilt 
University stadium, here, May 8 to 14, 
which attracted national attention, is due 
to James H. Cayce, president of the B. 
H. Stief Jewelry Co. As president of the 
Nashville Iris Association, Mr. Cayce 
supervised the expenditure of $7,500 in 
advertising Nashville as the Iris City. 








VIRGINIA R.J.A. OFFICERS 


It was erroneously reported in these 
columns of the May issue that all officers 
of the Virginia R.J.A. were re-elected at 
the recent annual state meeting. The 
correct list of officers for 1938 is: Harry 
George, Jr., president; C. F. Lauter- 
bach, first vice-president; G. W. Johns, 
second vice-president; R. A. Burton, Jr. 
third vice-president; H. N. Cloutier, 
secretary-treasurer, and George Barclay, 
Leo Henebry, M. R. D. Brown and F. L. 
Moose, executive committee. 
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Tri-State Jewelers 
Hold Big Convention 
At Wilmington, Del. 


WitmincTon, Det.—The Hotel DuPont 
in the “first city of the first State” was 
the scene of the 24th annual convention 
of the Maryland - Delaware - District of 
Columbia Jewelers Association held 
May $8 and 9. From the standpoint of 
attendance and interest this convention 
ranks first in the long history of the Tri- 
State organization. 

The convention activities got off to an 
enjoyable start on Sunday afternoon, 
May 8, with a sail onthe historic Dela- 
ware, during which the guests enjoyed 
music, dancing and refreshments. Return- 
ing, the visitors were driven to the Hotel 
DuPont, where more than 400 jewelers 
and their friends were entertained at 
dinner. 

The serious business of the conclave 
started Monday morning when Joseph T. 
Montgomery, president of the Tri-State 
Association, welcomed the visiting dele- 
gates and introduced Arthur E. Manhei- 
mer, president of the National Wholesale 


Jewelers Association. (See pages 32 
and 58 for the text of Mr. Manheimer’s 
address. ) 


Another speaker was Dr. Samuel G. 
Gordon, mineralogist, Academy of Nat- 
ural Sciences, Philadelphia, who demon- 
strated and explained how to recognize 
gem-stones by specific gravity tests. 
Wilson A. Streeter, president, Bailey, 
Banks & Biddle, and regional vice-presi- 
dent of the ANRJA, discussed some of 
the activities of the national organization. 
George Kleitz, general convention chair- 
man, presented a brief résumé of the 
founding of the Tri-State organization 
24 years ago in Salisbury, Md. 

Short addresses were also made by the 
past presidents in attendance, including 
C. Howard Millikin, Charles Banks, A. 
C. Mayer and Arthur J. Sundlun. These 
were followed by brief remarks from 
Merritt Hurlburt, H. O. Hurlburt & Sons, 
and Joseph B. Bechtel, Joseph B. Bechtel 
& Co., both of Philadelphia; William 
Ogush, Katz & Ogush, Inc., and president 
of the Jewelry Crafts Association, New 
York, and Bartley J. Doyle, vice-presi- 
dent, THE JEWELERS’ CIRCULAR-KEYSTONE. 
Following a luncheon at which Mayor 


JEWELRY VANISHES FROM 
ATLANTA STORE 

ATLANTA, GA.—Detectives are investi- 
gating the disappearance of $2,500 worth 
of jewelry from the jewelry store of 
Myron E. Freeman & Bro., this city. The 
jewelry, consisting of watches, rings and 
brooches, was missed when the stock was 
checked on May 12. There were no in- 
dications that the store had been forcibly 
entered. 


VIRGINIA HOROLOGISTS ELECT 


NorroLtK, VA.—The annual election of 
Horological Association of Virginia was 
conducted at a meeting, May 3, at 
Brown’s restaurant, here, with the follow- 
ing result: Theron O. Sower, president, 
reelected; Percy A. Jones, first vice-presi- 
dent; Joseph A. Beil, second vice-presi- 
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Walter W. Bacon of Wilmington was 
the guest speaker, the delegates returned 
to the convention hall, where the final 
session was opened with an address by 
William Gibson, president, National As- 
sociation Credit Jewelers, who discussed 
“Should the Cash Jeweler Go Into the 
Credit Business?” William D. McNeil, 





C. HOWARD MILLIKIN 


president, ANRJA, and chairman, Jew- 
elers Publicity Committee, outlined the 
activities and achievements of the latter 
organization. Later, the association voted 
$100 to the publicity project. 

The only other speaker at this session 
was Herbert S. Mosher, who explained 
the work of the Jewelers Security Alli- 
ance, and following this address the dele- 


gates selected ofhcers and picked Balti- | 


more as the 1939 convention city. 
The officers elected are: President, C. 


Howard Millikin, Hennegen-Bates Co., 
Baltimore; first vice-president, Arthur 
Sundlun, Washington, D. C.; second 


vice-president, John J. Minster, Elkton, 
Md.,_ secretary, Howard R. 


| a true rose design, not 


Collins, | 


Wilmington, and treasurer, H. C. Garthe, | 


Baltimore. Directors are Albert Sigmund, 
Washington, D. C.; Joseph T. Mont- 
gomery, Wilmington; H. C. 


Garthe, | 


Howard R. Collins, C. Howard Millikin, | 
Arthur J. Sundlun, Jay G. Engel, Balti- 


more; George Kleitz, Wilmington, and 
William H. Wright, Galt & Co., Wash- 
ington, D. C. 

The concluding event of the conven- 


tion was the banquet at the Hotel Du- | 


Pont, at which Mr. Millikin was toast- 
master. Mayor Bacon and Gov. Richard 
C. McMullen of Delaware were guest 
speakers. 

Richard  V. 
reelected ; 


Bailey, secretary- 
Louis Waldman, 
Louis A. Kline and W. Camp Shelly, 
trustees, reelected; and Guy K. Herr, 
L. R. Hackman, H. C. Lenlinger, re- 
elected and C. O. Goodrich and John C. 
B. Hawkins new members of the advisory 
board. a3 


PARKER PEN EARNINGS 


The Parker Pen Co., in its annual re- 
port issued last month to stockholders 
showed that the concern earned $645,763.35 
net after all taxes, or $3.29 per share 
on 196,082 common shares outstanding. 


dent; 
treasurer, 





The report was for the 12 months ending | 
The company has no pre- | 
indebtedness. 


Feb. 28, 1938. 
ferred stock or bonded 
The earnings for the last fiscal year show 
an increase. 
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The Baltimore Rose is 


in name only. Com- 
pare weights, sizes and 
prices. 


We make odd pieces 
and special work 
made to order. 


The 
SCHOFIELD 
COMPANY 


Silversmiths 


Established 
1871 
331 Charles Se. 


BALTIMORE 
MARYLAND 








104-106 WEST 
FAYETTE STREET 
BALTIMORE, MD. 
“AN INSTITUTION 
of DEPENDABILITY”’ 
ESTABLISHED 1885 
SPECIAL ORDER WORK 
REPAIRING 
GOLD AND RHODIUM 
PLATING 


We specialize in College Jewelry 
—Rings, Pins, Belts and Buckles 


Jenkins 


20 W. REDWOOD STREET 
BALTIMORE, MD. 


ALBERT S. SMYTH CO. 


WHOLESALE 
DIAMONDS - WATCHES 
bd JEWELRY ® 
5 HOPKINS PLACE, BALTIMORE, MD. 
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Your Wholesaler has them 


—NEWALL— 

PORT 

pring Ring 

—NICKEL— 
No. 88 


Doz. $4.70 Keystone 














CENTRAL WATCH 


WATCH REPAIRING 
for the Trade 


Best Workmanship at Lowest Prices 
Prompt Service 


5 South Wabash Ave. 


Co. 


Chicago, Ill. 








the trade. 


SIMON BROS. 


Watch Repairers for the better 
trade since 1910. 


References from best concerns in 


5 S. WABASH AVE. 


CHICAGO 








GENUINE 
Bohemian Garnet 
Jewelry 


HENRY KLAAS CO. 
58 E. Washington St. 


Chicago 
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Ez, | SILVERWARE |. 


Wie 





SWARTZ & CO. 


10 S. Wabash Ave. 


Chicago, Ill 











WHEN You THINK Op 


FINDINGS 


THINK OF 


FULLER 


ORDER FROM YOUR JOBBER 








Srcomparable 
Walch Case 


OUR wens COSTS NO MORE THAN 


RDINARY WORK 


BECKER-HECKMAN CO. 


29 E. Madison St. 


CHICAGO, ILL. 








DRESS-UP WINDOWS 


INEXPENSIVE 
Send sizes with sketeh. 
Give Color for samples. 

ESTIMATE, 

NO OBLIGATION 
Camden Artcraft Co. 
160 N. Wells 
CHICAGO 





With New Valances, | 
Background Drapes | 


CHICAGO: 


G. Hurturbise, watchmaker to the 
trade, recently moved from the 16th 
floor of 35 E. Wacker Drive to Room 
1452 in the same building. 


Irving Lederer, S. & B. Lederer Co., 
Providence, visited their Chicago office 
recently and spent several days with 
friends in the trade here. 


N. E. Robertson, general manager of 
Oneida, Ltd., spent five days at the Chi- 
cago office last month visiting with his 
many friends in the trade here. 

Charles E. Sandys, who has been as- 
sociated with the credit jewelry business 
in Grand Rapids, Mich., for many years, 
started in business for himself May 10. 

Karl L. Toelcke, well known in the 
manufacturing trade in Chicago, recently 
established his own business as manufac- 
turing jeweler in Room 1202, Heyworth 
building. 

Marvin J. Bruner, Bruner-Ritter, Inc., 
visited their Chicago representative, Ben 
Boosel, and many of his friends here last 
month while on his way for a_ short 
pleasure trip to the west coast. 

The recently opened Chicago sales 
office of Handy & Harman, precious 
metals, is located at 20 N. Wacker Drive 
and not at the address erroneously men- 
tioned in these columns last month. 

The Clinton Watch Co., located at 29 
E. Madison St., has recently moved into 
much larger quarters in Suite 1110 and 
added new equipment in its show rooms, 
offices and shops. 

The proposed Illinois Watchmakers’ 
licensing bill was discussed at the month- 
ly meeting of the Chicago Retail Jewelers’ 
Guild, May 16, in the Main State Bank 
Bldg. A demonstration of a time-record- 
ing device and a talk on publicity have 
been planned for the next meeting, 
June 20. 

An error was made in this column last 
month in stating that the Chicago Mono- 
gram Works made the gold monograms 
used on containers of baseball passes for 
presidents and vice-presidents for the past 
nine years. S. B. Kahn, of Central Mono- 
gram Works, has had this contract for 
nine consecutive years. 

The jewelry display window at Wie- 
bold’s, 106 S. Ashland Blvd., was cleaned 
out of jewelry and watches during the 
week end of May 14. The lock of the 
window is on the outside and when the 
robbery was discovered, store officials 
recalled there was wax in the keyhole 
Saturday night leading to the belief that 
the thief made an impression of the lock 
during the busy Saturday afternoon. 

The Golden Roosters of Chicago will 
hold their 19th annual outing on Wed- 
nesday, June 22 at Twin Orchards Coun- 
try Club. Golf starts at 9 a.m. and after 
lunch the ball game and other athletic 
events will be held. During the day 
several candidates will furnish amusement 
for the members and after dinner will 
receive the final degree. At the same 
time the prizes will be awarded. 

Arthur Manheimer, Manheimer Watch 
Co., president of the National Wholesale 
Jewelers Association. left last month for 
his summer home, “Watchmere,” at Co- 
hasset, Mass. Enroute Mr. Manheimer 
addressed the Maryland-Delaware-Dis- 
trict of Columbia jewelers convention at 
Wilmington, and will return to Chicago 
before the convention of the wholesalers 
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association which opens here at the Edge- 
water Beach Hotel June 13. 

C. E. Willis, who has been in the re- 
tail jewelry business at Edwardsville, Ill, 
for the past 50 years, died in that city 
on May 14 after a lingering illness, fol- 
lowed by a stroke which rendered him 
helpless for seven weeks before his death, 
For the present the business will be con- 
tinued by Miss Dorothy Martin, who has 
been associated with it for more than 30 
years, and she will decide later what final 
disposition will be made of it. 

The American Gem Society of Chicago 
held its last regular meeting Wednesday 
night, May 11, with 31 in attendance. Dr. 
J. A. Walcott lectured on phenomenal 
gems, featuring in particular asterism. 
President H. Paul Juergens reviewed the 
work of the recent conclave and then in- 
troduced the following new members of 
the group: Arnold Mason, Mrs. D. §. 
Harrison, C. D. Peacock, III, J. P. Beck- 
man. Although this was the last meeting 
of the guild for the Summer, the desire on 
the part of so many to continue resulted 
in the decision to hold one study group 
meeting each month, the first to be on 
June 1. 


P. E. Stringer, 45 Years with 
Elgin National Watch Co. 


E.LGIn, ILu.—Percy E. Stringer, super- 
intendent of the Elgin National Watch 
Co.’s factory, is celebrating his 45th year 
with the concern. Starting as an errand 
boy in the gilding department, Mr. 
Stringer progressed through the various 
departments of the factory of which he 
became superintendent in 1933, earning 
his latest promotion as assistant  secre- 
tary and treasurer on March 1 of this 
year. 

From errand boy in 1893, he was ad- 
vanced to assistant jobmaster of the 
screw department’s pendant spring job, 
then to jobmaster of automatic machines. 
These were followed successively by ap- 
pointments as assistant foreman of screw 
department, head of motion, spring and 
speedometer departments, foreman of 
train department, director of manufactur- 
ing, superintendent of manufacturing and 
finally in 1933 as general superintendent 
of the Elgin National Watch Co. 

Mr. Stringer is married, has two sons 
and two daughters and his hobby is a 
170-acre dairy farm. 


New York Jeweler Loses $20,000 

in Jewelry in Chicago Hold-up 

Cuicaco, ILti.—Irving A. Kaufman, 
of Wander & Kaufman, manufacturing 
jewelers, 62 W. 47th St., New York, re- 
ported to the police on May 5 that he 
was robbed of $20,000 worth of diamond 
and platinum jewelry as he entered the 
North Shore terminal at 223 S. Wabash 
Ave. 











Former Honor Student Goes to Jail 
For Jewelry Store Robbery 


SALEM, OrzE.-—Pleading guilty to break- 
ing a window in the Stevens & Brown 
jewelry store and stealing watches and 
diamond rings valued at more than $500, 
a former honor graduate of a well known 
university was recently sentenced to one 
year in the State penitentiary. All of 
the loot was recovered. 
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Illinois R.J.A. Favors State Licensing for Watchmakers 





Seated left to right: William Lambrecht, Jr., first vice-president; J. Ralph Tobin, president, and 


Henry T. Mortensen, secretary-treasurer. 


Standing left to right: Carl E. Lundquist, chairman, con- 


vention auditing committee; J. Arthur Rovelstad and H. B. Schmith, members executive committee; 
Lyle F. Chadband, second vice-president, and Harry S. Stout, chairman, nominating committee 


Etcin, ILt.—The Illinois R.J.A., at one 
of its most interesting and best attended 
conventions held hére May 9 and 10, ap- 
proved state licensing and regulation of 
watchmakers, fair trade practices legis- 
lation, vocational training for retail 
jewelry workers, a law making it man- 
datory to mark second-hand watches as 
such and a campaign to make the public 
“jewelry conscious.” The State Legisla- 
ture had previously passed a bill li- 
censing watchmakers but it was vetoed 
by the governor and as a consequence 
members were urged to work for the pas- 
sage and approval of another measure. 
The convention also condemned govern- 
ment subsidy for consumer co-operatives. 

Officers elected at the final session in- 
clude: President, J. Ralph Tobin, Spring- 
field; first vice-president, William Lam- 
brecht, Chicago; second vice-president, 
Lyle F. Chadband, Bloomington; secre- 
tary-treasurer, Henry T. Mortenson, Chi- 
cago. Members of the executive commit- 
tee are H. B. Schmith, Clinton; Adam H. 
Bolander, Rockford, and J. A. Rovelstad, 
Elgin. 

The two business sessions were held 
in the lounge of the Union League Club, 
the first being opened Monday morning, 
May 9, with an address of welcome by 
Charles S. Leach, president of the As- 
sociation of Commerce. Ben J. Haga- 
mann, Chicago, responded for the jewel- 
ers, 

Hans J. Bagge, certified gemologist of 
J. Milhenning, Inc., Chicago, first con- 
vention speaker presented, outlined the 
history of diamond cutting and the de- 
velopment of the American round cut 
brilliants. Hubert A. Fischer, Chicago, 
representing Hans Van _ Starrex, Co- 
lumbo, Ceylon, discussed gems from 
Ceylon, paying particular attention to the 
star sapphire. 

Those in attendance the first day were 
guests at luncheon of the McGraw Elec- 
tric Co., in the dining room of the Union 
League Club. After listening to a de- 
scription of the McGraw concern’s new 
home in Elgin by W. E. O’Brien, assistant 
sales manager of the company, the jewel- 
ers were taken on tours of the McGraw 
plant and the Elgin National Watch Co. 
factory. In the meantime the ladies en- 
Joyed a ride through the Fox River 
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Valley and a visit to the Haeger Pot- 
teries at Dundee, III. 

An outstanding social event of the con- 
vention was the dinner and dance at the 
Elgin Country Club, Monday night, 
where the visiting delegates were the 
guests of the Elgin National Watch Co. 
Howard Schaeffer, vice-president of the 





concern welcomed the jewelers and Judge | 
Harry C. Daniels, Elgin, was the guest | 


speaker. During the festivities Al. 
Schumacher, M. A. Mead & Co., an- 
nounced that all men present would be 
checked for the jewelry they were wear- 
ing and those found without certain ar- 
ticles would be fined. Nearly $30 was 
raised for the sales tax fund by this 
novel method when only four men were 
given a 100 per cent rating. 
clude President Tobin, Springfield; Carl 


They in- | 


E. Lundquist, Rockford; Herbert Schmith, | 


Clinton, and Walter Heurich, Chicago. 
Tuesday morning, May 10, Ralph 

Roessler, Marion, Ind., brought greetings 

from the ANRJA. 


Richard N. Heath, | 


vice-president of the Leo Burnett Co., | 


Chicago, advertising agency, gave an in- 


structive talk on “a new yardstick for | 


jewelry store advertising.” The Robin- 
son-Patman Act was explained in detail 
by Le Roy Mote, attorney for the Elgin 
National Watch Co., who pointed out the 
section under which the retailer becomes 
liable under the act. 

At noon those attending were guests of 


the Elgin American Mfg. Co., division of | 


the Illinois Watch Case Co., and were 
greeted by Louis Eppenstein, president of 
the company, and other officials. Later 
about 100 visited the factory. 





BRITISH COLUMBIA JEWELERS ELECT 


VANCOUVER, B. C.—F. W. Sanguine was 
unanimously re-elected president of B. 
C. section Canadian Jewelers’ Association 
Inc., at the annual meeting here recently. 

Elected to the local executive committee 
were: Fred Hinchcliffe, S. Alberts, A. J. 
Waters, R. M. Tod, E. R. Flewwelling 
and D. J. Shell; district executive, F. W. 
Francis and James Little, Victoria; John 
Grassick, Nanaimo; George Jacques, Ver- 
non; C. R. Denike, Chilliwack; W. J. 
Kerr, Kamloops; J. B. Gray, Nelson; 
and John Bulger, Prince Rupert. 
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A New Service *% 


ONSON LIGHTERS 
expertly repaired 


ANNOUNCING THE APPOINTMENT BY 
ART METAL WORKS, !INC., OF OUR 
FIVE OFFICES AS OFFICIAL SERVICE 
STATIONS FOR THE REPAIRING OF 
RONSON LIGHTERS. 


REASONABLE GENUINE QUICK 
PRICES MATERIAL = SERVICE 


Use Your Charge Account 
For Dial Refinishing & Ronson Repairs 


KIRK-RICH DIAL CORP. 


Heyworth Bidg., Chicago, lil. 
Allen Bidg. 315 W. Sth St. 
Dallas, Texas Los Angeles, Calif. 
Clark Bidg. Seaboard Bidg. 
Pittsburgh, Pa. Seattle, Wash. 











PRO-TEX-SIL prevents tarnish 


} Repeat business from leading stores 
j proves its effectiveness. 

GET ACQUAINTED OFFER 
With initial order for 1 dozen Pro-Tex 
Sil at $7.20 we will include 2 extra 
bottles without charge if this ad is 
mentioned when ordering. Satisfaction 
guaranteed. 


WELMAID MANUFACTURING CORP’N 
Dept. 2, 5852 Broadway, Chicago, Hil. 








McRAE & SHAW 
168 N. Michigan Ave. 
CHICAGO, ILL. 


Originators of 


“THE OLD TATTLER" RADIO PROGRAM 
“EXCLUSIVELY FOR JEWELERS” 








WatTcH DIALS 
REFINISHED 


MICHIGAN DIAL REFINISHING CO. 
612 METROPOLITAN BLDG. 























DETROIT, MICH. 
5’ S.WABASH AVE. CHICAGO !! i 
USED WATCH .. 

m 
MATERIALS z 
be o 

USED MOVEMENTS o 

Running Condition 
Good Dials Fs) 
0-Size Elgin, Waltham 

73, $2.00 — 153, $3.00 oO 

12 or 16 size ak DS 

7J, $1.75 — 15J, A 

12 “size onen’ ‘face | THE PRICE OF ES 

73, $2.25 — ’ . 

(0) “vise Open’ ‘Pace | NEW MATERIALS & 

75, $2.00 — 15d, $3.00 | seiied 

18 size Htg. Elg., Wal. eels, pinions, @y 

73, 75¢ — = ay pallet forks, etc., 

18 size O.F. Elg., Wal. | for all watches. 

7J, $1.25 — 15J, $1.75 

6 size Elg., Wal., Htg. Send sample of 

73, 75¢ — 153, $1.25 what you want! All 

6% L rect. or 6% oval | Guaranteed! Remit 

ge or a am only if satisfactory. 

15J, $1.25 
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k Where to Buy 
IMPORTED | 
China and Glass | 


SS 


Wedgwood Ware 


Bone China Dinnerware, Queensware 
Jasper and Black Basalt 
Trade-Mark WEDGWOOD 


Josiah Wedgwood & Sons, Inc. 
162 Fifth Avenue, New York City 


ROYAL DOULTON 


English Bone China and Earthenware 


THOS. WEBB & SONS 
Hand made English Crystal 


IRISH BELLEEK 


The original production 


WH. S. PITCAIRN CORPORATION 
104 Fifth Ave. New York, N. Y. 


CHINA 


Fothods 


Famous the World Over 
ROSENTHAL CHINA CORP. 149 5: Ave., New York 
CHINA AND GLASSWARE 
ESPECIALLY FOR JEWELERS | 


im stock for immediate delivery. Great | 
variety of patterns and designs. 
Wtre your urgent orders. 


PAUL A. STRAUB & CO., Inc. 
Importers, 105-107 Fifth Ave., New York 


ROYAL CAULDON and COALPORT 
China and Earthenware 
ROYAL CROWN DERBY CHINA 
Service plates and short lines 
WOOD & SONS EARTHENWARE 
GIBSON & SONS TEAPOTS 


EDWARD BOOTE 233 ‘e253: 


NEW YORK, N. Y. 
SHORT LINES—SERVICE PLATES 
Dinnerware from the 
Heinrich & Co. and 


Winterling Factories 
FROM NEW YORK STOCK 


Heinrich and Winterling, Inc. 
49 W. 23rd St. New York, N. Y. 


W. E. LINDEMANN 


GLASS 



































CANDELABRA CANDLESTICKS 
STEMWARE DECANTERS 
VASES BOWLS 
GIRANDOLES LAMPS 

FROM STOCK 


225 FIFTH AVENUE, N. Y. 





THEODORE HAVILAND 


CHINA DINNERWARE 


Made in Made in 
America ALSO France 


GENUINE FRENCH QUIMPER POTTERY 
Prompt shipments from local stocks 


THEODORE HAVILAND & CO., Ine. 
26 W. 23rd St. New York 











JUSTIN THARAUD, Inc. 
129 Fifth Ave., New York, N. Y. | 


MYOTT SON & CO., England 
ROYAL BAYREUTH CHINA, Bavaria 
CHATEAU CHINA, Czechoslovakia 
FRANCISCAN WARE, Gladding McBean & Co. 


In the Field of Advertising 
and Trade Promotion 








The International Silver Co., 1847 
Rogers Bros. Division, capitalizing on 
Walt Disney's “Snow White and _ the 
Seven Dwarfs,” has introduced juvenile 
sets of spoon and fork bearing the like- 
nesses of these characters. While the 
educator set is composed of spoon and 
fork, a baby spoon is also offered as 
a separate unit. Each is enclosed in a 
gift box of transparent kodaloid. As a 
sales aid, the manufacturers have pre- 
pared 10 colored displays which will be 
distributed to retailers. 

* * * 

An attractive folder describing and 
illustrating “Beaumet” a new _ lustrous 
sheen metalware has been prepared by 
the manufacturer, the Sterling Bronze 
Co., Inc., New York. Pictured in the 
folder are fruit and salad bowl, cocktail 
shakers and serving trays, bon bon dishes 
picture frames, ash trays, ete. 

* * * 

Copeland & Thompson, Inc., have re- 
leased a motion picture showing the man- 
ufacture of Spode English dinnerware. 
Captioned “Clay, Hands and Fire” this 
picture was taken at the Spode works 
in England and is an interesting and 
complete story of fine earthenware. The 
film runs for about 20 minutes and both 
sound and silent versions have been pro- 
duced. It is available without charge to 
clubs, stores, schools and colleges on ap- 
plication to the advertising department, 
Copeland & Thompson, Inc., 206 Fifth 
Avenue, New York. 

One of the features of National Air 
Mail Week, observed from May 15 to 
21 was the broadcast schedule conducted 
by the Longines-Wittnauer Co., Inc., New 
York, over 103 radio stations. Another 
development announced last month was 
that the United Air Lines has officially 
adopted Longines-Wittnauer aviation 
watches. This air line has also replaced 
all timepieces on the instrument panels 
of its new Mainliner planes with 
Longines-Wittnauer timepieces while all 
Mainliner captains, pilots and co-pilots 
now carry Longines-Weems second set- 
ting watches. 

Sales of Toastmaster Products during 
the first four months of 1938 were the 
largest for that period of the year in the 
company’s history, according to K. C. 
Gifford, general sales manager. It is 
reported that the increase has made it 
necessary to start production ahead of 
schedule in the concern’s recently com- 
pleted plant at Elgin, II. 

* © * 


The W. A. Sheaffer Pen Co. has re- 


| cently announced from its Fort Madison, 


Iowa, factory a new counter display. It 
is a canopy or arch which in addition 
to signalling the location of the fountain 
pen department to store traffic also con- 
stitutes an eye level display case of foun- 
tain pen merchandise. It is built of 
satinwood in three shades. 

A flight which, it is reported, marks 
the first time that a representative of a 
watch company has traveled commercially 
in the “China Clipper’ recently took 
Edward D. Sultan, representing Bulova 
Watch Co., New York, to the Far East, 
where he is now in Hongkong. The 
trans-Pacific flight from Hawaii to China 


&& 





was by way of Manila in the Philippine 
Islands. * * * 


Few concerns affiliated with the jewelry 
industry have issued a more attractive 
brochure than the one just published by 
Handy & Harman, precious metals, New 
York. Within the pages of this booklet 
is an outline of the concern’s history 
dating from 1867 and coming down 
through the years to May 1 of this year 
when Cortlandt W. Handy was named 
chairman of the board and G. H. Nie- 
meyer was elevated to the office of presi- 
dent. On the first page is a short state- 
ment by Mr. Handy followed by many 
historical facts about the concern and 
then the likenesses of officers and tech- 
nicians. * * * 


The talents of Dale Carnegie, author 
of “How to Make Friends and Influence 
People,” were used last month in a sales 
promotion plan by the Gruen Watch Co., 
Cincinnati. A booklet written by Mr. 
Carnegie containing advice for college 
graduates about to enter the business 
world was printed by the Gruen concern 
for distribution to purchasers of Gruen 
timepieces at graduation time. The 
Gruen concern also sponsored a contest 
during the weeks of May 15 and May 22, 
among the recipients of Mr. Carnegie’s 
booklet ‘““How to Get Ahead in the World 
Today,” who were asked to present their 
best single sentence reaction to this vol- 
ume. * * * 


The Jabel Ring Mfg. Co., Newark, 
N. J., announced last month a new wed- 
ding ring, set with baguette and alternat- 
ing round diamonds. The diamonds are 
open to view from both the side and top. 
Several styles and designs are available, 
including the complete diamond circlet 
or the segmental type and can be fur- 
nished from stock in all sizes and price 
ranges. .- * 


The Wahl Co., Chicago, has recently 
originated a new display unit. Hereto- 
fore it was felt that the top of a floor 
case was wasted space and accordingly 
the Wahl concern conceived the idea of 
two upright sections, so constructed and 
placed on the case top, that merchandise 
can be readily seen by customers. An 
arch connecting these sections identifies 
the display as the store’s pen and pencil 
department. The entire unit is offered 
with an assortment of Eversharp repeat- 
ing pencils and the new Wahl-Eversharp 
Airliner pens and pencils. 








Where to Buy 
DOMESTIC 
China and Glass 


~~ 


HAWKES CRYSTAL 
GLASSWARE 


for discriminating 








people—WRITE 
T. G. HAWKES & CO. 
CORNING, N. Y. FETE 


N. Y. Office: 542 5th Ave. orp warerror? 





’ LENOX CHINA 
S53 SERVICE PLATES 
DINNERWARE 
NOVELTIES 
Made in America 
Trenton, N. J. 








‘LENOX 
LENOX, INC. 
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William Schoppy Re-elected 
Head of New Jersey R.J.A. 
at Atlantic City Convention 


Atcantic City, N. J.—All officers of 
the New Jersey R.J.A. were re-elected at 
the 29th annual convention at the Hotel 
Travmore here, May 22, 23 and 24. 
Starting with the registration of delegates, 
a reception and dinner, Sunday afternoon 
and night, May 22, the convention activi- 
ties continued with a business session the 
following afternoon, another dinner Mon- 
day night and a final meeting Tuesday. 

The re-elected officers are: President, 
William Schoppy, Atlantic City; vice- 
president, L. J. Rad, West New York; 
treasurer, Bertrond A. Weber, Ridge- 
wood; secretary, George Fort, Trenton, 
and assistant secretary, Henry C. Gelula, 
Atlantic City. Trustees are Messrs. 
Weber, Fort, Rad and Schoppy, together 
with Louis Haimann, Morristown; H. V. 
Paul, Newark; Arthur Reichel, Union 
City; Joseph Imbelloni, West New York, 
and Carl A. Lund, East Orange. 

At the opening business session, Alex- 
ander Vincent, executive secretary, 
Sterling Silversmiths’ Guild of America, 
deplored professional pessimists and sug- 
gested that in times of depression it is 
well to study, plan and prepare for the 
period of prosperity ahead. Mr. Vincent 
also covered at length the work of the 
silversmiths’ guild. 

Felix Levy, general counsel for the 
ANRJA, in his address questioned the 
jewelry industry’s interest in the Fair 
Trade Act, and stated that unless jewel- 
ers and all other business men showed 
some activity the law might go by default, 
if not actually repealed. He said: “Usual- 
ly it is a question of ‘Let’s have a law,’ 
whereas in this case, you have a law but 
seem to be doing nothing with it.” 

The evil of the increasing sale of sec- 
ond-hand watches was discussed by Wil- 
liam Wagner, executive secretary of the 
Jewelers’ Enforcement Committee, in his 
address, ‘“Second-Hand Watch Bill.” 
Other speakers were William D. McNeil, 
president of ANRJA, who outlined the 
work of the Jewelers’ Publicity Commit- 
tee, of which he is chairman, and Wilson 
Streeter, president of the Bailey, Banks & 
Biddle Co., Philadelphia, and regional 
vice-president of the ANRJA, who dis- 
cussed the activities of the national asso 
ciation. 





Robbers Get Loot in Daring Window 
Smashing at Norwalk, Conn. 


NorwaLk, Conn.—A daring trio of 
thieves smashed the window in the jew- 
elry store of Leon Agranov, 123 Wash- 
ington St. early on the morning of 
May 3 and after scooping into a bag, 
watches, rings and other articles worth 
about $1,500, escaped in a waiting auto- 
mobile. 





PLATINUM DROPS $3 


Platinum, which had been quoted at 
$36 per ounce since early in February, 
dropped to $34 an ounce on May 5, and 
to $33 the following day, at which point 
it was still maintained on May 25. The 
lowered price is said to be the result of 
general business conditions, and a de- 
crease in demand. The quotations of 
May 25 were: 


BMUEES cou cease eee eae wee mewars $33.00 
Containing 5% iridium ........ ¢ 35.00 
Containing 10% iridum ....... 37.00 
WOME Foca aie hs eek oeraw ae me 75.00 
OMEN) a rahe bocce e Marte woes 24.00 
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Makers of Gold and Platinum Cases 
Join Watch Case Manufacturers 
Board of Trade 


According to an announcement made 
last month by the Watch Case Manufac- 
turers Board of Trade, with offices at 
551 Fifth Avenue, New York, a majority 
of the larger local manufacturers of gold 
and platinum watch cases have become 
affliated with the organization. This 
affiliation occurred at a meeting April 
28 at the Hotel Roosevelt, New York. 

The meeting, according to the an- 
nouncement, was requested because sev- 
eral manufacturers of gold cases were 
impressed with the progress the organiza- 
tion has made toward maintaining and 
approving standards and elevating the 
ethical practices of the trade and as a 
consequence were desirous of obtaining 
similar benefits in their branch of the 
industry. The ultimate object of the 
association will be to standardize trade 
practices with respect to the maintenance 
of high quality of materials and work- 
manship and to standardize trade prac- 
tices as to terms and discounts. With 
the inclusion of the gold and platinum 
case manufacturers, the scope of the asso- 
ciation’s activities, will, it is felt, be far- 
reaching and more effective. 





EUGENE T. ABBOTT 


Eugene T. Abbott, manager of the New 
York office of the Hadley Co. since 1929, 
and well known to retailers throughout 
the country whom he contacted as a sales- 
man of watch bands and jewelry, died 
May 12, after a long illness. He was held 
in high esteem by all his business asso- 
ciates. He was a member of the Jewel- 
ers’ Twenty-four Karat Club. 

Mr. Abbott was manager of the Potter 
& Bufhngton Co., Providence, R. I., for 
a number of years before he associated 
in business with Milton Rosenheim and 
Henry Wachenheimer in the formation 
of the Rosenheim Co., for which concern 
he traveled before joining the Hadley Co. 





DID HORSE EAT WATCH? 
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The accuracy of that ancient adage, “facts 
are stranger than fiction,’ may again be proven 
—this time by a horse. An Associated Press 
news release last month carried the information 
that an Elberon, N. J., horse breeder is being 
sued for $1,950 on the charge that her prize 
stallion bit the hand of a Peekskill, N. Y., 
housewife and swallowed her watch. The inci- 
dent is reported to have occurred as the plaintiff 
was passing the stallion’s stall at the Peekskill 
Horse Show. 
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LOS ANGELES 


E. M. Gottschal is now with the Amer- 
ican Clock Co., Metropolitan building. 

W. A. Sweeney, watchmaker, has 
opened a trade shop at 807 Jewelry 
Trades building. 

P. A. Rowe, president, A. I. Hall & 
Sons, was a recent visitor to Los An- 
geles from San Francisco. 

Dave Snyder has been added to the 
sales staff of the H. & D. Mfg. Co. His 
territory is southern California. 

Jabner’s Paramount Jewelry Co. opened 
for business at 747 South Spring St., Los 
Angeles, L. Jabner, proprietor. 

A. M. Kirkendall is now in charge of 
the office and the receiving and shipping 
departments of the National Clock Co. 

Philip Wolman, wholesale jeweler, re- 
turned recently to Los Angeles from the 
East, where he had been on a buying 
trip. 

Elmer A. George, retired wholesale 
jeweler, passed away at his home in Los 
Angeles May 9, at the age of 60 years. 
He is survived by his widow, one son 
and a daughter. 

Dodge, Inc., silverware and trophy 
manufacturers, have recently purchased 
a factory site at 6th and San Julian Sts., 
Los Angeles. They also have a new 
factory in Bloomington, III. 

Herman Hirsch opened offices recently 
in the Jewelry Trades building. He is 
representing the Keystone Silver Co., 
New York, and the Mueck-Cary Co., 
manufacturers of silverware, Bound 
Brook, N. J. 

The fourth annual convention ef Union 
Pacific Time Inspectors was held at the 
Biltmore Hotel, Los Angeles, April 3, 4 
and 5. More than 150 time inspectors 
attended, with the general superintendent 
of time service acting as chairman. 

Time measures, micrometers, regula- 
tors and ancient and modern watches 
were exhibited. 

Seattle, Wash., was chosen as the 1939 
convention city. 

Charles E. DeLong was honored at a 
dinner given recently by the Los Angeles 
Guild, Horological Association of Cali- 
fornia. A bench micrometer was pre- 
sented to Mr. DeLong by the Guild, for 
his contribution to the advancement of 
practical horology and for his interest in 
the organization. 


DO YOU RECOGNIZE THIS WATCH? 


FrEsNo, CAtir.—Sheriff George Over- 
holt is endeavoring by means of repair 
numbers to establish the ownership of a 
watch which he is holding as a clue in a 
murder investigation. The watch is a 
16 size, 21-jeweled Hamilton timepiece 
with a 14-karat gold case. The move- 
ment bears the numbers 81665 and the 
case 111620. 

Inside the back cover appear repair 
numbers 6603 and 9046, while inside the 
double cover are these combinations of 
numerals and _ letters, 032798, 032842, 
032968, Y6.5.4., V5.8.7M, V9.2.9., HH. 
18.4., JJ1120, HZH, 2630, 1031HB, 
1138HB. 


LEVENE REMOVES OFFICE 


SAN Francisco—Harold Levene, repre- 
senting the Chase Watch Corp., has 
moved to new offices at 917 Shreve Build- 
ing, this city. 

















H.1.A. ENDORSES 
LICENSING LAWS 
FOR WATCHMAKERS 


Vational Convention at Washington, D.C.. 

Urges Reciprocal Clause in Legislation Pro- 

posed for Other States, Modeled After Wis- 

consin Act—Heald Describes Law’s Opera- 

tion in That State — Babcock Reelected 
President 











State legislation to regulate 
watchmaking was given added impetus last month when 
the Horological Institute of America, in convention at 
Washington, D. C., May 8 and 9, not only offered its 
cooperation and assistance to local and state organizations 
sponsoring such measures but also favored uniform state 
laws and examinations. ‘The establishment of such uni- 
formity, the national association feels, would be vastly 
assisted by the inclusion in every law of a reciprocal 
clause, giving each state examining board the discretion- 
ary power to recognize the licenses of other states as well 
as the certified watchmaker certificate of the HIA. 

This question of licensing laws and the discussions it 
evoked brought forth many constructive and helpful sug- 
gestions. President Harrison F. Babcock, in his annual 
message to the convention, called the licensing legislation 
“probably the most important development of the year in 
the horological profession,” at the same time asserting 
“T am convinced myself, that this is a movement for the 
benefit of our profession and is a very definite step for- 
ward; also that the Institute should do everything in its 
power to help it along.” 

Continuing on this same subject, President Babcock 
said: 

“Naturally, the question arises as to how we can best assist 
in this movement. These laws will. have to be enacted by 
states and, as there are 48 different states with 48 different 
statutes to consider, it would be extremely difficult to have any 
one or two laws meet the needs of all states. I doubt very 
much if it would be advisable for any national organization to 
take any active part in the passage of these laws; that will 
have to be done by the state and local societies and the indi- 
vidual citizens. The legislators are interested only in what 
their constituents think and for any national organization to 
enter actively into the enactment of these laws, would have an 
adverse rather than a helpful effect, so any assistance should 
be of a cooperative and advisory nature. 

“While it is true an arbitrary model law would not fit the 
needs of all the states, yet there are certain essential points that 
every law should contain to make it really effective. I have 
in mind two such points that I believe are essential: Indepen- 
dence of the Examining Board and reciprocal relations between 
the states. 

“IT understand from those who have sponsored these laws, 
that there is a decided effort on the part of state bureaus or 
boards to place them under their jurisdictions. The copy of the 
Illinois law that I have, which was vetoed by the Governor, 
was written that way, the administrative officer being the Direc- 
tor of Registration and Education. The Examining Board was 
to be appointed by him and to act only in an advisory capacity. 
I believe this is a mistake, for to make these laws effective, the 
board should be completely independent and composed of men 








LL 


experienced in the horological field. “To put them under any 
state bureau that knows nothing of the problems and needs of 
the industry would, in my opinion, destroy the effectiveness of 
these laws. It may well be this will be the hardest fight the 
sponsors of these laws will have. 

“Regarding reciprocal relations between the states, which 
means recognition of the licenses of other states, I believe al] 
laws should include this section. There is no question but 
what the licensing law would work a hardship if a man could 
not move from one state to another without taking an examina- 
tion. Oft-times, these moves are not voluntary but in- 
voluntary, caused by unforeseen reasons. Of course, this 
recognition should be discretionary with the board and _ not 
mandatory. — 

“Tt is in this field of uniform laws and examinations, that 
the Institute will prove its greatest value by searching out what 
is essential and what is not and advising and guiding them to 
the end that we will have a comprehensive law that will be 
workable in every state. 

One of the final acts of the convention was the naming 
of President Babcock to attend the joint meeting of the 
Horological Assoeiation of California and the Railroad 
Watch Inspectors for the purpose of studying the possibil- 
ities of a reciprocal relationship that may be established 
between state watchmaking licensing boards, wherein the 
HIA and these state boards might establish uniformity of 
laws and examinations. 

Another advocate for state regulation was B. W. 
Heald, Milwaukee, secretary of the Wisconsin Board of 
Examiners in Watchmaking, who in an address on “Li- 
censing of Watchmakers”’ outlined the Wisconsin law and 
mentioned some of the benefits which have accrued under 
this measure. In his talk Mr. Heald said: 

“T have been asked to tell you something about the 
Wisconsin Watchmakers law, Chapter 125 of the Wis- 
consin Statutes. You have all heard of ‘this law as a 
licensing law. While I have no objection to calling it 
such, I believe a more accurate description of it, from 
the watchmakers’ standpoint, is to call it protective legis- 
lation. 

“The Wisconsin law became effective April 29, 1937. 
We have always realized that the real and most beneficial 
results can only be obtained after several years of its 
operation. Every year that this law is in effect, it will 
be worth more to the watchmaker. However, we have 
already received benefits. I shall try to list and consider 
some of these immediate results, in the order in which 
we noticed their benefits. 

“First—Wisconsin has absolutely no price advertising 
and no so-called “cut-rate” or ‘“‘gyp” shops. All price 
advertising is prohibited by our law and this provision 
has proven very easy to enforce and is enforced 100 per 
cent. Before the law was passed we had shops advertis- 
ing cleaning watches or mainsprings for 39 cents, 50 
cents, 60 cents, etc. All this has disappeared and some of 
the “gyp” shop operators have even moved out of our 
State. 

“Second—Watch repair prices and watchmakers’ wages 
have increased and greater increase is expected. In 
November, 1937, the Wisconsin Watchmakers Associa- 
tion with the cooperation of the Wisconsin Retail Jewel- 
ers Association, printed and distributed a schedule of 
suggested minimum watch repair prices. In December, 
1937, the Wisconsin Industrial Commission determined, 
after a survey of the area, that watchmakers’ wages in 
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the Milwaukee area had increased more than 10° pet 
cent in the preceding six months, and the law had then 
been in effect only eight months. 

“Third—The influx of incompetent watchmakers has 
been absolutely stopped. The very fact that an examina 
tion is necessary before coming into the trade, discour- 
ages a great many of the incompetents from becoming 
watchmakers. Those who take the examination do so 
only after learning something about the trade. And of 
those who take the examination, nearly 40 per cent fail 
and must turn to other means of livelihood, or stud 
longer at the trade. Not a month passes without the 
Wisconsin Law having eliminated several incompetents. 
One of the unpleasant duties the Board must perform 
is to tell men, who think they are watchmakers, that the 
are not watchmakers and must improve themselves or 
find another way to make their living. 

“Fourth—The Wisconsin Law gives the Board the 
power to establish standards of workmanship and_ the 
Board has done so and is enforcing that standard. Watch- 
makers, whose work does not come up to that standard, 
must either improve themselves or get out of the trade. 
I believe this is the only State that has any kind of 
standard for its watchmakers. You can imagine what 
this will mean for the watchmaker of tomorrow. 

“Fifth—We now have a bona fide apprenticeship. In 
our State you can no longer hire a young fellow, as an 
apprentice, and pay him little, work him hard, teach him 
nothing, and then tell him at the end of a few years, 
that he is a watchmaker. The apprentice and his em- 
plover must now sign up for four years and at the end 
of his term, he must take the State Board examination 
before being registered as a watchmaker and permitted 
to work at the trade as such. During the four years he 
is under the constant supervision of the Board, his com- 
pensation, hours of work and the amount of instruction 
are carefully regulated. A real apprenticeship is not in- 
tended to be a source of cheap help to compete with the 
Registered Watchmaker and in Wisconsin it is no longer 
that. 

“Sixth—The morale of the watchmaker has risen. 
This was probably one of the first effects. We are no 
longer a down-trodden trade. We now respect ourselves, 
our craft and our brother watchmakers. Our law treats 
us as professional craftsmen and we are beginning to 
enjoy our new-found place in the sun. 

“Seventh—There is throughout the State, a new in- 
terest in the technical details of the manufacture and 
repair of watches. Technical lectures given by the asso- 
ciation are well attended. Books and magazine articles 
are being read. When watchmakers get together, they 
discuss intricate technical theories and processes. | 
prophesy that the watchmakers of Wisconsin will soon 
be by far the finest craftsmen and the best paid watch- 
makers in the United States. 

“Eighth—Unethical 
Violations of the provisions of the law may cost the 
violator the right to earn his livelihood at this trade in 
the State. This is giving the Board surprisingly little 

(Please turn to page 93) 
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parts of watches and the manufacturing and fitting of 


parts designed for use or used in watches. Such term shall not include 
or mean the manufacturing or repairing of watch cases, but shall include 
the repairing of all winding mechanisms whether they are parts of such 
cases or not. 

(2) The term ‘‘board” as used in such sections shall mean the ‘“Wis- 
consin board of examiners in watchmaking.”’ 

125.02 CERTIFICATE REQUIRED. No person shall engage in 
watchmaking for profit or compensation of any kind, without first obtain- 
ing a certificate of registration, as hereinafter provided, which certificate 
hall at all times be conspicuously displayed in his place of business. 

125.03 BOARD OF EXAMINERS. (1) There is created a board to 
be known as the “Wisconsin board of examiners in watchmaking” whose 
duties it shall be to carry out the provisions of sections 125.01 to 125.10. 
Such board shall consist of five members, appointed by the governor 
within sixty days after the effective date of this chapter. All persons 
30 appointed shall have been residents of this state and actually engaged .in 
watchmaking, as defined in section 125.01, for at least five years im- 
mediately preceding the time of their appointment. Each member of 
said board shall hold office for five years and until his successor shall be 
appointed and qualifies, except that in the first appointments, one member 
shall be appointed Tor one year, one for two years, one for three years, 
one for four years and one for five years and the term of office in each 
such case shall be designated by the governor at the time of the appoint- 
ment. Members of the board, before entering upon their duties, shall 
respectively take and file the official oath. The board shall have a 
common seal. 

(2) The board shall choose annually one of its members as president 
and one as secretary, who shall severally have power to administer oaths 
and take affidavits, certifying thereto under the seal of the board. The 
board shall meet at least once every six months at the state capitol, and 
in addition thereto, whenever and wherever the officers shall call a meet- 
ing. A majority of the members of the board shall constitute a quorum. 
The board may retain legal counsel if it deems it necessary. The 
secretary shall give such bond as the board shall determine to be proper. 
The secretary shall keep a full record of its proceedings, which shall be 
open to inspection at all reasonable times. The members and officers of 
the board shall be compensated as follows: Each member of the board 
shall be paid a per diem of ten dollars for time actually spent in the 
performance of his duties and for necessary expenses; the secretary, in 
addition to such per diem and expenses, may be paid an annual salary 
not to exceed one thousand dollars in the discretion of the board. 

(3) The board may appoint such clerks and assistants as it may deem 
necessary to the execution of its functions and fix their salaries. The 
director of purchases shall furnish the board with operating space and 
suitable equipment. 

(4) The board shall, on the first day of January of each year, report 
its proceedings to the governor, including an account of moneys received 
and disbursed. The president and secretary shall file annually with the 
governor a certified list of watchmakers qualified to serve as members of 
the hoard. é 

125.04 APPLICATION. Applicants for certificates shall be examined 
at a time and place fixed by the board. Applications for examination 
shall be filed with the board at least ten days before the date set for 
the examination and shall be accompanied by an examination fee of 
fifteen dollars. The applicant shall be of good moral character, at least 
twenty years of age. , 

125.05 EXAMINATION. An applicant, to be entitled to a certificate, 
shall pass an examination before the board, which examination shall be 
confined to such knowledge, practical ability and skill as is essential in 
the proper repairing of watches, and shall include an examination of 
theoretical knowledge of watch construction and repair, and also a prac- 
tical demonstration of the applicant’s skill in the manipulation of watch- 
maker’s tools. The board shall make rules and regulations for con- 
ducting examinations and shall define the standards of workmanship and 
skill. In case of failure at any examination, the applicant shall have the 
privilege of taking another examination at any other examination period 
upon the payment of a fee of seven dollars and fifty cents. 

125.06 REGISTRATION. (1) If the applicant successfully passes 
the examination and shall be accompanied by an examination fee o 
shall issue to him a certificate of registration. ‘ } 

(2) A watchmaker in good standing, registered and licensed in another 
state and having engaged in watchmaking therein for two years im- 
mediately preceding his application for a_ certificate, upon ns, with 
the board satisfactory proof thereof, may, in the discretion of the board, 
he issued a certificate without examination upon the payment of a fee 
of fifteen dollars. provided the standards in such other state are at least 
as high as those defined and established by the board. 


(Please turn to page 94) 
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H.1.A. Convention 
(From page 91) 


trouble. The teeth of the law have been tested and are 
now respected. 

“Ninth—Another noticeable result is the unification 
of the trade. We are no longer an unknown quantity. 
Complete records are available regarding each of the 
more than 1100 Registered Watchmakers in the State. 
Meetings of the men are being held in the various parts 
of the State and they are given an opportunity to get 
acquainted with each other. Membership in the asso- 
ciation has tripled in less than a year. The craft is now 
4 distinct class. The holder of a certificate of registra- 
tion is a brother craftsman and all others are outside. 

“Tenth—Establishment of a professional classification 
and standard. This law treats the watchmaker as a pro- 
fessional man. In fact the watchmaker is held to a much 
higher standard of ethics than either the legal or the 
medical profession. We will not, for instance, permit the 
watchmaker to victimize the public or live off the mis- 
fortunes of others.” 

“We have now considered briefly the benefits derived 
by the watchmakers of Wisconsin from legislation and 
the provisions of the law as they affect the craftsman. 
Every watchmaker in the United States should be inter- 
ested in how this sort of legislation would affect him, 
for I am convinced, from the enthusiastic reception ac- 
corded this law by the trade in Wisconsin, and the letters 
of inquiry I receive daily from watchmakers all over the 
nation, that in a few years nearly every American watch- 
maker will be under similar regulation. 

“This one question has been asked me many times by 
watchmakers in other states: ‘How may we obtain such 
legislation?’ and my answer is always: Conduct an 
intelligently planned, efficient program sponsoring such 
legislation before your legislature. The first essential is 
a strong active watchmakers’ association. Only watch- 
makers can be expected to make the sacrifice necessary to 
success and only in a strong association is there the nec- 
essary man-power.” 

Just before the convention was adjourned Monday 
afternoon, May 9, the delegates re-elected Harrison F. 
Babcock, Cleveland, president of the organization. Others 
chosen are: First vice-president, Howard L. Beehler, Lan- 
caster; regional vice-presidents, first area, Jacques LeRoy, 
New York City; second area, William C. Donnelly, Bal- 
timore; third area, S. George Cochron, Nashville; fourth 
area, not named; fifth area, Stanley A. Pope, San Fran- 
cisco; sixth area, Roland C. Wilson, San Diego, and 
treasurer, Edward H. Hufnagel, Mount Vernon, N. Y. 

Those elected to the Advisory Council, each for a term 
of three years include, Mr. Babcock, Albert L. Barrows, 
Washington, D. C.; Frank C. Beckwith, Lancaster, Pa. ; 
Ralph E. Gould, Washington, D. C.; Fred G. Gruen, 
Cincinnati; Benjamin Mellenhoff, New York City; Her- 
man R. Pedrick, Philadelphia; Stanley A. Pope, San 
Francisco, and Jean L. Roehrich, New York City. The 
following additional members were named to the Execu- 
tive Committee. Mr. Beckwith, Mr. Gruen and Frank 
D. Urie, the latter of Elgin, Ill. 

President Babcock also announced these appointments: 
Executive secretary, Paul Moore, and corresponding sec- 
retary, Ralph E. Gould, both of Washington; chairman 
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certification committee, Mr. Mellenhoff; chairman exam- 
ining board, Mr. Beehler; chairman educational com- 
mittee, John J. Bowman, Lancaster, and chairman spe- 
cial committee for raising funds, Mr. Gruen. 

Immediately following the opening of the first business 
session, Monday morning, May 9, by President Babcock, 
the delegates were welcomed to the convention by Dr. 
Albert Barrows, director, National Research Council. 
This was followed immediately by the presentation of 
the president’s annual report, in which he advocated 
among other things a plan for increasing membership. 
Each member was urged to secure one new enrollment or 
submit the names of five prospects which the association 
would undertake to solicit to membership. He also 
mentioned several instances of fraudulent advertising 
which had been called to his attention at the same time 
admonishing members to contact newspaper publishers 
when questionable copy relating to watches and watch 
repairing appeared in print. 

During the morning session numerous reports were 
submitted by officers and committee chairmen. The re- 
port of Jacques LeRoy, chairman of the certification com- 
mittee, showed that since the founding of the HIA in 
May, 1921, the committee has received 1,518 applications 
for Junior Watchmaker and 743 applications for Certi- 
fied Watchmaker certificates. Of this number 1,332 
Junior and 596 Certified certificates were issued. “The 
cause of failure” said Mr. LeRoy, “is due largely to im- 
proper balance and hairspring work and provides both 
the educational and certification committees a source of 
information leading directly to the purposes of the Horo- 
logical Institute of America, namely, that of increasing 
the proficiency as well as the efficiency of the watchmakers 
of America.”’ 

A systematic course of study, based on technical refer- 
ence books containing basic information available at the 
bench was proposed in the report of the educational com- 
mittee offered by John J. Bowman, chairman. He said the 
plan embodied a well selected range of watchmaking 
subjects, to be supplemented from time to time, to serve 
as a guide for the development of skill at the bench. This 
report brought forth a lengthy discussion in which several 
suggestions were made, one of which, coming from Ed- 
ward H. Hufnagel, advocated that lecture courses be 
conducted at universities and colleges, ‘The report was 
finally referred to a special committee to be headed by 
Fred G. Gruen and later will be given further consider- 
ation by the Advisory Council. 

Each year, through the cooperation of the Bowman 
Technical School, Lancaster, Pa., Bradley Polytechnic 
Institute, Peoria, Ill., and Elgin Watchmakers College, 
Elgin, Ill., a year’s tuition is offered to watchmakers who 
attain the highest grades in junior watchmakers’ examina- 
tions during the year. Those selected for honors this 
year, reported Corresponding Secretary Gould, are Clyde 
J. Pecotte, Hornell, N. Y.; Frank H. Curtis, Moline, 
Ill.; each with 382 points out of a possible 400, and 
Worth L. Davis, Great Falls, Mont., 380 points. The 
alternates are James B. Drummond, Peoria, IIl., and 
Charles D. Smith and S. Rex Robinson, both of Elgin. 

Paul Moore, executive secretary, read the names of 
those granted honorary memberships in recognition of 
their achievements in the horological field. They are 
Paul Sollenberger, principal astronomer, United States 
















Naval Observatory, Washington; Maj. Paul Chamber- 
lain, collector and lecturer, Newark, N. J.; Fred G. 
Gruen, Gruen Watch Co., Cincinnati; Louis Levin, edi- 
tor, Horology, Los Angeles; Frank Urie, director ot 
research, Elgin National Watch Co., Elgin; George P. 
Luckey, director of research, Hamilton Watch Co., Lan- 
caster, and Ferdinand Frustadter, superintendent, Wal- 


tham Watch Co., Waltham. 





Wisconsin Watchmakers Licensing Act 
(Coutinued from page 91) 


(3) Persons actually engaged in watchmaking within this state priot 
to the effective date of this chapter shall be exempt from taking the 
examination herein provided upon making application for a_ certificate 
within six months atter said date accompanied by an application fee of 
tive dollars and his affidavit setting forth the fact of having so actually 
engaged in watchmaking, which affidavit shall be attested to by two free- 
holders in this state, and if the board shall be satisfied that such applicant 
is entitled thereto it shall cause its secretary to so register and issue it 
certificate of registration. 

(4) Certificates of registration shall expire on the thirty-first day of 
December of each year and may be renewed for one year upon the pay 
ment of a tee of three dollars. Applications may be made for renewal 
after the fifteenth day of December of each year. 

125.07 APPRENTICE WATCHMAKERS. <Any person sixteen years 
of age or over, of good moral character, indentured to a registered watch- 
maker in accordance with section 106.01, may engage in watchmaking 
subject to the provisions of sections 125.01 to 125.10 upon obtaining from 
the board a certificate of registration as an apprentice watchmaker, which 
certificate shall be conspicuously displayed at all times at the place of 
employment of such apprentice. Apprentice watchmakers shall pay a 
fee of one dollar for the certificate and shall pay a renewal fee of one 
dollar annually. 

125.08 REVOCATION. (1) The board may revoke a certificate of 
registration upon the failure of the holder thereof to pay the annual 
renewal fee, upon giving said holder thirty days’ notice in writing of 
such proposed revocation. 

(2) The board may revoke a certificate of registration obtained through 
error of the board or fraud on the part of the applicant, or if the holder 
is grossly incompentent, guilty of immoral or unethical conduct, or ob- 
tained or sought to obtain anything of value by fraudulent representa- 
tions in the practice of watchmaking. The holder of such certificate shall 
be given thirty Cays’ notice in writing enumerating the charges and 


specifying a date for the hearing on such charges. At the hearing he 
shall have the opportunity to confront witnesses against him and to 
produce evidence bearing on such charges. A _ stenographic record of 
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il proceedings shall be made and transcript kept on tile with the board 
The holder may within thirty days after revocation, file with the secre. 
tary of the board, a written notice of appeal to the circuit court of 
Dane county, and the secretary shall transmit to the court and to the 
attorney-general, «a certitied copy of the record and the attorney-genera] 
shall defend the revocation in said court. The circuit court shall atirm or 
reverse the revocation and its decision shall be final. 

(3) One whose certificate has been revoked, may, upon the expiration 
of one year after such revocation, apply to the board for registration and 
upon satistactory proof that the cause of revocation no longer exists, the 
board may, in its discretion, issue to said person a certiticate of regis. 
tration upon payment of the fees heremn provided. 

(4) “Unethical conduct” as used in sections 125,01 to 125.10 shalt in. 
clude and mean any conduct cf a charecter likely to mislead, deceive oy 
defraud the public; advertising of any character in which untruthful of 
misleading statements are made; advertising of prices on watch repairing 
or the giving of watch glasses, crystals or of any other watch parts 
xratis or at less than cost, in order to advertise or increase watch repair 
business; performance of any service in pursuance of any such adver. 
ising; loaning of a certificate of registration to any person; failure tg 
display the certificate of registration conspicuously at all times; repre- 
sentation that a watch has been cleaned although its major parts, train 
wheels and mainspring have not been disassembled and the capped jewels 
removed and all parts properly cleaned; performance of any work ypon 

watch in an unworkmanlike ov unskilled manner; representation that 
certain services or parts are necessary or have been or will be used in 
the repair of a watch, although such services or parts are not necessary 
and have not been used in such repairs; employing directly or indirectly, 
any unregistered watchmaker to perform any watchmaking; or non- 
compliance, within thirty days, with the directions given in a written 
notice from the board to terminate employment with any person who js 
violating the provisions of sections 125.01 to 125,10. 

125.09 Penatty. Anyone not having a certificate of registration, who 
shall hold himself out as a watchmaker or as qualified to do watchmaking, 
or anyone who shall violate any of the provisions of sections 125.01 to 
125.10, shall be guilty of a misdemeanor and shall be punished by a fine 
of not less than twenty dollars nor more than one hundred dollars or by 
imprisonment in the county jail not less than one month nor more than 
three months, or by both such fine and imprisonment. 

125.10 SEPARABILITY CLAUSE.. If any provisions of sections 125,01 to 
125.09 or the application thereof to any person or circumstance is held in- 
valid, the remainder of such sections and the application of such provisions 
to other persons and circumstances shall not be affected thereby. 

Section 2. A new section is added to the statutes to read: 20,475 
BOARD OF EXAMINERS IN WATCHMAKING. There is appropriated from the 
general fund annually, beginning July 1, 1937, the fees received pursuant 
to the provisions of Chapter 125 to the board of examiners in watchmaking 
but any unused balance at the end of the fiscal year shall revert to the 
general fund. Of this there is allotted: 

(1) To each member of the board, as compensation, ten dollars for 
each day actually spent to perform the duties of said office and his actual 
and necessary expenses. 

(2) To the secretary of the hoard, such additional compensation as may 
be determined by the board, not to exceed one thousand dollars per annum. 
Section c. This act shall take etfect upon passage and publication. 
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WORIKSIEFOIP WOITES € QUIEIRITES 


ERDE ANTIQUE—We recently had to repair an 

old French clock in a fine bronze case. It was neces- 
sary to do work on it that removed the old, dirty cor- 
roded finish; so we cleaned off all of the dark finish, and 
polished the entire case. The owner was very much dis- 
pleased, and wants the case restored to its original appear- 
ance. Is there any way you can advise to help us out of 
this predicament? (Question No. 5130.) T. O. T. 


Answer—Y our letter seems to indicate that the orig- 
inal finish on the clock case was what sculptors in bronze 
call “verde antique,’ which may be produced by a chem- 
ical process that really amounts to a hastening of the 
effect that nature—by exposure to atmospheric oxidation 
—produces if given time enough. Make a solution of % 
lb. sulphate of copper, 4 lb. sal ammoniac, and 3 pints of 
water. Heat this nearly to the boiling point; immerse 
the work in it; keep the solution hot. In from three to 
five minutes, the bronze work will appear through the 
solution to be blackened. During immersion, it is well 
to keep the work moving slowly, to insure even coloring. 
When black or very dark brown remove the work and 
dry it by heating. It will then be grayish-black over most 
of the surface, with greenish shades in crevices and cor- 
ners. The final finish is given by moistening the hand 
with olive oil or linseed oil, just a film of oil, and rubbing 
the bronze gently, until the more exposed parts are of a 
beautiful dark brown or black gloss, with which will 
contrast the gray-green portions in places not reached by 
the oil rubbing. This finish, you might tell your cus- 
tomer, will continue to improve in beauty with use and 
exposure to the air. 


OOSE JEWEL—I have for repairs, a Columbus move- 
ment, 23 jeweled, which comes back to me frequently 
with the same trouble. The large upper hole jewel at the 
barrel arbor, that is, the stone itself, works loose in its 
setting. I reset it; but have, by past experience, lost con- 
fidence that the jewel will remain tight in the setting. 
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Can you give me any suggestion on what to do to prevent 
this loosening? (Question No. 5131.) D.S. M. 

Answer—This watch was made by the old Columbus 
Watch Co. of Columbus, Ohio, which went out of busi- 
ness 35 years ago. When other manufacturers introduced 
motor-barrel watches with 23 jewels in order to meet the 
selling-talk of these competitors, the Columbus company 
added two jewels, at the barrel arbor pivots of their 
going-barrel watches, which were not really legitimate 
jewels, as they came into action only when the watch was 
being wound. Not only were these two jewels of no 
technical advantage but they had a positive disadvantage, 
in the fault that you are experiencing in the loosening of 
the jewels in their settings. This is caused by the heavy 
pressure at the barrel arbor pivots, together with insufh- 
cient amount of metal burnished over the jewel-edge to 
hold against this pressure. So, when you merely re-burnish 
the loosened jewel, the fault remains of too little metal 
to hold the jewel securely, and the setting soon becomes 
loose again. The remedy will be to make a new setting, 
allowing more metal to burnish over the edge of the 
jewel. You might even omit the jewel, making a hole in 
the new metal setting to serve as a bearing for the pivot, 
since a jeweled hole is of no mechanical advantage in this 
case; but this may bring up the well-known funny idea 
of “watchmakers robbing watches of jewels”’—so it is 
better to reset the jewel, to avoid misunderstanding upon 
the part of the customer. 


UYING METALS—I would like to have instruc- 

tion how to buy old gold, silver and platinum metals 
safely, so as to make a reasonable profit. (Question No. 
5132.) W. K., Jr. 

Answer—Complete practical information is contained 
in a book “Testing Precious Metals With The Touch- 
stone,” by C. M. Hoke. This book may be had of THE 
JEWELERS’ CiRCULAR-KEYSTONE book department, post- 
paid to any address in the United States or Canada for 


$1.00. 














Special Notices 


Payable invariably in advance. 


Rates under all headings except 
“Situations Wanted” $1.50 for first 25 
words. Additional words, 5c. a word. 


SITUATIONS WANTED 75c. for 
first 25 words. Additional words 5c. a 


word. 
Heavy type, $3.00 for first 25 
words. Additional words, 10c. a word. 


Name, address, initials and abbrevi- 
ations count as words, and are charged 
for as part of the advertisement. 


If answers are to be forwarded, 15c. 


extra to cover postage must be en- 
closed. 
Advertising matter addressed to 


Classified advertisers will not be de- 
livered. 


Advertisers who are not subscribers 
should send 25c. if they desire a copy 
of the paper containing their adver- 
tisement. 


Special notice forms close 20th of 
month. 


Unless the advertiser instructs us to 
publish his name and ad@ress, all 
answers will be directed care The 
Jewelers’ Circular-Keystone. 


In answering ads, do not enclose 
original letters of recommendations, 
send duplicates. 


To avoid unnecessary correspon- 
dence mention your location in the 
advertisement. 


Jewelers’ Circular-Keystone 
239 W. 39th St., New York 








Situations Wanted. 


Under this heading, 75c. for first 25 
words, 5c. for each additional word: 
minimum charge, 75c. 


TRAVELING SALESMAN, experienced 
capable producer. Address “J., 8304,” 


eare Jewelers’ Circular-Keystone. 


WATCHMAKER-JEWEL#R, first class 
on both; salary $50 week. Address ‘‘C., 
8269."’ care Jewelers’ Circular-Keystone. 





STENOGRAPHERS, BOOKKEEPERS, 
typists, clerks furnished; no charge. 
Fulton Agency, 93 Nassau St., Cort. 
7392, New York. 





EXPERT letter engraver wishes position 
in New York or vicinity; available 
about August first. Address “O., 8313,” 
care Jewelers’ Circular-Keystone. 


SAND CASTER, modeler and melter, 15 
years’ experience, desires steady posi- 
tion. Address “‘G., 8370," care Jewelers’ 


Circular-Keystone. 





CALIFORNIA SALESMAN, at present in 


New York, seeks to represent costume 
jewelry manufacturer. Address ‘‘C., 
82343,"" care Jewelers’ Circular-Keystone. 


SALESMAN, age 30, thorough knowledge 
precious and semi-precious stones; also 
six years of credit jewelry experience; 
New York or vicinity. Address ‘“H., 

303,’ care Jewelers’ Circular-Keystone. 


oo 


WOULD LIKE steady position; do en- 
graving, stone setting, jewelry and 
watch repairing; have had 10 years’ 
experience. T. P. Underwood, 46 Hill- 
side St., West Haven, Conn. 

DIAMOND SETTER, jeweier and en- 
graver, first class workmanship, on 


platinum, white gold and natural gold. 
Address ‘‘A. H.,”’ 917 Central St., Kan- 
sas City, Mo. 


ABLE YOUNG 
himself generally useful in office of 
reputable New York watch importers 
or distributors. Address “D., 8426,” 
eare Jewelers’ Circular-Keystone. 


MAN wishes to make 





WATCHMAKER’S ASSISTANT, four 
years’ experience all makes clocks and 
watches; salary secondary; age 33, 
neat appearing. Write Ben Sherman, 
2016 Marion Ave., Bronx, N. Y. 





DIAMOND MAN, 10 years’ experience, 
loose and mounted, capable assorting 
also buying, some road experience, ex- 
cellent references. Address “A., 8082,” 
care Jewelers’ Circular-Keystone. 





WATCHMAKER, desires 
position; single; 
South or Middlewest. 
8218,” care Jewelers’ 
stone. 


experienced, 
references; prefer 
Address “Q., 
Circular-Key- 





WATCHMAKER, school trained, 
enced, capable, reliable; age 25; 
reasonable; excellent references 
and present employers: available 
1. Ken Cox, West End, N. C. 


experi- 
salary 
past 
June 


YOUNG WOMAN, 12 years’ experience 
ring manufacturer, capable taking full 
charge of factory, gold office, stock, spe- 
cial orders, repairs, ete. Address ‘‘H., 
S374,’° care Jewelers’ Circular-Keystone. 


WATCHMAKER’'S ASSISTANT; com- 
petent young man with three years’ re- 
tail store experience; references; prefers 
New York City employment. J. Fixman, 
1985 Crotona Ave., Bronx, N. Y. 


SALESMAN available for 
credit store; recognized 
standing ability, in the 
Address ‘“E., 8413," care 
cular-Keystone, 


grade 
of out- 
of life. 
Cir- 


high 
man 
prime 
Jewelers’ 


WATCHMAKER, 34, 20 years’ experience, 


Swiss and American watches; best of 
reference; South preferred. Address 
“D., 8410,"" care Jewelers’ Circular- 


Keystone. 


MANUFACTURING jeweler, setter, ca- 
pable designing and making special 
order and stock, platinum and gold 
jewelry; unquestionable character and 
ability; references. Address ‘‘A., 8405,’ 


DIAMOND ASSORTER, experienced, also 
good knowledge in mounting bunch 
rings and platinum jewelry; good 
reputation, best references. Address 
“P., 8144," care Jewelers’ Circular- 
Keystone. 
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JEWELER, pressure caster, gold or 
platinum, guarantees clean Casting ; 
make metal or rubber molds, desires 
position or will instruct. Address “4 
8133," care Jewelers’ Circular-Key: 
stone. 


YOUNG WOMAN, thorough experience jy 
general jewelry and ring manufactur. 
ing; factory office preferred; best ref. 
erences obtainable, also familiar with 
stones. Address “R., 8255,” care 
Jewelers’ Circular-Keystone. 





— 


WATCHMAKER, combination repairman 
Bradley trained, wait on trade, deco. 
rate windows; two years’ experience 
age 24; good reason for change; prefer 
West. Address “S., 8317,’ care Jewel. 
ers’ Circular-Keystone. 


YOUNG MAN, eight years’ experience 
jewelry order and repair work, desires 
to make change; can supply best of 
references from present employers. Ad- 
dress “H., 8331,’ care Jewelers’ Cirey- 
lar-Keystone. 


FIRST-CLASS watchmaker, 10 years’ ex- 
perience, light jewelry repairing and 
ring sizing, desires steady job any- 
where in South; $25 week; married: 
age 30. Address “J., 8333,” care Jewel- 
ers’ Circular-Keystone. 


EXPERIENCED store manager, credit 
man, store salesman: A-1_ reference: 
bondable ; can do window trimming; 38 
years old; married; very capable man 
in credit store. Address “S., 8436,” 
care Jewelers’ Circular-Keystone. 


YOUNG MAN, 35, married, wishes sales- 
man’s position; wholesale or retail, 
selling diamonds, jewelry past 15 years; 





thorough knowledge of business. Ad- 
dress “J., 8432,” care Jewelers’ Circu- 
lar-Keystone. 

YOUNG WOMAN wishes position, does 


typing, bead stringing, some experience 
with clock repairing; would like to 
apprentice for jewelry repairing and en- 

raving; references. Leah A. Keller, 
Box 38, Russell, Pa. 


WATCHMAKER, 
American; clock 
man; salesman; 
perience; best of 
“i... 83882," care 
Keystone. 


expert on Swiss and 
and jewelry repair- 
number of years’ ex- 
references. Address 
Jewelers’ Circular- 





YOUNG LADY, bookkeeper, stenographer, 
thoroughly experienced in diamond and 
precious stones; capable of taking full 
charge of office; best references. Ad- 
dress “A., 8375,” care Jewelers’ Circu- 
lar-Keystone. 


COMPETENT WATCHMAKER, 25 years’ 
experience, Swiss, American, R. RK. and 


baguette, close timing; former factory 
service man; fast, accurate: salary 
reasonable to responsible party. <Ad- 
dress “G., 8388,’ care Jewelers’ Circu- 


lar-Keystone. 





JUNIOR WATCHMAKER, graduate 
Philadelphia College of Horology, also 
studied engraving, some store experi- 
ence; interested in position with oppor- 
tunity to gain further knowledge of tne 
business. A. J. Clinton, 39 Broad St., 
Middletown, N. Y 


RETAIL SALESMAN or manager, cash 
or credit; executive ability; 20 years 
experience all departments; buyer, ad- 
vertising layouts, window displays: 


A-1 references; married: New York 
City or vicinity. Address ‘“‘M., 8395,’ 
care Jewelers’ Circular-Keystone. 
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WANTED TO PURCHASE—Continued 
———— Se 
UR EXPERIENCE in the retail 
FROM © business, we know that very 
often it is necessary to take silver, both 
fat and hollowware, in exchange; also 
know that the average jeweler has no 
outlet for this class of merchandise 
xcept to the refiner at old, metal 
prices: we can use this class of silver 
pele will pay much larger prices than 
the old silver value; send same to us 
for immediate cash offer. Julius Good- 
man & Son, 43 South Main St., Memphis, 


Tennessee. 





CASH for Paul Revere, Bird of Para- 
dise, Patrician, Adams, Hampton 
Court and Noblesse Community Sil- 
verware; also Vintage, Queen Ann 
and Heraldic 1847 Rogers Silver- 
ware; we pay 50% of the retail price 
for these and other discontinued 
patterns of silverware; rush us a list 
of all your pieces; we resell discon- 
tinued pieces at 75% of the retail 
price. rite us, Silver State Ex- 
change, Box 695, Colorado Springs, 
Colorado. 








Watch Work for the 
Trade 


Minimum charge (25 words) $1.50 
Additional words, 5 cents a word 





WATCH REPAIRING for the trade; ex- 
pert workmanship; reasonable prices; 
send for price list. Co-operative Watch, 
1605 Selby Ave., St. Paul, Minn. 


HAIRSPRING VIBRATING, flat 75c, 
Breguet $1.00; balance staff $1.00. 
H. B. Steffes Co., Box 162, Springfield, 
Til. 





FOR QUICK SERVICE and skilled work- 
manship, send your watchwork to G. 
Hurtubise, 35 East Wacker Drive, Chi- 
cago; estimates furnished on request; 
all work guaranteed. 





HAIRSPRING VIBRATING by Swiss ex- 
pert; flat 60c; Breguets $1; send balance 
wheel, balance bridge, stud and collet; 
quick service. Louise Chetelat, 3805 
Crescent St., Astoria, N. Y. 


WHEN YOU WANT better work done 
send it to Coopers, watchmakers to 
the trade; efficient mail service, 48 
W. 48th St., New York. 


XPERT REPAIRING and rebuilding by 
a competent and qualified watchmaker; 
13 years’ experience all makes of clocks 
and watches; after others fail try me. 
Forrest R. DeMont, 11 Gardner St., 
Waltham, Mass. 


HIGH CLASS watch repairing for the 
trade; guaranteed results that will hold 
your confidence at prices that are mod- 
erate; excellent references furnished; 
out of town accounts solicited; Holmes 
Protection, Haskel Melnick, 70 Fulton 
St., New York. 


GENERAL TIME SERVICE; watches, 
clocks, clock controlled devices, electric 
automobile clocks expertly repaired ; ob- 
solete clock wheels and other parts made 
to order; specialists in reconditioning 
antique clocks; references provided. 1507 
W. Vliet St., Milwaukee, Wis. 
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GUARANTEED watch repairing for the 
trade; highly skilled workmanship at 
lowest prices; promptest mail service ; 
trial convinces you. Wolf Bros., 920 
Chestnut St., Philadelphia, Pa. 





DERSHIN WATCH CoO., 106 Fulton St., 
New York City, fine watch repairing 
for the trade since 1902, specializing in 
repeaters and split seconds; send for 
price list. 


TIME SERVICE COMPANY, 580 Fifth 
Ave., New York; “Precision Crafts- 
men”; repairs guaranteed on all 
makes of watches and clocks; re- 
modeling; prompt service for out-of- 
town accounts; references. 


HIGH GRADE watch repairing for the 
trade ; prompt service, reasonable 
prices; all work guaranteed; a trial 
will convince you; crystals fitted for 
any watch. George Crystal & Co., 613- 
614 Metropolitan Bldg., Detroit, Michi- 
gan, 


SELF WINDING WATCHES repaired, 
**Harwood” and “Perpetual” ; 
prompt service. Perpetual Self Wind- 
ing Watch Corporation, Service De- 
partment, 590 Madison Ave., New 
York City. 


WATCH REPAIRING for the trade; 
equipped to repair all types of watches, 
repeaters, chronographs and chronom- 
eters; special parts made to order; 
service guaranteed; reasonable prices; 
references furnished. J. Earle Middle- 
miss, Southampton Road, Somerton, 
Philadelphia, Pa. 





GUARANTEED watch repairing (no 
cleaning machine), expert watch- 
makers; promptest service; trial 
order will convince. S. A. Peck & 
Co., 55 East Washington St., Chi- 
cago, Ill. 


WATCH REPAIR establishment for 
the trade since 1918; out of town 
orders carefully attended to. I. 
Kunnel, 2 West 47th St., New York 
City. Phone Bryant 9-5065. 








To Let. 


Minimum charge (25 words) $1.50 
Additional words. 5 cents a word 








TO DIAMOND or colored stone merchant, 
will sub-rent available space in my 
office: excellent location. Address or 
eall, I. D. Goldberg, 665 Fifth Ave., New 
York. 


FOR RENT jewelry factory, fully 
equipped, part or in full; downtown 
New York: reasonable rent. Address 
“A., 8434,” care Jewelers’ Circular- 
Keystone. 





WE DISMANTLE, MOVE AND INSTALL, 
jewelry factories. Krasilovsky, Safe & 
Machinery Movers, 139 Grand St., New 
York. CAnal 6-2500. We also buy and 

sell safes. 


101 — 


Special Order Work and 
Repairs for the Trade. 


Minimum charge (25 words) $1.50 
Additional words, 5 cents a wora 








PENS REPAIRED FOR DEALERS, 
fountain pens, desk pens, “Vaku-um” 
pens, pencils, etc., repaired at standard 
prices ; mail all makes to one place for 
better service; est. 1904; we feature 
gold pen points and repairing. Welty 
Pen and Repair Co., 38 S. State St., 
Chicago. 








Engraving for the Trade 


Minimum charge (25 words) $1.50 
Additional words, 5 cents a word 
STONE RINGS engraved; crests, coats- 
of-arms, letters, emblems cut on all 
kinds of stones; first class work; de- 
sign and estimate furnished; estab- 
lished 1877. Charles M. Fick’s Son, 4 E. 
Redwood St., Phoenix Bldg., Baltimore, 

Md. 








Miscellaneous. 
Minimum charge (25 words) $1.50 





LEARN precious stone cutting; individual 
instruction; also course in precious and 
semi-precious stones. J. J. Stewart, 
Lapidary, 22 W. 48th St., New York City. 


LEARN WATCH REPAIRING by doing 
it; thorough training under expert 
instructors. For information write 
Standard Watchmakers Institute, 111 
West 111th St., New York. 





PATENT ATTORNEY secures patents, 
trade-marks, copyrights; call or send 
me your sketch or model; confidential 
advice; literature. Z. H. Polachek, 
1234 Broadway, New York. 





LEARN ENGRAVING, designing, chas- 
ing, wax modeling at Wehde Studios of 
Jewelry and Metal Craft, associated 
with Newman School of Art, Orlando, 
Florida; send for prospectus. 





WATCHMAKERS! increase your abil- 
ity through the highly recommended 
books: ‘‘Rules and Practice for Adjust- 
ing Watches’’ and “Practical Balance 
and Hairspring Works’’; circulars free. 
Walter Kleinlein, Waltham, Mass. 








YOU WANT A POSITION 

YOU WANT A SALESMAN 
YOU WANT A WORKMAN 
YOU WANT TO EXCHANGE 
YOU WANT A PARTNER 
YOU WANT TO SELL OUT 
YOU WANT TO SELL TOOLS 
YOU WANT TO LET A PLACE 
YOU WANT ANYTHING 


USE THE 


Want Advertisements 


of the 


Jewelers’ Circular- 
Keystone 























Obituaries 


SAMUEL D. WEISFIELD, 55, president of 
the chain of jewelry houses of the Pacific 
Northwest, Weisfield & Goldberg, died 
suddenly on April 21 of a heart attack, 
in a Seattle, Wash., hospital. Mr. Weis- 
field who entered the jewelry trade in 
Seattle in 1918 was a pioneer in credit 
selling. In early manhood he taught and 
participated in dramatics. A_ brother, 
Leo, is secretary-treasurer of the firm, 
and another brother, Morey, is a jeweler 
at ‘I'acoma, Wash. 

ERNEsT F. Boersr, 59, 
N. Y., jeweler and optician tor 21 years, 
died April 24, after a long illness. 

ALEXANDER C. KENNEDY, 82, president 
of Kennedy & Co. Jewelry Mfg. Co., 316 
N. 6th St., St. Louis, Mo., died April 24, 
after a lengthy illness. Mr. Kennedy, 
who had been in business in St. Louis 
for 60 years, came to this country from 
Scotland at the age of nine. A son, 
James, is treasurer of the business. 

Louis E. SHAW, who operated a jewelry 
business in Racine, Wis., since 1924, died 
early in April after a long illness. He 
was president of the Racine and Kenosha 
County Jewelers’ Association. 

WILLIAM S. OBERLIN, 69, a jeweler at 
Columbia, Pa., for more than 40 vears, 
died April 12. 

WILLIAM A. KENNEDY, 68, who suc- 
ceeded his father in a Rochester, N. Y., 
jewelry business which he operated for 
40 years until his retirement about ten 
years ago, died April 11. 

Morris L. BRILLIANT, who for many 
vears Was associated with the jewelry 
firm of his cousin, B. T. Brilliant, at 704 
Market St., San Francisco, Cal., was 
stricken with a heart attack while playing 
billiards, April 26. 

GopFrey R. Ditts, 72, retired Glouces- 
ter, N. J., jeweler, died April 16. He 
retired from business two years ago. 

GeoRGE FAKE, 72, in the retail trade 
at 1922 Broadway, Oakland, Cal., died 
May 4, at his home in Albany, Cal. Born 
in England Mr. Fake went to California 
5+ vears ago, and was in the jewelry busi- 
ness for the past 35 years. 

Water H. STuBLING, 48, of the firm 
of Dow & Stubling, retailers at 595 Con- 
yress St., Portland, Me., died in his sleep, 
May 11. He was born in Germany and 
came to this country, locating in New 
York where he learned the watchmakers 
trade. He went in business with Arthur 
Dow in 1921. 

ALBERT JOSEPH WIPPERMAN, 71, who 
was a retailer in Idaho Falls, Idaho, 
until about 20 years ago when he sold 
the business to Rudman & Gottberg, to 
enter the real estate business, died May 9. 

FRANK J. GASSNER, 68, jeweler at 2633 
Gravois Ave., St. Louis, Mo., for the past 
30 years, fell dead in front of his store, 
May 6, as he was going to work. 

GUSTAVE THALHOFER, 66, who main- 
tained a store in the Loop, Chicago, for 
50 years, died May 2. He and _ his 
brother, Andrew Jr., operated the store 
at 107 W. Van Buren, Chicago, founded 
by their father 60 years ago. 

J. L. JACOBSON, 79, founder of the 
manufacturing business bearing his name, 
in the World Herald Bldg., Omaha, Neb., 
died April 29. He was a silversmith’s 
apprentice at 13 in Sweden, and worked 
in Chicago and Philadelphia before going 
to Omaha where he started the present 
business 48 vears ago. A son, Hilding L., 
is now manager of the business. 

MRS. FLORENCE W. IRWIN, wife of 
Karl R. Irwin, diamond merchant in the 
Second National Bank Bldg., Toledo, 


Jamestown, 


Ohio., died April 27, after a three-months 
illness. 

ANDREW H. POND, 71, head of the 
Syracuse, N. Y., wholesale jewelry firm 
bearing his name, died May 1, after an 
illness of three months. Mr. Pond was a 
trustee of Syracuse University and had 
numerous religious, civic and social af- 
filiations. He began in the trade in the 
employ of H. J. Howe, Syracuse; was a 
salesman from 1884 to 1892 and. then 
established a wholesale business in which 
he was later joined by a brother-in-law, 
H. C. Beadel, who has been with the 
firm since. Robert A. Pond, who was 
secretary of the firm, and another son, 
Roland B. Bond, also of Syracuse, survive. 

FRANK D. WATERMAN, 68, foun- 
tain pen manufacturer, died May 6. In 
1925 he was Republican candidate for 
mayor of New York, being defeated by 
James J. Walker. His civic and philan- 
thropic interests were many. 

MRS. CARITA CURTIS BYRD, wife 
of Edward Dimon Byrd, a director ot 
Tiffany & Co., New York, died May 11, 
in Greenwich, Conn. Mrs. Byrd was a 
daughter of the late Col. C. C. Curtis, 
first postmaster of Denver, Col., and a 
yranddaughter of Gen. Samuel R. Curtis, 
Union officer and personal friend of Lin- 
coln. 

JOHN H. PERRY, 96, who was in the 
wholesale jewelry business in Chicago for 
many years, died recently in Denver, 
Colo., where he made his home the past 
few years. He was a veteran of the 
Civil War. 

BENJAMIN L. SOLOMON, 61, retired 
jeweler, died at his home in Denver, 
Colo., of a heart attack recently. He was 
proprietor of Solomon Jewelry Store in 
Denver for 40 years. 

LEWIS LEVY, 80, retired jeweler and 
prominent in Seattle, Wash., business and 
political life, died April 18 after a five- 
month illness. For many vears he owned 
the American Jewelry Co., Second Ave. 


and Marion St., which he sold in 1915. 


ALLEN H. WRIGHT,:-65, San Diego, 
Cal., correspondent for THE JEWELERS’ 
CIRCULAR and THE KEYSTONE for many 
years, died recently of a heart attack. 
First named city clerk in 1910 he was 
retained by succeeding administrations. 


Gardner, Mass., Silversmiths Win 
Trademark Registration Action 


WASHINGTON. — Frank W. Smith, Inc., 
Gardner, Mass., in its opposition to the 
National Silver Co.'s claim of exclusive 
trade mark rights to “Fiddle Thread” 
for silverware was recently sustained at 
the Patent Office. The judgment of the 
Patent Office held that the National con- 
cern is “not entitled to the registration 
for which it had made application.” 

J. J. Carnes, examiner of interferences, 
writing in part on March 19, stated 
“Under the provisions of Section 7 of 
the Act of 1905 the examiners of inter- 
ferences have jurisdiction to determine, in 
the first instance, the ‘right of registra- 
tion’ as well as the sufficiency of objec- 
tions that are contained in the notice of 
opposition (Smith). No good and _ suffi- 
cient reason is therefore apparent for 
granting the motion of the applicant (Na- 
tional). The proceeding is deemed to be 
terminated.” 
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U. H. A. Reelects Fagan 
(From page 68) 
sating hairspring and the monometallie 
balance. 

Wednesday morning, May 18, began 
with a blackboard talk on the escapement 
by William A. Samelius of the Elgin 
Watch Co. 

William D. McNeil, A.N.R.J.A, presi- 
dent, in an address on jewelry publicity 
remarked that “we can’t increase bys. 
ness by competition among jewelry stores, 
but we can all of us go out for a greate; 
share of the consumers’ spendable jp. 
come.” He then exhibited impressive 
evidence of the Jewelry Publicity Cam- 
paign’s work in the watch field, 

Other speakers were F. A. Tinkler, who 
spoke on time inspection, and Howard 
Beehler, of the Hamilton Watch Co., who 
lectured on determining poise error. 

The election of officers took place that 
afternoon, after which B. W. Heald dis- 
cussed ten benefits to trade and_ public 
accruing from Wisconsin's watchmaker 
licensing act, which is now the model for 
similar legislation in at least 27 states, 

George Stewart of Concord, N. H, 
president of the New Hampshire R.J.A, 
was toastmaster at the annual dinner 
Wednesday night, when officers of the 
Boston Guild, key men of the national or- 
ganization and a long list of guests were 
introduced. Fifty prizes were given by 
manufacturing and wholesale jewelers. 
Dancing followed. 

In his swing through the Central, 
North Atlantic and New England States 
during the past month Mr. Hagans was 
received by large gatherings. 

Nearly 100 from Nebraska, lowa, South 
Dakota and Kansas greeted him at 
Omaha, Nebr., April 25. Horologists of 
Lincoln, Nebr., formed a guild. Going 
to Sioux City, Ia.. Mr. Hagans effected 
a city guild at a dinner meeting. The 
officers are: Perry Berglund, president; 
George Gunderson, treasurer; and C, M. 
Huett, secretary. 

About 100 Minnesota watchmakers at- 
tended a meeting at St. Paul on April 
26, at which B. W. Heald, Milwaukee, 
Wis., paid a surprise visit. W. H. Same- 
lius, dean of the Elgin Watchmakers’ Col- 
lege was a speaker. At Madison, Wis., 
Mr. Heald and Dr. H. S. Bostock were 
guests. Richard Meissner, president of 
the Wisconsin Watchmakers Association 
presided. 

The Detroit Horological Society was 
formed May 1, with the following tempo- 
rary officers: George Dygert, president; 
Edward Gehringer, vice-president, and 
Philip H. Clucas, secretary. Mr. Hagans 
was guest of honor at the fifth anniver- 
sary meeting of the Toledo Guild, May 
2. Akron and other towns near Cleveland 
were represented at a dinner meeting of 
the Cleveland Horological Society, May 3. 
At a meeting in Utica attended by 19 
watchmakers, May 4, plans were made 
for a local guild. Prof. George J. Schlehr, 
instructor in watchmaking at the Morris- 
ville school, was the speaker. The New 
York State Capital District guild was 
formed at a meeting of more than 50 
watchmakers from Albany, N. Y., and 
neighboring cities, May 12. The officers 
named were: John DeVogel, Albany, 
president; F. J. Kalbrener, Troy, vice- 
president; William Harnau, Albany, sec- 
retary, and Peter Palermo, Schenectady, 
treasurer. A. R. Raphael, former U.H.A. 
vice-president, read a copy of the 
watchmaker’s licensing bill which the 
Connecticut guilds will introduce before 
the Legislature, at a dinner meeting held 
May 20, at New Haven, Conn. 


THE JEWELERS’ CIRCULAR-KEYSTONE 
for June, 1938 


















ban 
ent 
gin 


usi- 


ive 


vho 
ard 
vho 


hat 
lis- 
dlic 
ker 
for 
tes, 
H,, 


ner 
the 
or- 
ere 


Bva. 
ral, 


ites 
vas 


prs 


yre 


Id 


NE 








Abrahams, Raymond . 
Aeme Watch Co. 


Adams & Company Real Estate, 


Inc. 
American Gem Society 
American Jewelers’ Bureau, Inc. 
American Time Products, Inc. 
Arch Crown Tag & Stamping Co. 


Baker & Co., Inc. 
Bates & Bacon 
Bauer & Mutschler 
Bechtel, Joseph B., & Co., Inc. 
Becker-Heckman Co. 

Boote, Edward 

Bowman Technical School 

Box 8431 

Bradley Polytechnic Institute 
Braunfeld & Mehlman 

Brenet Watch Co. 
Briggs, D. F., Co. 
Bristol Seamless Ring Co. 
Brogan, Byard F. 
Bruner-Ritter, Inc. 
Buffalo Machine Mfg. Co. 
Bulova Watch Co.. Inside 


Camden Artcraft Co. 

Central Watch Co. 

Central Watch Materials & Sup- 
ply Co., Ine. 

Chicago Gift Show 

Chinese Gems Co. 

Christy Co. 

Concord Silversmiths Corp. 

Cooper, Joseph B., & Son, Inc. 

Copeland & Thompson, Inc. 

Cosmopolitan Watch Material 
Importing Co 


Dean Co. 

Dee, Thomas J., & Co. 
De Frece Watch Co., Inc. 
Dimes, Richard, Co. 
Drilling, James A., Co. 


Elgin National Watch Co. 

Ellmore Silver Co. 

Empire Smelting & Refining Co. 

Engel, J., & Co., Inc. 

English Silverware Importers of 
America 


Felsenfeld, Jack J. 

Fisher, J. M., Co. 

Franklin, Jules, Inc. 

French Jewelry Co. 

Fuller, George H., & Son Co. 
Fulmer & Gibbons, Inc. 


Geddes & Cramer. . 

Gemex Co. ae ” 
Gemological Institute of America 
General Electric Co... ... 

Gold Recovery & Refining Corp. 


92 


78 
12 
11 
80 

9 
81 


Back Cover 


86 
86 


31 
62 
77 
67 
81 
60 
65 


19 
54 
80 
84 


(ih, 
49 


42 
” 


80 
86 
80 


78 
15 
46 
14 
76 





Gorham Co. 

Grafner Bros. 

Grand Rapids Store Equipment 
Co. 

Grau & Huber 

Gruen, The, Watch Co. 

Gurfein, Louis, & Son 


Hagstoz, T. B., & Son 
Handy & Harman 
Haviland, Theo., & Co., Inc. 
Hawkes, T. G., & Co. 
Heeren & Co. 

Heinrich & Winterling, Inc. 
MIGHE. SRUUON GS 5.0055 Scccwares aes 
Hertel, Wm., & Co., Ine. 
Heyman, Oscar & Brothers 
Hillegas, C. F. 

Hotel Benjamin Franklin 
Humair, J. 


Imperial Pearl Syndicate 
International Silver Co., 


INDEX TO ADVERTISEMENTS 


76 
79 
42 
82 
66 
78 


38 


Inside Front Cover 


Jabel Ring Mfg. Co. 

Jakobb, C. A. 

Jenkins, J., Sons Co. 

Jewelers Technical Advice Co. 
Johnson, Matthey & Co., Ine. 


Kahn, L. & M., & Co. 

a ‘atenine and Manafac- 
turing Co. 

Kastenhuber & Lehrfeld 

Katz & Ogush, Ine. 

Kirk-Rich Dial Corporation 

Klaas, Henry, Co. 

Kohner, Max 

Kreisler, Jacques, 

Kuri, H. 


Sales Corp. 


Lampl, Walter 

Lees & Sanders, Ltd. 
Lenox, Ine. 
Lexington Hotel 


Leys, Christie & Co. 44, 


Lindemann, W. E. 

L’Officiel de la Bijouterie et 
Accessoires 

Lomo Novelty Co. 


Manchester Silver Co. 

Manheimer, Louis, & Bros., Inc. 

Manheimer Watch Co. 

Massachusetts School of 
Optometry, Inc. 

McRae & Shaw 

Merkt, Theodore 

Michigan Dial Refinishine. Co. 

Mikimoto, K. 


Nathan, S., & Co. 


18 
46 
85 
74 
74 


40 


84 
94 

3 
87 
86 
85 

6 
76 


48 
79 


81 
61 
61 


81 
79 
87 


-~] 
~l 


National Jewelers’ Mutual Fire 


Insurance Co. 75 
National Watch Repairing Co. 80 
Navon & Misrahi 77 
Newall Manufacturing Co... 86 
New Haven Clock Co. 56 
Noble, F. H., & Co. 75 
Nye, William F., Ine. 92 


Oneida, Ltd. Outside Back Cover 


Pennwood Co. 82 
Philadelphia College of Horology 80 
Pitcairn, Wm. S., Corp. 88 
Polachek, Z. H. 78 
Proessler, C., & Son Co. 83 
Racine, Jules, & Co. ........... 59 
Radnai, Josef 79 
Reed & Barton Corp. 81 
Rosenthal China Corp. 64, 88 
Royal Dial & Refinishing Co. 79 
Sauer, A., & Co. ; 1 
Schick, Harry C., Ince. 47 
Schofield Co. 85 
Schultz, A. G., Co. 54 
Sickles, Louis 80 
Simmons, RB. Ps, Cots wc cc cdccnes 4 
Simon Bros. 86 
Simons Bros. Co. : 76 
Smith, Frank, Ince. 54 
Smith, L. C., & Corona Type. 
writers, Inc. 13 
Smyth, Albert S., Co., Ine. 85 
Sochard, Hy., Ine. 79 


Special Notices, 
96, 97, 98, 99, 100, 101 


Straub, Paul A., & Co., Inc. 88 
Swartz & Co. 86 
Tharaud, Justin, Inc. 88 
Triangle Jewelry Mfg. Co. 82 
Tritt, Harold 46 
U. S. Jewelry Co. 84 
Varni, Stephen, Co... ; 77 
Vernon-Benshoff Co. 82 
Wadsworth Watch Case Co. 35 


Want Advertisements, 
96, 97, 98, 99, 100, 101 


Warren Telechron Co....... 8 
Watch-Motor Mainspring Co., 

NE his 255s as beeioes 79 
Wedgwood, Josiah, & Sons, Ine. 88 
Weksler & Goodman, Ince... 75 
Wells Manufacturing Co.. 81 
Welmaid Mfg. Corp........ 7 


Westerman Manufacturing Co... 48 
Westinghouse Electric & Mfg. Co. 60 


Whitelaw Brothers........ ; 77 
Zirnkilton, F. X........ 80 
Zouri Store Fronts. 75 





THE JEWELERS’ CIRCULAR-KEYSTONE 


for June, 1938 


103 


AC ROSS 
EDITORS 


The Federal Trade Commission’s enforcement 
machinery was fortified and streamlined on May 21, when 
the Wheeler-Lea Act, revising the FTC law for the first 
time in 14 years, became effective. Henceforth if appeals 
are not taken to the U. S. Circuit Court to protest 
against the Commission’s cease and desist orders, they 
become final after 60 days, and for each violation of a 
Commission order after becoming final, the recalcitrant 
firm can be fined up to $5,000. On May 21 all of the 
Commission’s cease and desist orders issued since 1915, 
except those on which proceedings are in progress, be- 
came final. 

The original act condemned unfair methods of com- 
petition in interstate commerce. A method denotes more 
than a practice, and a competitive method means a series 
of acts of unfair competition, which could be shown to 
have diverted trade to the offending firm that ordinarily 
would have gone to another firm. 

Under the amended act, the FTC does not have to 
show as extensive a line of misconduct, and can condemn 
the activities of a respondent that could not have been 
stvled a method under the old law. Nor does the Com- 
mission longer have to show injury to a competitor, which 
sometimes was difficult to establish under the former 
procedure, for the amendment relieves the Commission 
of the necessity of showing injury to a competitor in 
order to establish its jurisdiction. 

The strengthened Commission now needs but two 
proofs: First, interstate commerce; second, unfairness to 
the purchaser. Addressing the Associated Credit Jewelers 
of New York and New Jersey in Manhattan last month, 
Byron L. Shinn, counsel for the Jewelers Vigilance Com- 
mittee and former attorney in charge of the Commis- 
sion’s New York office, said: 

“If a merchant, for example, advertises an article in a 

newspaper which circulates in other states, followed by 

a single sale in interstate commerce, this would be sufh- 

cient for the Commission to proceed if it is of the opinion 

that a proceeding is in the public interest.” 

The Federal Trade Commission already had the con- 
fidence of the jewelry industry. It now becomes an even 
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more valued safeguard for the honest, tair-dealing 9) 
per cent of the trade, in the operation of their business, 
and a more formidable foe for the unethical fringe, whose 
sharping destroys public respect for our jewelry industry, 


S iaiiaes is yellow quartz. Yet for centuries. 
it has been sold as topaz, and used as the November. 
birthstone more often than the harder, rarer, vastly 
more precious genuine article. “—IThe American Gem So. 
ciety has accomplished much during the last several years 
to improve jewelers’ understanding of the stones they 
sell—and, now that the Federal Trade Commission's. 
trade practice rules for the jewelry industry prohibit” 
the selling of citrine as topaz, committees at the society's. 
recent conclaves at Boston and Chicago suggested two. 
changes in the birthstone list. 4 

One recommendation would add citrine to the birth” 
stone, topaz, for November, listing the November birth.” 
stone as “topaz or citrine.” Another possible wording” 
would supply parenthetical definition of the latter word” 
with “(topaz quartz)” after citrine. 7 

The second recommendation is for omitting the word 7 
“alternate stone” throughout the birthstone list wherever: 
two stones are assigned to a month, and substituting the: 
word “or.” This would enhance the positions of aqua~ 7 
marine, moonstone, peridot, tourmaline and lapis lazuli, 
which are now subordinated in the list as alternates tor | 
bloodstone, pearl, sardonyx, opal and turquoise, respec- — 
tively. ‘These recommendations will be submitted to the 
A.N.R.J.A. convention in August. 


” 
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ld 
Anything goes” seems to be the slogan: 
of the day. Literature (?) and “‘art’’ which a decade ago 
would have been consigned to the waste basket by discrim- 
inating editors has now become the stock-in-trade of many 
magazines which unfortunately are not confined to che 
field of readers to which they are ostensibly directed. 

Conditions of this sort must be rectified if such peri- 
odicals hope to exist once the inevitable flood of popular 
opinion is unleashed. Just so trade. associations must 
keep their skirts clean and maintain some semblance of 
dignity if they expect to maintain the confidence and sup- 
port of their members, and have the attendance and qual- 
ity that is desired at their functions. 

The jeweler is a man of refinement. Mrs. Jeweler has 
sensibilities even finer. Let’s bear this in mind if we 
are called upon to help plan the entertainment for our 
association dinners. 

Let’s check up on our master-of-ceremonies in advance 
and have an understanding that there is a difference be- 
tween humorous stories and smut. Let’s keep it clean and 
high grade as well as entertaining. 
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